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THE PENDING TAX MENACE 


The prospect of relief from burdensome taxation which 
was fostered for a brief time by the repeal of the stamp 
tax on perfumery and toilet preparations by the House 
of Representatives, bids fair to vanish into thin air. In 
the revised tax bill introduced in the Senate by the Finance 
Committee on the 21st instant, a tax on this industry is 
restored on the basis of four per cent. (4%) on the manu- 
facturer’s price, instead of the original House proposal of 
five per cent. (5%). 

Careful analysis made by the Manufacturing Perfumers’ 
Association reveals the fact that the average profit in this 
industry is not more than eight per cent. of the turnover, 
and the tax of four per cent. would therefore mulct the 
manufacturer of about fifty per cent. of his net profits. 
Conditions are such this year that it is doubtful whether 
even this moderate profit will be attained, but the tax 
would nevertheless have to be paid and would come out 
of the manufacturer’s pocket. Experience has shown that 
a manufacturer's tax in this industry is not passed on to 
the dealer. Even though grim necessity should compel 
general action on the part of the trade to pass on the 
tax, it would thus cause a pyramiding of the amount, so 
that the ultimate consumer would suffer. 

We believe there is an overwhelming sentiment through- 
out the country for a sales tax to replace the present un- 
scientific excess profits tax, etc., and if Congress wishes to 
try out the idea on a limited scale, why should it impose 
a tax of four per cent. on this industry in place of the 
maximum of one per cent. which is the amount generally 
agreed upon as.being equitable if generally and universally 
applied ? 

Representative committees from the Manufacturing Per- 
fumers’ Association journeyed to Washington on Sep- 
tember 16th and 19th, and filed a strong brief with the 
Senate Finance Committee. 

We trust that their earnest and logical arguments will 
prevail and that the threatening menace will be removed. 


CREDIT MEN WANT NEW REVENUE BILL. 


The administrative committee of the National Associa- 
tion of Credit Men has issued a statement that business 
has needed for its revival a measure reflecting the very 
closest economy in Government expenditures and a con- 
sideration of the taxpayers, so they would understand the 
sympathy of the Government at a time when business was 
depressed and profits difficult to make, 

The statement, made public by J. H. Tregoe, executive 
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“A new revenue bill should have had 
precedence over tariff legislation in its framing, and we 
earnestly ask the Senate to give it precedence in the post- 
recess session and to strive earnestly for the framing of a 
measure with the best expedition possible consistent with 
proper deliberation. The country has really been hindered 
by this slowness in framing the revenue bill. Furthermore, 
the administrative committee emphatically expresses its 
belief that the elimination of the excess profits tax should 
be retroactive to January 1, 1921.” 


secretary, continues : 


$16,000,000 IN SOAP 


Business growing better? 


“PROFITS” 
Tide turning? Well, 
this in the Cincinnati Times-Star of August 20: 

“Is the tide turning toward better business conditions? 

“This was the trend the Cincinnati 
financial district Friday, when the common stock of the 
Procter & Gamble Co. scored a sharp upturn on the Cin- 
cinnati Stock Exchange. The stock was increased $6 a 
share Friday, $16 a share within the last two weeks. As 
a result of the sensational advance the stockholders have 
been enriched, or have an added ‘paper profit’ of ap- 
proximately $16,000,000 in two weeks. 

“All financial district are focused on the 
stock, because it’s the first big Cincinnati industrial cor- 
poration whose securities have been lifted out of the rut 
during the depression period. Just two weeks ago the 
stock was selling at $92 a share. Friday it sold on the 
stock exchange at $108 a share. A number of leading 
financial experts looked upon the upturn in Procter & 
Gamble stock as the ‘handwriting on the wall,’ and believe 
that the long deadlock in business generally is near an 
end,” 


read 


of discussion in 


eyes in the 


TRADE IMPROVEMENT INCREASES 


The improvement in business throughout the country, 
which was apparent in August, continues to gather mo- 
mentum in September and is widening, according to Brad- 
street’s weekly review of general conditions. It says: “Part 
of this, as, for instance, the generally more active condi- 
tion of jobbing distribution, South, West, and East, seems 
along more or less strictly seasonal lines.” 

Dun’s Review says: “More definite evidence of improved 
conditions and strengthened sentiment characterizes com- 
mercial reports. Despite many irregularities, the present 
situation is one of slowly reviving activities, after a pro- 
tracted period of depression, with the economic recovery 
widening in scope.” 


INSTRUCTION ON THE MANUFACTURE AND 
COMPOSITION OF COSMETICS, TOILET 
PREPARATIONS AND PERFUMES 


The course of instruction on the Composition and Manu- 
facture of Cosmetics, Toilet Preparations and Perfumes 
instituted last year by Professor C. P. Wimmer at the 
College of Pharmacy will be given again this coming ses- 
sion. The course will be given on Tuesday evenings at 
eight o’clock and will extend over a period of thirty weeks. 
Professor Wimmer has kept in close touch with the latest 
developments in the various industries involved and has 
strengthened the course materially, especially along prac- 
tical lines. 

The course has met with great success and there is no 


KEEP BUSY; EITHER PULL, BAIL, OR 
CUT BAIT. 


zaak Walton. 


Idleness demoralizes. It brings about atrophy in 
the moral nature; invites degradation of the man; 
weakens physical condition, checks progress, works 
injury to others. 


Activity means growth. Nature keeps busy. The 
universe is never still. Worlds are made and worlds 
die, but the great system goes on and on into space 
and mortal-man knows not its limitations. And man 
is part of nature, made to keep going. The brain 
power of a healthy man ought to be active until this 
life ends, provided from youth to old age he has 
kept the frame that hides the soul in sound condition, 
The only thing we carry out of this world is the 
brain force acquired by Izaak Walton advice—Keep 
busy; either pull, bail or cut bait.—American Grocer. 


doubt that it is of benefit to manufacturers as well as 
to dealers and salesmen. 

Applicants should communicate with the Registrar of the 
College of Pharmacy, 115 W. 68th street, or directly with 
Professor Wimmer for any information desired. 

The announcement of the College appears on advertis- 
ing page 86 of this issue. 


BARBERS’ SUPPLY DEALERS TO MEET 


The eighteenth annual convention of the Barbers’ Supply 
Dealers’ Association of America is scheduled to be held 
in St. Louis, Mo., October 17, 18, 19 and 20, at the Statler 
Hotel, which is famous for its accommodation of trade 
conventions. Mr. Z. C. Shaw, of Wichita, Kansas, presi- 
dent of the association, expects the meeting to be a great 
success and as the association has made commendable prog- 
ress under his administration there can be no doubt about 
the beneficial results of the convention. 

An important feature of the convention, as usual, will 
be the exhibition of supplies for the barbering and hair 
dressing trade. In addition to the exhibition, trade papers 
will be discussed and the convention, taken altogether, will 
prove of benefit to the members, to exhibitors and to the 
visitors who may attend. 

The program of addresses is not finally completed as we 
go to press, but we are assured that there will be some 
interesting subjects among the topics treated. 


MACHINERY MEN TO ORGANIZE 


At a meeting of representatives of the leading manu- 
facturers of chemical plant equipment at the Chemists’ 
Club, New York, September 17, it was decided to form 
an association of chemical plant equipment manufacturers. 

The object of this association is to further various in- 
terests of these manufacturers, which, it is believed, can 
be promoted more satisfactorily by action as a group 
rather than as individuals. 

An organization committee consisting of J. George Leh- 
man, chairman, Bethlehem Foundry & Machine Co.; Paul 
O. Abbe, Paul O. Abbe, Inc.; A. A. Holmes, E. B. Badger 
& Sons; Dr. C. H. Kimberly, Schutte & Koerting Co., and 
P. C. Kingsbury, General Ceramics Co., was selected. 


Charles Gibson, of the Gibson & Snow Co., wholesale 
druggists, Albany, N. Y., was a recent New York visitor. 
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A COMMUNICATION 
We have received the subjoined circular which is de- 
voted to such a good cause that we gladly give it this 
publicity. 


To all American Perfumers: 

I am writing to request a gift of seven dollars. 

A recent number of La Revue de Grasse brings before 
me the fact that today in the region of Grasse there are 
many widows and orphans of the men of that heroic fight- 
ing organization, the Alpine Chasseurs, the Blue Devils 
of France, who are in actual want and face the coming 
Winter without adequate means of support. 

America has contributed generously to Northern France 
and Belgium but it seems to me that Grasse is peculiarly 
the responsibility of the perfume trade. Seven dollars, 
insignificant to us, is to these people almost one hundred 
francs. . ; 

The money should be sent to me at once and no one 
need feel restricted to the amount mentioned. It will be 
transmitted to La Revue de Grasse. That paper has un- 
dertaken the task of raising the funds needed to provide 
food and clothing for these unfortunates and has met with 
success among its French subscribers, but more is needed. 

All contributions will be acknowledged in its columns 
with the names of the donors. If each of us does his small 
share we can easily raise enough to be of the greatest 
assistance, 

Is there one of us who will not willingly give seven 
dollars to help save from privation these women and 
children who help to gather the flowers for our perfumes? 

Yours most truly, 
W. G. Uncerer, Ungerer & Company. 

New York, Sept. 22, 1921. 


EXPORTS 


NEW YORK’S PERFUMERY 
Perfumery exports from the port of New York were in 
fair volume in June, the values being $213,963, divided as 
follows: To Denmark, $4,355; France, $2,324; Gibraltar, 


2,056; Netherlands, $3,959; Spain $577; Switzerland, 
$2,169; England, $75,737; Bermuda, $158; British Hon- 
duras, $198; Costa Rica, $182; Guatemala, $147; Hon- 
duras, $646; Nicaragua, $136; Panama, $10,349; Salvador, 
$55; Mexico, $5,470; Newfoundland, $184; Barbados, 
$354; Jamaica, $2,916; Trinidad, $1,940; Other British 
West Indies, $768; Cuba, $17,271; Danish West Indies, 
$114; Dutch West Indies, $824; Haiti, $579; San Domin- 
go, $2,546; Argentina, $6,526; Bolivia, $50; Brazil, $5,408; 
Chile, $6,430; Colombia, $1,312; Ecuador, $58; British 
Guiana, $392; Dutch Guiana, $71; Peru, $1,641; Uruguay, 
$734; Venezuela, $557; China, $3,859; Korea, $279; Brit- 
ish Indies, $4,667; Straits Settlements, $550; Dutch East 
Indies, $6,555; Hongkong, $3,569; Japan, $5,798; Turkey in 
Asia, $54; Australia, $14,793; New Zealand, $773; Brit- 
ish Oceania, $69; Philippine Islands, $3,129; British West 
Africa, $583; British South Africa, $9,641; Canary 
Islands, $250; Portuguese Africa, $201; total, $213,963. 
Exports of peppermint oil were valued at $9,048. 


GREATER PROSPERITY IN SIGHT 
The greatest prosperity ever is just around the corner, 
Secretary of Labor Davis declares. “It will not be a return 
to normal, but a sweep beyond that to the highest pitch 
of good times,” he said. “I can see the greatest era of 
prosperity the United States has ever known near at hand. 
We are on the verge of it.” 


TWO METHODS OF PUSHING SALES. 
(By Roger W. Babson, Noted Statistical Expert.) 


Probably it was well enough to let up a little this 
summer. The last four years were strenuous and 
many departments needed a rest. It has given an 
opportunity for all hands to get their breath, Now 
the vacation is over! What are you going to do? 
Reports we are receiving show that business can be 
had if you go after it. Nobody lately has been over- 
buying. Salesmen should get busy. 

There are two methods of pushing sales. One is 
to plug harder along the old lines. The second, and 
most effective in these times, is to employ new ideas. 
These are times when a little ingenuity may pay big 
dividends. The old adage about the variety of ways 
of killing a cat describes the present situation, Con- 
cerns today making the most money are those which 
have hit on some novelty that attracts the public, or 
some new way of doing old things that gives them 
an advantage 


AMERICAN PHARMACEUTICAL ASSOCIATION. 


The sixty-ninth annual meeting of the American Phar- 
maceutical Association, held in New Orleans, in the week 
of September 5, was one of the best attended and most 
interesting in its history. Endorsement of the proposals to 
make the metric system standard after ten years and to es- 
tablish permanent headquarters in Washington formed the 
chief acts interesting to those not pharmacists. A great 
many valuable papers were read and discussed. 

Samuel L. Hilton, of Washington, D. C., was installed 
as president for the 1921-1922 term. Charles E. Caspari, 
of St. Louis, is first vice-president; David F. Jones, of 
Watertown, S. D., second vice-president; Hugo H. Schae- 
fer, New York City, third vice-president. New members 
of the council: Henry M. Whelpley, of St. Louis; George 
M. Beringer, of Camden, N. J., and John G. Godding, of 
Boston. Cleveland was selected for the next meeting 
place of the association. 

E. F. Kelly was announced as chairman of the house 
of delegates for the new term. Professor Charles H. La 
Wall is the new chairman of the council. 


N. W. D. A. AT ATLANTIC CITY 


All arrangements for the forty-seventh annual conven- 
tion of The National Wholesale Druggists’ Association, at 
the Hotel Traymore, Atlantic City, N. J., beginning Sep- 
tember 26 and ending with a banquet September 29, have 
been completed. The latest reports from the Committee 
on Arrangements and Entertainment indicate that total 
reservations number about 525. This large showing is the 
best ever recorded in advance of the meetings of this as- - 
sociation. The program includes many important mat- 
ters. 


BUSINESS OF THE PORT OF NEW YORK 


The domestic exports from the Port of New York last 
year reached a total valuation of $3,119,580,884, while the 
imports were worth $2,933,384,471. A comparison of the 
figures of 1919 reveals that the export trade showed a 
decrease of approximately $231,000,000, while the import 
trade increased about $868,000,000. 

Foreign commerce yielded duties in 1920 which totaled 
$223,686,670.45, a substantial gain over the cellections in 
1919, which amounted to $172,279,527.55. 
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PERFUMERY AS A HEALTH ADJUNCT. 


The worn out criticism of perfumery that it is a luxury 
still finds some followers, but they are few. The per- 
sons who believe perfumery and toilet requisities to be 
necessities are in the vast majority, but there is another 
angle that has received little attention. Perfumery is an 
essential to the human race as a disease preventive. Per- 
fumery also has curative values. Our London contem- 
porary. the Perfumery and Essential Oil Record, sums it 
up in this way: 

“The real cause for both the ancient and modern use 
of perfumery is directly traceable to its protective, anti- 
septic germ-destroying actions. The more unhealthful the 
climate or sanitation of a country the greater the demand 
for perfumery.” 

The Record recites instances to prove its point, although 
it was not necessary to do so, except that general condi- 
tions often are overlooked because the human way of work- 
ing is to blame everything, rather than to try to see where 
good has been done. Our readers are familiar with the 
uses of perfumery in the torrid countries, but the Record 
mentions a point that may be new to them. It states that 
a French scientific society, which made an exhaustive in- 
quiry into the grip influenza epidemic, discovered that 
persons employed in the perfume manufacturing plants 
were gencrally exempt from the ravages of the disease. 

It is time for a change of front in combatting the luxury 
falsity with the unadorned necessity plea. The campaign 
for perfumery’s future should be based on the fact that 
scientific men have shown that dangerous germs cannot 
thrive in the presence of reasonably strong perfume. 
Much more can be said on this line, but this is a seed of 
suggestion which cannot fail to grow in the minds of our 
readers. 


TARIFF WORK BY CHEMISTS 


Under a plan originated by Dr. Bernhard C. Hesse, of 
this city, the trade and technical chemical organizations 
of the country are to co-operate with the Federal Gov- 
ernment in obtaining information and statistics necessary 
in the consideration of tariff schedules. Behind the plan 
is a desire to continue and elaborate the informative data 
published by the Government last year as a “Summary of 
Tariff Information.” 

The work planned falls in line with the idea of Secretary 
of Commerce Hoover that statistics are needed for the 
advancement of American industry. The plan provides that 
each organization shall appoint a member as a “receiving 
station.” To him all suggestions for amplifying, deleting, 
or revising the data in the “Summary” must be sent by the 
individual members. Periodically the information is to be 
gathered at a central station, studied and forwarded to 
proper government officials, together with appropriate 
recommendations. 


PREVENT FIRES AND WATCH INSURANCE. 


Every one of our readers is advised to take every pos- 


sible step and precaution to prevent fires. Every one is 
advised also to watch that policies do not lapse. It is 
not advisable to trust to the companies to remember the 
expiration date 

There are a vast number of preventable fires and in 75 
per cent of the losses the sufferers do not recover any- 
where near the amount that would reconstruct the situa- 
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tion existing previous to the fire. The fire losses in the 
United States in 1920 reached the total of $500,000,000, 
nearly 80 per cent of which was covered by insurance, 
which, of course, does not always mean complete restora- 
tion for the insured. The year’s loss is the greatest in 
the country’s history, with the exception of 1906, the 
year of the San Francisco fire. The loss that year ex- 
ceeded last year’s by $50,000,000. 

This situation recalls the persistent. work done in behalf 
of members of the Flavoring Extract Manufacturers’ 
Association, in advocating fire prevention, by C. W. Jen- 
nings, chairman of its insurance committee. His last 
two reports on this subject would be worth reading by 
every manufacturer in other lines as well as his own. 


MAKING 1921 BEST BUSINESS YEAR 
(From the Philadelphia Public Ledger.) 

One of the largest soap and toilet preparation manufac- 
turers in the West will introduce a second article this 
autumn as evidence of confidence that 1921 is not a bad year 
to open untried lines. Two months ago a shaving cream was 
introduced and this autumn a liquid shampoo will be 
placed on the market. Large advertising appropriations 
for both articles were voted last spring simultaneously with 
a sales drive which has given the company the greatest vol- 
ume of business in its history. 


Aromatics in a Great French Plague . 


Speaking at the Academy of Medicine on the Great Plague 
at Marseilles (1720-21), M. Boinet reminded his hearers 
that it was at this epoch that the famous formula of 
“Vinaigre des Quatre Voleurs” first became public. The 
tale runs that the “four thieves” (employed with other con- 
victs in burying the dead) owed their immunity to con- 
tagion from this preparation—a vinegar in which several 
aromatic plants were macerated, including garlic—London 
Chemist & Druggist. 





BUSINESS REVIVAL INDICATED AT CHEMICAL EXPOSITION 


Large Sales of Machinery at Exposition and Record Attendance at Meetings of Society of Chemical Industry and 
American Chemical Society Point Unmistakably Toward an Early Return to Prosperity—Wide Pub- 
licity Given Exposition Drives Home to Public Primary Importance of Chemical Industry. 


A renewed feeling of confidence in the stability and 
world leadership of the American chemical industries 
was engendered by the meetings of the Society of 
Chemical Industry and the American Chemical So- 
ciety and the Seventh National Exhibition of Chemical 
Industries, all of which were held between August 29 
and September 17. On August 29, the Society of 
Chemical Industry began its meeting in Montreal. 
During the week of September 6, the American Chemi- 
cal Society held its annual meeting in New York City. 
The following week the Exposition of Chemical Indus- 
tries was held at the Eighth Coast Artillery Armory in 
New York City. 


It was estimated that 25,000 chemists attended the 
sessions of the two major chemical societies and that 
100,000 chemists, business men and others interested in 
the progress of the industry attended the exposition. 
According to editorial writers in the newspapers these 
figures exceed by 50% all previous records for at- 
tendance. In the light of these figures, it may safely 
be stated that the primary importance of the chemical 
industry in the development of industrial life in 
the United States was effectively brought home to the 
public. The wide publicity given to the papers and 
discussions at the various meetings served to carry 
this message to the public even more effectively. In 
fact a new form of publicity developed. In addition 
to the set papers, it was not uncommon to read special 
articles in the daily newspapers which were not pre- 
pared for the meetings, but which pointed out relevant 
problems of public interest. Among the articles which 
gained wide publicity in this way were: “The Manu- 
facture of Glass,” by W. Weld Figgis, sales manager, 
Whitall Tatum Co.; “Alcohol as a Chemical of Great 
Importance,” by Albert P. Sachs, Walter Kutzleb & 
Co.; “Pulverizing by Pebble Mills,” by Henry F. Klein- 
feldt, Abbe Engineering Co.; “Glycerine Manufacture 
and Uses; Many Industries Dependent on It,” by Mar- 
tin Hill Ittner, Ph. D., chief chemist, Colgate & Co. 


By a curious coincidence nearly all of the papers 
read at the Evaporating and Drying Symposium were 
reprinted in this way. These papers included the fol- 
lowing: “The Recovery of Some Waste Materials 
Made Possible by Vacuum Drying and Evaporating,” 
by E. G. Rippel, Buffalo Foundry & Machine Co.; “Dry- 
ing and Drying Problems,” by H. S. Landell, Proctor & 
Schwartz; “Special Problems for Enameled Evapora- 
tors,” by Max Donauer, Elyria Enameled Products Co. 
Moving pictures too, helped to visualize the part that 
chemistry plays in the industry. “How borax soap is 
made by Kirkman & Son, Brooklyn, N. Y.,” was one of 
the most interesting films shown. 

Francis P. Garvan, president of the Chemical Foun- 
dation, in his paper “Chemistry and the State,” made 
an earnest appeal for continued chemical research. In 
effect, his paper was a sane plea for the abolition of 
war, because he would not attempt to abolish it by 


appealing to man’s better nature, or by reasoning with 
his intellect, but by making it so frightful through the 
avenue of chemistry that men would not enter it. By 
a curious coincidence Senator Lenroot, who spoke at 
a later time, took the same view-point, and held that 
the chemist would be the ultimate peace-maker in the 
world. He too stressed the necessity of continued re- 
search work. Dr. Benjamin T. Brooks, of the Math- 
ieson Alkali Works, also made an eloquent plea for 
chemical research to develop new uses for petroleum 
products. This work should not only be directed to 
the solution of specific problems of industrial interest, 
but, he said, it should also be systematic and continued 
without any immediate industrial objective. 


A striking evidence of the renewed feeling of optimism 
in business was evidenced by the large sales of ma- 
chinery made at the exposition and by many inquiries 
received at the various booths. It was not an un- 
common thing at the booth of the AMERICAN PERFUMER 
AND EsseNTIAL Ort Review to receive inquiries of this 
sort. Men engaged in the perfumery, flavoring extract, 
essential oil, and soap industries called at the booth 
and all evidenced a feeling of optimism. Among the 
visitors was Thomas A. Edison, who declared that he 
found THe AMERICAN PERFUMER AND ESSENTIAL OIL 
Review to be one of the most interesting, one of the most 
attractive and one of the best edited papers he had 
ever seen. 


The exhibits of interest to readers of this Journal 
follow: 
FOOD COLORS, INTERMEDIATES AND BASES 


Seydel Manufacturing Co., Jersey City, N. J. Printed © 


matter was distributed by this company. Benzoates 
were also displayed. Edmund E. Smith was in charge 
of the exhibit. 


Calco Chemical Co., Bound Brook, N. J. . Oil of 
myrbane used largely by soap manufacturers was one of 
the chief specialties shown by this company. R. S. Bos- 
worth and Samuel Klein represented the company. 


Rhodia Chemical Co., New York, N. Y. Coumarin, 
saccharin, and many synthetic pharmaceutical products 
were on exhibition. Dr. Max Mueller, A. C, Robertson 
and C. F. Kelly represented the company. 


Chemical Co. of America, New York, N. Y. This 
company displayed intermediates. The company was 
represented by Dr. I, Isermann, C. Kendall, M. Sachs, X. 
Lehmann, E. Graham, F. McGill and A. Christ. 


Innis, Speiden & Co, New York, N. Y. California 
Tale now being sold successfully in competition with 
Italian Talc; caustic potash and carbonate of potash 
were shown by this company. E. H. Manahan, C. L. 
Speiden, H. G. Mackelcan, G. Ward, F. E. James and 
P. Hillier represented the company. 

Sandoz Chemical Works, Inc., New York, N. Y. 
Oil soluble colors for soaps and water soluble colors 
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for perfumes were shown by this company. The com- 
pany announced that it now handles chlorophyll, which 
it was unable to show. Dr. E. W. Pierce, M. B. 
Kaesche, Jr., and W. C. Kaesche represented the 
company. 


Commercial Solvents Corp., Terre Haute, Ind. 
Butanol or Butyl alcohol, acetone and various formule 
of denatured alcohol were shown. The display also 
included an exhibit under a high powered magnifying 
glass to show the processes of bacterial fermentation 
demonstating how alcohol is made from corn mash. 
P. G. Mumford, H. E. Hall and C. L. Gabriel repre- 
sented the company. 


Monsanto Chemical Works, St. Louis, Mo. Moving 
pictures to show the accuracy of Monsanto chemists 
were a feature of this exhibit. In addition to the gen- 
eral line of intermediates manufactured by this com- 
pany samples of vanillin, coumarin and paraoxy- 
benzaldehyde displayed. The exhibit was in 
charge of Gaston DuBois, president; Edgar Queeny, 
secretary; A. B. Portmann and William H. Adkins. 


Dow Chemical Co., Midland, Mich. Among the prod- 
ucts shown by this company were a new anthranilic 
acid which is now offered; caustic soda, furnished either 
solid or in flakes, phenyl ethyl alcohol and methyl salicylate 
U. S..P.: (synthetic oil of wintergreen). The exhibit was 
in charge of G. Lee Camp, Ralph E. Dorland, Wilson I. 
Doan, George Ashworth and Fred A. Koch. 


Bachmeier & Co., Inc., New York, N. Y. Certified 
pure food colors were shown in all shades for flavoring 
extract manufacturers and others. To emphasize the 


were 


purity and harmlessness of the colors, solutions of 
green and of red made with the fruit colors were placed 


in large bowls containing living gold fish. Soap and 
perfume colors were also shown. The exhibit was in 
charge of William Baur, G. M. Lord, Henry Gettler, 
Henry J. Repp and John H. Bachmeier. 


Florasynth Laboratories, Unionport, N. Y. Two 
new specialties were shown by this company. Beta 
naphtyl anthranilate, a base for grape flavor; nonyl an- 
thranilate, a fortifier for orange flavor; citronellol; rhodinol 
and iso-butyl-indol were among the other new products 
shown. The company made a striking display of other 
perfume raw materials. The booth proved to be markedly 
popular and scores of visitors were noted surreptitiously 
removing corks from some of the bottles with satisfied smiles 
as they took a whiff of the contents; for it actually smelled 
like it and is guaranteed to deliver everything but the kick. 
It even has the woody flavor. But these were all non- 
alcoholic flavors, being a highly concentrated product of 
vegetable and other mysterious origins. The exhibit was in 
charge of L. A. Rosett, president; Charles L. Senior, vice- 
president, and A. Katz, secretary. 

Hooker Electro Chemical ‘Co., New York, N. Y. 
This company showed caustic soda 76.78%; benzoyl 
chloride; antimony chloride and sodium. benzoate. 
Harry M. Hooker and William H. Chamberlain rep- 
resented the company. 


National Aniline & Chemical Co., New York, N. Y. 
Certified food colors for all purposes and oil of myrbane 
were among the most interesting specialties shown in 
this company’s large exhibit, which was carried out 
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with an Egyptian background. Dr. L. J. Mathos, 
Frank W. Gainey, Samuel W. Wood and W. A. Rey- 
nolds were in charge of the exhibit. 


Antoine Chiris Co., New York. An interesting exhibit 
of terpineol and diphenyl oxide for use of soap 
manufacturers was made. In addition vanillin, coumarin 
and oleo resin vanilla flavoring for candy and 
ice cream were exhibited. Oil of cloves and oil 
of nutmeg as well as vanilla beans from the Comores 
Islands were among the other specialties in this com- 
pany’s list of chemicals that attracted particular atten- 
tion. Capes Viscose for capping bottles were shown to good 
advantage. The exhibit was in charge of M. J. Seeley. C. E. 
Miles, F. J. Rowe, F. K. Woodworth, T. T. Holman 
and Wm. N. Hasler. 


U. S. Industrial Alcohol Co.-U. S. Industrial Chemical 
Co., New York, N. Y. This company emphasized its 
new alcohol formulas and its new refined acetone and 
isopropyl alcohol which is highly refined. In addition 
thirty new esters and absolute alcohol, 99.9% guaranteed, 
were displayed. The company announces that it was the 
first to put out U. S. P. alcohol in original double sealed 
containers under Government supervision. Di-ethyi 
carbinol was also shown for the first time. B. R. 
Tunison represented the company. 


MACHINERY 


Worthington Pump & Machinery Co., New York, 
N. Y. Various kinds of pumps and filter presses were 
shown by this company. E. T. Fishwick and J. L. 
Ford represented the company. 


De Laval Separator Co., New York, N. Y. Emulsi- 
fiers and clarifiers manufactured by this company were 
on display. W. D. Cleary and P. F. Miller represented 
the company. 


Sharples Specialty Co., New York, N. Y. High 
speed centrifugals for reclaiming neutral oil from soap 
stock were shown by this company. Aldus Wilbur and 
Homer Cloukey were in charge of the exhibit. 


T. Shriver & Co., Harrison, N. J. Filter presses made 
of iron and wood for the filtration of flavoring extracts, 
oils and alcoholic solutions were shown. Edwin C. 
Alford and R. E. Perry were in charge of the exhibit. 


Union Steam Pump Co., Battle Creek, Mich. A new 
viscolizer which is essentially a high pressure pump 
designed along new lines, for emulsifying essential and 
other oils with watery liquids without the aid of chemi- 
cals was shown by this company. The exhibit was in 
charge of K. D. Smith. 


Swenson Evaporator Co., Chicago, Ill. Swenson 
evaporators and the Swenson instantaneous heater for 
heating liquids by steam for all kinds of work, were 
shown. The exhibit was in charge of P. B. Sadtler, 
F. M. DeBeers, P. H. Appell, G. H. Urquhart and 
W. W. Badger. 


O. I. Waring Filling Machine Co., New York, N. Y. 
This company displayed a filling machine to fill as 
many as 100 containers at once, depending on the size. 
The machine was shown in operation, and it may be 
used for filling all sorts of bottles, or other containers 
with an equal amount of fluid. Olaf I. Waring was in 
charge of the exhibit. 
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SoME OF THE’ INTERESTING EXHIBITS AT THE SEVENTH NATIONAL EXPOSITION OF CHEMICAL INDUSTRIES. 


There were many exhibits of interest to the soap, flavoring extract, 
machinery but also raw materials. 

These otographs demonstrate the ingenuity and originality that was employed in fitting up some of the booths. The booths illus- 
trated follow: 1, Proctor & Schwartz; i 


‘ essential oil and perfume industries which included not onl 
The detailed reports about tie exhibits give a good idea of the variety of products displayed. 


2, Container Club; 3, Bazhmeier & Co.; 4, Monsanto Chemical Works; 5, U. S. Industrial 
* Florasynth Laboratories; 8, Blackmer Rotary Pump Co.; 9, American Perfumer & Essential Oil 


Alcohol Co.; 6, Antoine Chiris Co.; 
’ eview; 10, Sowers Manufacturing Co.; 11, The Pfaudler Co. 
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Joseph Baker Sons & Perkins Co., White Plains, 
N. Y. Rapid sifters and mixers and double acting 
liquid mixers as well as the A. T. Straub Co.’s “Quaker 
City” laboratory grinding mill, and Gedge-Gray Co. 
apparatus for perfumers and soap makers were dis- 
this company. A. J. Vollrath, S. D. Gridley 
and J. C. Caley were in charge of the exhibit. 

Sowers Manufacturing Co., Buffalo, N. Y. The stand- 
ard Dopp seamless jacketed mixers, and soap crutchers 


The company an- 


played by 


were among the specialties shown. 
nounced that it is specializing in all kinds of enameled 
lined, ‘cast iron, steam jacketed kettles and mixers. 
A section of a kettle was shown to demonstrate the 
seamless construction.’ R. C, Boggess, A. E. Howlett, 
Reynolds Bellows and ‘Austin Kuhns represented the 
company. 


American Steam Pump Co., Battle Creek, Mich. This 
company displayed a heavy liquid cylinder for its heavy 
liquid pump. It was stated that the suction base and 
discharge bonnet may be so placed that suction and 
delivery can be taken in any direction. A filter press 
pump was also shown. The company was represented 
by T. E. Morford, Wm. Oakley, R. R. Hicks and 
E. H. Davis. 


Elyria Enameled Products Co., Elyria, Ohio. Among 
the interesting products displayed by this company 
were: A glass enameled all purpose still for the manu- 
facture of essential oils and synthetic perfume ma- 
terials, equipped with a new self-contained oil heating 
unit for high temperature work, and an evaporating 
dish used in the preparation of shaving soaps, face 
creams and shampoos. Max Donauer and Wm. E 


Gray represented the company. 


Karl Kiefer Machine Co., Cincinnati, Ohio. This 
company displayed the following specialties: New 
rotary vacuum filling machine, six stem vacuum filling 
machine semi-automatic, six stem hand vacuum filling 
machine, bottle washing machine, Kiefer pulp filter, 
rotary pump, corking conveyor and a monoscale filling 
machine. The crowd of visitors constantly in the booth 
proved conclusively that the public in general and scientific 
and business men in particular are interested to a high 
degree in modern labor-saving machinery, particularly when 
it is in operation. All inquiries, and there were thousands of 
them, were answered fully, This also served to make 
the exhibit very popular, The exhibit was in charge of 
E. E. Finch, general manager; M. Finn, A. J. Sterling, 
and J. Eckhoff. 


Philadelphia Drying Machinery Co., Philadelphia, Pa. 
Steel constructed asbestos insulated soap dryers using 
high or low pressure steam as the heating element were 
shown. These dryers are equipped with disc fans fer 
re-circulating air and are made in both the truck and 
automatic ‘types. Temperature and humidity control 
independent of atmospheric conditions is also afforded, 
itis stated. The exhibit was in charge of C. H. Reu- 
mann, E. K, Moore and S. Watson. 

Paul O. Abbe, Inc., New York, N. Y. Jar grinding 
mills for laboratories, or small batch work, rotary 
cutters, mixers for mixing face powders, cosmetics, etc., 
and vacuum pumps for the distillation of essential oils 
were displayed by this company. Most of the machines 
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were in motion and this served .o give a good idea of 
the efficiency of the machinery made by this company. 
The exhibit was in charge of Henry Sellman and 
John Buckley. 

Abbe Engineering Co.-Beach Russ Co., New York 
N. Y. These two companies had a joint exhibit. Pebble 
mills, rotary cutters, mixers and a high vacuum pump 
guaranteed to exhaust within 0.1 inch, barometer mak- 
ing it, it is claimed, especially suited for the distillation 
of essential oils, were shown. Heavy liquid centrifugal 
and acid pumps also were on display. The exhibit was 
in charge cf H. C. Russ, C. A. Beach, A. T. Beach, Jr., 
H. H. Wilson, F. Conrad and E. J. Beach. 

Proctor & Schwartz, Philadelphia, Pa. Three-con- 
veyor automatic soap dryers especially suitable) for 
drying chip soap similar to the dryers used by Procter 
& Gamble, Lever Brothers and Colgate & Co., wete 
shown. A model four-truck tray dryer for perfumers 
was also shown. The dryers are complete units in 
themselves. A sixteen-tray laboratory dryer, electric- 
ally heated and with a direct connected motor, oper- 
ating a re-circulating fan, was shown. This unit may 
be entirely operated from the switchboard and any 
degree of temperature may be obtained, it is stated. 
As it is self-contained no steam plant, it is added, is 
required. The company was represented by H. S. 
Landell, D. D. Hollenbaugh, Thomas R. Rhoades and 
Mrs. Righter. 

Buffalo Foundry & Machine Co., Buffalo, N. Y. 
Among the interesting products made by this company 
which were appropriately described by representatives 
in the spacious booth were: Evaporators for the re- 
covery of glycerin, vacuum pumps for essential oils, 
vacuum dryers, shelf dryers, vacuum drum dryers, 
atmospheric drum dryers, caustic pots and caustic con- 
centrators and fatty acid stills. The exhibit was in 
charge of E. G. Rippel, sales manager; H. D. Miles, 
president; George Pezold, engineer; Charles Lavatt, 
chief of tests; D. J. Van Marle, chief organic chemist; 
Arthur Hough, acid expert; Godfrey Engle, sugar ex- 
pert; P. J. Krantz, works manager; J. Doughton, assist- 
ant sales manager, and E. G. Sleeper, manager of the 
New York office. 


Arthur Colton Co., Detroit, Mich. Collapsible tube 
filling and closing machines of various types and ca- 
pacities were shown by this company in operation. 
These machines have a capacity of from 35 to 40 tubes 
per minute. Other features of the display were a col- 
lapsible tube trimming and threading machine for tube 
manufacturers; a conveyor table; tablet counting and 
stacking machines; rotary tablet machines; cold cream 
and tooth paste mixers; effervescent salt and _ tablet 
granulators; hypodermic vial fillers and a punch cup- 
ping and polishing machine. Appropriate signs told 
what the various machines were used for and other 
details were explained by F. X. Roellinger; R. L. Col- 
ton, B. W. Scott and Doane Hage, who were in charge 
of the exhibit. 


Economic Machinery Co., Worcester, Mass. Ma- 
chines for pasting labels, sealing ends of cartons and 
labeling and sealing tooth paste tubes, etc., were dis- 
played by this company. Considerable interest was 
manifested in the display because the machine showed 
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such a wide range of uses. Thus, samples were shown 
of labels pasted on three sides of square bottles; and 
in another case on the neck and on the body of the 
bottle at one operation. Samples were also shown of 
labels machine pasted on the inside and then on the 
outside of packages and finally on the ends of the outer 
covering. There were many kinds of bottles and pack- 
ages of various shapes, which have been successfully 
labeled in numerous diverse ways by the World labeller, 
as the machine is known. Incidentally, the Forhan 
Co. purchased one of the machines on exhibition. The 
exhibit was in charge of Leonard Howell, Theodore W. 
Johnson and Clarence Butler. 

The Stuart & Peterson Co., Burlington, N. J. 
general line of resisting enameled cast iron 
equipped and plain cast iron equipped, jacketed, stills 
and autoclaves manufactured by this company were 
shown. A plain iron jacketed kettle and a _ jacketed 
evaporating pan were also shown. As agents for the 
Industrial Mixers Corporation, New York, N. Y., the 
company displayed the Indus Torpedo portable mixer. 
This mixer is a complete unit and is made to fit either 
a deep tank or a long shallow vat and may be clamped 
on the edge of any tank, kettle, crock, vat, barrel or 
tub with its extension cord plugged into the nearest 
electric light socket. The exhibit was in charge of J. J. 
Kearns, president of the Stuart & Peterson Co., Frank 
Kearns, Mr. Jacobs and Theodore L. Allen, presiden: 
of the Industrial Mixers Corporation. 

Blackmer Rotary Pump Co., Petoskey, Mich. This 
company had a graphic display showing the Blackmer 
rotary pump in operation. They claim the pump is made to 
handle liquids at an efficiency of 65 to 75 per cent, with 
less than 2 per cent slippage. 
of the exhibit. 

The Pfaudler Co., Rochester, N. Y. Glass lined steel 
storage tanks for handling essential oils and glass lined 
mixing tanks for mixing and storing perfume as well as 
mixing tanks for all kinds of cold creams and shaving 
creams were shown by this company. Percolators, 
storage tanks and mixing tanks for blending which 
were also shown, were of especial interest to flavoring 
extract manufacturers. A new flush valve used to seat 
flush with the bottom of the tank so that no pocket 
can develop in the outlet was also shown. This valve 
is designed to prevent cream from separating in the 
pocket and thus béing improperly agitated. The com- 
pany announced that it is now building all water and 
steam jacketed equipment. By means of a_ patented 
annular expansion ring around the connections, stuffing 
boxes subject to leakage are dispensed with. The ex- 
hibit was in charge of P. S. Barnes, J. A. Cowles, F. J. 
Bresnan, T. D. Wilson, E. B. Nichols and R. B. Kilmer, 
sales manager. 


The 


acid 


F. D. Goertz was in charge 


MISCELLANEOUS 


Talc & Soapstone Producers of U. S. Talc and soap- 
stone raw material as it comes from the ground and 
in mechancial shapes and powder were shown. 

H. Reeve Angel & Co., New York, N. Y. Various 
kinds of filter paper for tinctures and extracts, filter 
mass; cellomass; and asbestos mass was shown. B. S. 
Proper and T. L. Harrocks represented the company. 

The Container Club, Chicago, Ill. This club is an 
association of corrugated and solid fiber box manufac- 
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turers. There are twenty-three companies in the asso- 
ciation, who carry on research work under the direction 
of J. D. Malcolmson at the Mellon Institute of Pitts- 
burgh. J. D. Malcolmson was in charge of the exhibit. 

Whitall Tatum Co., New York, N. Y. An educational 
exhibit to show how Nonsol beakers, flasks and other 
laboratory and chemical works glassware are made 
was a feature of this exhibit. Nonsol glass is made to 
resist heat and to withstand the corrosive action of 
chemical reagents. The exhibit showed the high qual- 
ity of the sand, lime, nitrate of soda, soda ash, and cullet 
which are ground together in the proper proportions and 
mixed in the “batch” from which the glass is made. 
Various stages in glass-making were also shown. The 
same exacting care, it was stated, is used in the manu- 
facture of toilet and perfume bottles, which are fur- 
nished stoppered, capped or for corking. The exhibit 
was planned by W. Weld Figgis, sales manager, and 
was in charge of Mr. Figgis and G. E. Barton and Otto 
P. Bergmann. 


DYEMAKERS PLAN ORGANIZATION 


A meeting of various American manufacturers of syn- 
thetic organic chemicals was held September 15, in the 
Hotel Pennsylvania, this city. It had been called by the 
American Dyes Institute at the suggestion of a group of 
manufacturers, particularly to discuss some method of 
import control similar to the selective embargo for the 
protection of the industry. R. C. Jeffcott, of the Calco 
Chemical Co. and president of the institute, presided. 

A representative of the Consolidated Color & Chemical 
Co., of Newark, N. J., was barred from the meeting. 

Dr. Charles H. Herty addressed the meeting, outlining 
the conditions which confront the industry, and urging 
effective co-operation to accomplish the perpetuation of the 
industry. Discussion showed a unanimity of opinion of 
the need of complete representation in an effective organ- 
ization. The work of the American Dyes Institute was 
commended and a committee was appointed to confer 
with the officials of that organization for the purpose of 
enlarging its scope and modifying its constitution so as 
to include all branches of the organic chemical] industry. 


PURIFICATION OF FATTY OILS. 


A process for the purification of fatty oils has been 
patented in Norway by the Superior Oils and Process 
Co., of Portland, Ore. (No. 31,006, February 2d, 1918). 
Fatty oils containing considerable quantities of free fatty 
acids are treated with a hydrogen current in the absence 
of hydrogenating catalyzers. The oil is kept at a tempera- 
ture not much below 185° (castor oil), or 250-300°C (train 
oil). The hydrogen should not remain in prolonged con- 
tact with the oil and not be under higher pressure than 
absolutely necessary. A certain hydrogenation takes place 
under these conditions, but it is inconsiderable and the 
substances causing the disagreeable odor and taste are 
completely removed.—Chemiker-Zeitung. 


A Liberal Education in “The Perfumer.” 


(Roge Laboratories, Toilet Preperation Manufacturers, Washington, 


We are of the opinion that your magazine is the finest 
of its kind and that no toilet goods manufacturer should 
miss the liberal education contained therein, 





LATEST ON DRY LAW RULES; IMPORTANT PERMIT NOTICE 


WasHincTon, Sept. 19.—With Congress out of session 
it would seem that prohibition matters might quiet 
down, but the new enforcement officer, R. A. Haynes, 
has kept busy seeking new leaks to caulk in the liquor 
and the result has been many orders, some 
of which affect the allied industries. 

An important conference has been held by W. C. 
Crounse, Washington representative of the Manufac- 
turing Perfumers’ Association and the National Whole- 
sale Druggists’ Association, with officials of the prohibi- 
tion enforcement service that will concern all readers of 
Tue AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW 
who use alcohol in manufacturing their products, per- 
fumery, toilet preparations, flavoring extracts, barbers’ 
supplies, etc. An understanding was reached whereby 
members of the M. P. A. and N. W. D. A. who apply 
immediately for their 1922 permits, will be relieved of 
a large amount of labor they were compelled to per- 
form in connection with their permits for 1921. It 
should be emphasized in this connection the fact that 
the Internal Revenue Bureau desires to receive not later 
than October 1, all applications for the renewal of permits 
and is planning to hasten action thereon with a view 
to issuing as many as possible before January 1, 1922, 
thus obviating the delays which have proved so vexa- 
tious during the last year. 

The requirements concerning applications for 1922 
permits are set forth in the following statement by Mr. 
Crounse: 

“Applications for 1922 permits to use non-beverage 
alcohol for manufacturing purposes are now due and 
must be filed with the local prohibition directors on or 
before October 1. The Prohibition Commissioner is 
taking special measures with a view to expediting action 
on all applications for renewals in order that permits 
may be issued on or before January 1, 1922, or as soon 
thereafter as possible. Under the circumstances the 
Internal Revenue Bureau will not be disposed to re- 
ceive belated applications unless excellent reasons for 
the delay can be furnished. 

“T have understanding with the officials 
of the Bureau which will relieve ap- 
plicants for 1922 permits of the large amount of labor 
they were compelled to perform in connection with 
permits heretofore procured. 

“Briefly stated, applicants will only be required to 
submit a list of the preparations they propose to make, 
on Form 1404 Supplemental, and unless they desire to 
manufacture unofficial preparations not included in pre- 
viously issued permits, they will not be obliged to sub- 
mit formule or samples. 


dam, new 


secured an 


Internal Revenue 


Formule of all preparations 
not covered by previous permits must be submitted on 
Form 1404 Supplemental, as would be necessary in the 
case of an original application. Concerns making many 
preparations which are listed in printed catalogues will 
be permitted to file copies of such catalogues attached 
to Form 1404, without listing the preparations sep- 
arately. Care should be taken to revise such printed 
catalogues with pen and ink, with a view to excluding 
any preparations which at the present time cannot law- 
fully be made with non-beverage alcohol. 


“It should be borne in mind that practically all 1920 
permits were issued without any examination of for- 
mule or samples and in many cases were granted by 


collectors of Internal Revenue without submission of 
any data to the Washington authorities. The applica- 
tions for 1921 permits, however, were subjected to close 
scrutiny, formule were required to be submitted, and 
in many cases samples were called for. So carefully 
were these applications examined that the Internal 
Revenue Bureau officials feel that it is not necessary to 
duplicate this work as to applications for 1922 renewals 
which will be issued on the basis of the data heretofore 
supplied so far as formule and samples are concerned.” 


(The text of Frohibition Mimeograph 205, relating to 
standards for imitation flavoring extracts, will be found 
in our FLAvorinc Extract SEcTION.) 


SHIPMENTS OF ALCOHOL BY EXPRESS 


Many manufacturers have been puzzled by the appar- 
ent conflict between T. D. 3212, approved August 11, 
1921, requiring intoxicating liquors, including alcohol, to 
be shipped by express “when express facilities are avail- 
able,” and the very definite prohibition contained in the 
Interstate Commerce Commission Order No 3666 
against the shipment of alcohol by express in lots ex- 
ceeding ten gallons. 

Immediately after the appearance of T. D. 3212, Mr. 
Crounse drew the attention of the officials of the Pro- 
hihition Commissioner’s Office to the Regulation of the 
Interstate Commerce Commission and has since been 
advised that the Bureau was in ignorance of the Inter- 
state Commerce Commission’s order at the time the 
Decision of August 11 was promulgated. As_ it is under- 
stood that the Commission, in raising the limit of the 
maximum quantity of alcohol that can be shipped by 
express from six to ten gallons has gone as far as it 
is willing to go in relaxing its requirements, the Internal 
Revenue Bureau bows to superior authority and will not 
attempt to enforce the shipment of alcohol in barrel 
lots, or in lots exceeding ten gallons. 


CAMPAIGN TO CATCH REVENUE TAX EVADERS. 


Several squads of tax experts, acting under orders from 
Commissioner David H. Blair, of the Internal Revenue 
3ureau, are making a thorough investigation in all revenue 
districts of the United States to detect and punish tax 
evaders among dealers in soft drinks and toilet and medici- 
nal goods. Picked men from all collectors’ offices are work- 
ing under instructions to apprehend all dealers who wilfully 
refuse to make tax returns, and arrange for the arrest and 
prosecution of others in this class guilty of violations for 
failure to make either tax returns or tax payments, 


Officials of the Revenue Bureau announced that the cam- 
paign will net several million dollars to the Government in 
delinquent taxes. They have planned to make a big haul 
of violators. 


Commissioner Blair’s instructions to collectors direct that 
revenue inspectors compel dealers to install equipment, such 
as separate cash registers, in which tax collected on drinks 
or other preparations may be deposited, and that a separate 
record be kept in all establishments of such earnings and 
taxes collected. 


BRANCH LABORATORIES OF THE CHEMICAL BUREAU. 


In addition to the Washington laboratory the Bureau of 
Chemistry has established branch laboratories at certain 
points and also has chemists stationed in certain laboratories 
of the U. S. Department of Agriculture in order to expedite 
the examination of samples taken in connection with viola- 
tions of the National Prohibition Act, the Harrison Anti- 


Narcotic Act and other Internal Revenue laws, The loca- 
tions of these laboratories, and the name of the chemist in 
charge at each point, follow: 


New York City, 544 Old Post Office building, R. A. Edson. 

Buffalo, N. Y., 526 Post Office building, J. F. Williams. 

Chicago, IIl., 1601 Transportation building, J. W. Fonner. 
(Continued on page 312.) 
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FIGHT NOW IN SENATE AGAINST EXCESSIVE TAXES 


Senate Committee Imposes 4 Per Cent on Perfumery and Toilet Goods Manufacturers and M. P. A. Files Protest— 
Herty Pleads for Dye Industry—Importers Protest American Valuation Plan—German 
Peace Treaty Up. 


WasuHuincTon, D. C., Sept. 22—Congress resumed its ses- 
sions yesterday, after a month’s recess, with a heavy pro- 
gram of work ahead. The revenue tax measure, which was 
reported by the Senate Finance Committee, is a much more 
elaborate bill than the House’s enactment. It reverses many 
of the House’s conclusions, inserts new phases, and geén- 
erally, as reported, is more or less a maze, which will be 
increased by prospective amendments to be offered on the 
floor of the Senate. In whatever shape it passes the Senate 
there is sure to be a hot fight when the measure goes to a 
conference committee of the two houses to reconcile the 
differences. 

The Manufacturing Perfumers’ Association has filed a 
brief protesting against the levying of the 4 per cent manu- 
facturers’ tax upon the manufacturers of perfumery, cos- 
metics, etc., and the reinstatement of the 3 per cent tax upon 
toilet soaps and soap powders. It had been hoped that the 
Senators would concur in the action of the House in ban- 
ishing these efforts to make perfumes and soaps continue 
to pay taxes that generally are considered unfair. Strong 
efforts will be made to save the situation, but it will be a 
hard fight if it proves eventually to be successful. 

There is a comparative lull in tariff circles. Opinions 
differ regarding the fate of tariff legislation, but a consid- 
erable number of observers doubt if there will be a tariff 
measure in the President’s hands before December, while 
some predict it will be as late as January. 


As presented to the Senate the bill carries many im- 
portant amendments. 
currences in House action, among them the following: 

The House repeal of excess profits taxes, effective Janu- 
ary 1, 1922, and the repeal of the higher surtaxes, making 


the maximum 32 per cent, also effective January 1, 1922. 
The 15 per cent tax on corporate net income from and 


There are also many important con- 


after January 1, 1922. 
per cent tax on 
January 1, 1922. 

Repeal of the capital stock tax of July 1, 1922, 

A reduction of one-half in the taxes on freight and 
passenger and Pullman transportation for the calendar 
year 1922 and the repeal of these taxes on January 1, 1923. 
Increase in personal exemption of married persons having 
a net income not in excess of $5,000 from $2,000 to $2,500. 
Increased exemption for children and dependents from $200 
to $400. 

Repeal of the retail sales tax on proprietary medicines, 
perfumes and cosmetics, and imposition of a 4 per cent 
sales tax on manufacturers’ selling prices of perfumes, 
cosmetics and similar articles. 

Reduction of tax on sporting goods from 10 to 5 per 
cent, 

Reduction of rate of 3 per cent on chewing gum to 2 
per cent. 

Reduction of the 5 per cent rate on candy. to 3 per 
cent in case of candy selling at 40 cents per pound and less, 
and the increase of the 5 per cent rate to 10 per cent in 
case of candy selling for more than 40 cents per pound. 
The House reduced all candy to 3 per cent. 

Restoration of 5 per cent rate on portable electric fans. 

Restoration of 10 per cent rate of existing law on articles 
made of fur. 

Restoration of 10 per cent rate on yachts and motor 
boats. 


Repeal of policy taxes on life insurance and premium 


The House provides for a 12% 
corporate net income from and after 
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taxes of other insurance companies on January 1, 1922. 

Imposition of a 15 per cent tax on the investment income 
of life insurance companies from January 1, 1921. 

Repeal of luxury taxes imposed by Section 904 of the 
Revenue Act of 1918 and substitution of 5 per cent manu- 
facturers’ sales tax on so much of the amount received 
for any of the foliowing articles as in excess of the prices 
named : 

Carpets, $4 per square yard; rugs, $6 per square yard; 
trunks, $35 each; traveling bags, suit cases, hat boxes and 
fitted cases, $20 each; purses, pocketbooks, shopping and 
hand bags, $5 each; fans, $1 each; portable light fixtures, 
including lamps and lamp shades of all kinds, $10 each. 


Restoration of 3 per cent tax on toilet soaps and toilet 
soap powders. 


New tax of 5 per cent on all office furniture and fittings 
of mahogany, rosewood or other imported cabinet woods. 

Restoration of 10 per cent tax on sculpture, paintings, 
statuary, art porcelain and bronzes. 

In the case of manufacturers subject to tax under Sec- 
tion 900, doing both a wholesale and retail business, the 
existing law permits them to compute the tax on retail 
sales on the basis of wholesale selling price. 

The House bill permits the deduction of a net loss 
resulting after December 31, 1920, in any taxable year 
from the net income of a taxpayer for the succeeding 
taxable year, and if the net loss is in excess of the net 
income for such succeeding taxable year, the amount of 
the excess in the next succeeding taxable year. The 
Finance Committee retains this provision. 

The deduction in computing net income of amounts ex- 
pended for meals and lodging by traveling men and other 
persons while away from home in the pursuit of a trade 
or business. 

The limitation of the deduction to individuals for gifts 
to charitable and educational institutions in computing the 
net income. 

The exemption from making income tax returns to 
domestic building and loan associations, substantially all 
the business of which is confined to making loans to mem- 
bers. 

The House method of treating personal service corpora- 
tions as other corporations on and after January 1, 1922, 
was adopted. 

Permission granted corporations to make at their option 
consolidated returns or separate returns for each subsidiary. 

A tax of $4.20 on distilled spirits withdrawn for non- 
beverage purposes and diverted for beverage purposes, the 
tax to be paid by the person responsible for such diversion. 

Tax on cereal beverages reduced from 15 per cent of 
the manufacturer's selling price to 2 cents per gallon. 

Tax on mineral waters sold at over 10 cents per gallon 
of 2 cents per gallon. 

Tax of 2 cents per gallon on all other soft drinks, 
whether carbonated or not. 

Tax of 7% cents per gallon on beverage or fountain 
syrups used in manufacturing soft drinks. 

Tax of 5 cents per pound on all carbonic acid gas sold 
by the manufacturer, producer or importer. 

House provision repealing the tax upon soft drinks, ice 
cream and similar articles sold at soda fountains adopted. 

House provision to establish a tax simplification board 
adopted. 


The committee considered the creation of a tax investiga- 
tion commission to investigate tax exempt securities and 
other problems ard decided against it. 

The committee decided to incorporate a 10 per cent tax 
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on the charges for hotel rooms where rates were $5 to 
individuals and $8 for two persons. ’ 
The committee agreed to the House provision increasing 
the note authorization from $7,000,000,000 to $7,500,000,000. 
The committee agreed to the provision of the House bill 
for the simplification of the Liberty bond tax exempt re- 
quirements of existing Jaw giving a flat exemption on all 
Liberty bonds. 
The committee adopted an amendment to the works of 
art paragraph to exempt from tax interdealer sales. 
Tax of 1 cent on admissions less than 10 cents 
adopted. 


was 


ON TALC AND SOAP MATERIALS BEFORE SENATE 


COM MITTEE, 


PROTESTS 


At one of the late August hearings before the Senate 
Finance Committee on the new tariff bill, W. C. Boswell, 
of Baltimore, filed a brief on behalf of the Tale and 
Soapstone Producers’ Association, asking for rates of one- 
half cent per pound on the crude material and 1 cent per 
pound on powdered talc. He was interested primarily in 
massive talc, he said. Michael Doyle, a New York miner 
and miller of American talc, also endorsed these duties. He 
declared that the American production is entirely adequate 
in quality and quantity for every demand. He also advo- 
cated the American valuation basis. 

R. N. Lockwood, of Brooklyn, N. Y., a manufacturer 
of talcum powder and other toilet preparations, stated that 
the proposed duty of one-half cent per pound was 
virtually 50 per cent ad valorem and excessive. He urged 
that it be reduced, as importation of large quantities from 
France was necessary to obtain the finer grade of pure 
white talc suitable for toilet powder use. 

A special committee representing laundry soap manufac- 
turers opposed increased duties on vegetable oils and sug- 
gested reduction of the proposed duty on soap from 20 per 
cent to 5 per cent in case the vegetable oil duties are 
eliminated. This committee included W. B. Pearson, of 
the N. K. Fairbank Co., Chicago; F. M. Barnes, Procter 
& Gamble Co., Cincinnati; Russell Colgate, Colgate & Co., 
New York, and J. R. Collingwood, Fels & Co., Philadelphia. 

C. R. Brown, J. M. Barnes and Mason B. Trowbridge, 
Executive Committee of the Bureau of Raw Materials, 
again stood sponsors for a brief protesting against pro- 
posed duties on soya bean oil and other oils used in soap, 
etc. 

Regarding cocoanut oil F. M. Barnes, Russell Colgate and 
J. R. Collingwood filed a brief against protective duties. 


The United Peanut Associations of America presented a 
brief urging increase of the proposed tariff rates on crude 
peanut oil be raised to 5 cents per pound and to 6 cents 
on refined peanut oil, cottonseed oil and soya bean oil; 
also they asked for a duty of 2 cents per pound on peanut 
cake and meal. The Bureau of Raw Materials for Ameri- 
can Vegetable Oils and Fats Industries submitted a state- 
ment opposing duties on peanut oil. The brief was signed 
by prominent oil refiners and soap manufacturers, etc. 


DR. HERTY MAKES NEW PLAY FOR DYE INDUSTRY 


Dr. Charles H. Herty, world famous chemical expert, 
member of the National Research Council and advisor 
to the Chemical Warfare Service of the United States 
Army, who has returned from Europe, says Germany has 
declared war against the United States for the recapture 
of her chemical and dyes industry. He says Germany is 
increasing tremendously the capital .of her dye plants, where 
poison war gases were made and is doubling the capitaliza- 
tion of her explosive plants. 

Dr. Herty says one of the men controlling the German 
dyes industry, Director Krell of Ludwigshafen am Rhine, 
said to him, “We are going to get back our business in your 
country and we are going to get it back through our agents.” 

“There is the clearest declaration that the war is on in 
this matter that I have heard yet,” said Dr. Herty. “Not 
only has Great Britain a dye licensing law, but while I was 
in Paris the French Chamber of Deputies and the French 
Senate passed a new tariff on chemicals, and it included 
a license system against German dyes, and they passed it 
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by a unanimous vote in the Chamber of Deputies and only 
one dissenting vote in the Senate. 

“It was amazing to me; to tell you the truth, it came 
too easy. I did not like it. I like the kind of contest we 
have been having here to get this dye business established. 
The people of this country are being educated by the kind 
of discussion we are now having. The knowledge is going 
around among the masses of the people. The French 
ministry may be changed and that law upset, but here, 
when the American people understand this question, the 
Congress representing the American people is going to con- 
tinue to carry out their wishes. 

“The French law embraces three features. There is a 
tariff on these chemical products including dye products. 
There is the license plan, as far as the dye products are 
concerned. It does not apply to other chemicals; it is 
limited to dyes and pharmaceuticals. 


“I had a most impressive talk in Paris with a very dis- 
tinguished Britisher, Lord Moulton, head of British Dyes, 
Ltd.—a very distinguished man, a very thoughtful man. 
‘The future peace of this world,’ he said, ‘is more closely 
tied up in the maintenance of the dye industries in England 
and America than in any other measure that is now before 
the world.’ 


“Through the peace treaty Germany’s hands are tied as 
far as the usual methods of making war are concerned— 
battleships, air-craft, submarines, forts—but her means 
for making poison gases are not touched in the slightest. 
All her plants for that purpose are untouched. 

“T think the best thing for the future peace of this world 
is that this country should be not simply as strong as, but 
stronger than Germany in its dye industry and with its 
general chemical industry. Also a chemical warfare service 
maintained as a separate unit of our Army and given every 
opportunity to develop to the very utmost that branch of 
modern warfare, which every man I have talked with be- 
lieves is to be the future means of making warfare.” 

The Deutsche Allegemeine Zeitung, published in Ger- 
many, said in May, “The German color trade does not con- 


ceal its dreams of reconquering foreign markets through 
the elimination of the competitors, but the experience with 
America teaches us what is the most effective obstacle in 
our path.” 


IMPORTERS PROTEST AGAINST VALUATION PLAN, 


The Perfumery Importers Association of New York has 
sent in a protest against the “American Valuation” clause 
of the Fordney Tariff Bill in which it says in part: 


“This change in valuation would result in raising the costs 
of imported perfumes, face powders, rouges, etc., an average 
of 115 per cent and would disconrage retail sales accordingly. 

“This ‘American Valuation’ scheme was discarded by the 
Government as unworkable over a century ago, but the pres- 
ent advocates of a destructive tariff find it a convenient 
means of disguising their real purpose to make the duties 
so high that all importations will cease. It is a vicious 
measure of mistaken solicitude for the special interests; a 
disrupter of established trade values at a time when the 
buying public is determined to resist high prices based upon 
any cause whatsoever; a business-killer without any legiti- 
mate purpose in view.” 


TREATY OF PEACE WITH GERMANY. 


The treaty of peace with Germany, which was signed 
August 25, at Berlin, has been sent to the Senate, Prompt 
ratification of the pact is understood to be hoped for by 
Fresident Harding. Proclamation of a state of peace, it is 
said officially, will be deferred until after the German treaty 
is ratified. Various agencies of the Government are study- 
ing steps considered necessary to fully restore commercial 


relations between the two countries after ratification of 
the treaty. 


DYE EMBARGO EXTENSION BECOMES A LAW. 


The House bill continuing the dye embargo for three 
months was passed by the Senate by a vote of 39 to 22 and 
was sent to the President, who signed it. The embargo 
would have expired August 27. 





COMPLEXION AND TALCUM POWDERS 


By DR. F. A. MARSEK 


Manufacturers of cosmetic preparations probably have 
noticed in the last few years that complexion powders have 
increased in demand on the American market. It is remark- 
able to observe that while some ten or fifteen years ago face 
powder was considered a luxury and found its way only 
into the boudoir of the society belle, it may be considered 
today almost a necessity without which the toilet of every 
woman would be incomplete. Toilet specialty manufacturers 
have been well aware of this fact and in consequence the 
market is today swamped with face powders of every de- 
scription. 

This naturally forces upon us the question, to what fac- 
tors may such a change in the demand be ascribed? To 
answer this is difficult, but we may with a reasonable amount 
of certainty assume that it is due more to the clever adver- 
tising of progressive manufacturers than to the realization 
on the part of the woman that face powder is a toilet prepa- 
ration which is in any way beneficial to the skin. In fact, 
from a standpoint of health and hygiene the correctness of 
the assumption that face powder gives any benefit to the 
skin is open to objection. Therefore we scarcely can 
ascribe the increased demand to the belief of women that 
face powder is a permanently beautifying cosmetic. More 
over, we may find a further refutation of such a conclusion 
in the fact that milady is apt to regard her appearance for 
the moment as more important than a consideration of an 
uncertain possibility that her skin may suffer from con- 
tinued use of face powders during a period of years. And 


no doubt it is of great interest to manufacturers either to 
ignore or contradict an adverse possibility in advertisements 


and descriptive literature. 

The question of the therapeutic action of complexion 
powders upon the skin is naturally so closely connected with 
the detailed composition of the powder that it is only pos- 
sible to definitely bring out very few points for or against 
its use. In general it may be said that the face powder made 
in accordance with a modern, up-to-date formula is less 
harmful than the old-fashioned preparation which usually 
contained one or the other actually harmful ingredient. 
This fact is due to two reasons: firstly, the increased costli- 
ness of several of these ingredients; and, secondly, legisla- 
tion which has done away with many of them through the 
enactment of food and drug laws which prohibit their use 
for external application. 

One of the principal disadvantages of face powder from 
a therapeutic standpoint is the fact that it prevents or at 
least reduces the possibility of respiration through the pores 
of the skin. Forming a coating, it is apt to close the pores 
which are of so great importance to the health of the skin. 
This is particularly so when the thin layer of powder be- 
comes moist from the perspiration of the skin and forms 
a coating of sufficient density to hinder respiration to a 
very serious extent. The effect of the powder in this re- 
spect of course may be greatly lessened through a very 
thorough washing of the face before retiring and perhaps 
gentle massage and application of a slight amount of good 
cold cream in connection with hot applications. 

It is self-evident, on the other hand, that the practice of 
using vanishing creams or mucilage-containing face lotions 
as a basic application before the use of face powder will 
greatly aggravate, the condition just mentioned and therefore 
is not recommendable from a therapeutic standpoint. 
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Another factor generally true of every face powder is its 
power to absorb the natural fats of the skin. As has 
been repeatedly emphasized in previous discussions the nat- 
ural secretion of fats from the glands of the skin and their 
utilization as a nourishment is a process very vital to the 
preservation of the skin. Complexion powders, however, 
will absorb these fats to the extent of almost entirely de- 
priving the skin of this necessary food. This in due time 
has the effect of giving the skin a dead appearance and gray- 
ish color which is not at all attractive. Of course this 
effect may be lessened through the timely application of cold 
cream or similar preparation, which will at least partly 
replace these fats. 

We have so far only discussed the disadvantages of using 
complexion powder and although these are very serious it 
cannot be denied that there are also many advantages which 
should receive attention. The first and principal one, no 
doubt, is its protecting quality. A thin coating of face 
powder upon the skin will very effectively protect it from 
the influence of the sun’s rays, wind and raw weather. 

Although this is not the place to discuss the question 
whether such protection is given to better advantage by 
suitable creams, the fact may. nevertheless be given consid- 
eration that while the protecting qualities of creams and 
powders are about the same, the above mentioned disadvan- 
tages of powder will by far outweigh those of complexion 
creams and therefore the latter no doubt deserve first place 
as protective cosmetics. 

It is beyond question that the proper use of face powder 
may be considered an “art” well worth careful study and 
practice. An excessive application, although advantageous 
to the manufacturer, we must admit is not beneficial to the 
skin from a therapeutic standpoint nor to the beauty from 
an esthetic point of view. It undoubtedly shows bad taste 
for anyone to appear in a Pierrette mask and yet such ex- 
hibitions may be frequently seen. 

This factor is important for the manufacturer to take 
into consideration when adopting a composition of ingre- 
dients for a face powder. According to the class of trade 
the manufacturer wishes to appeal to, he has to adopt a 
formula which will produce such a mask without the neces- 
sity of having the consumer use a considerable part of the 
box at each application, or for another class again he will 
have to adopt a powder which adheres without showing ex- 
cessively. 

Thus we arrive at the question as to what ingredients 
should be used to produce a certain effect. 

No doubt it is comparatively more difficult to produce a 
powder which must form a perfect coating; not from a 
manufacturing but rather from a profit standpoint, as the 
ingredients which make the powder very adhesive and showy 
are more expensive, while on the other hand just this class 
of powder must sell at a lower price. 

We shall consider this type of powder first. 

As a basic ingredient talcum serves the best, particularly 
on account of its cheapness. Good grades of domestic talcs 
may be bought on the market of today at from $20 per ton 
upward, which will serve well for inexpensive face powders. 
The quantity to be used can hardly be given in definite fig- 
ures. However, in determining its percentage the fact has 
to be taken into consideration that talcum is not very ad- 
hesive and forms a sort of shine after rubbing. These 
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properties have to be offset through the addition of other 
ingredients. Speaking of the production of inexpensive 
grades of face powder, the most suitable ingredients are 
china clay in combination with calcium carbonate precipitated 
(chalk) and either rice, corn or potato starch. As far as 
adhesiveness is concerned, chalk ranks first among the in- 
gredients mentioned. In using this product liberally a fur- 
ther advantage may be gained through the possibility of 
regulating the weight of the powder, due to the fact that 
heavy as well as light varieties of chalk are offered in the 
market. The chief disadvantage of chalk is its price, as it 
is quoted considerably higher than talc and china clay. Fur- 
thermore, it has a drying effect upon the skin which is not 
by any means beneficial to the complexion. Therefore a 
considerable quantity of it should not be used. This last 
mentioned property, however, be ascribed to 
starches. 


may also 

In selecting the kind of starch which should be employed 
price plays an important part. In accordance with a tradi- 
tional French belief, rice starch is the most suitable starch 
for face powder. However, this may be questioned. No 
doubt tradition plays here a bigger part than scientific inves- 
tigation. Although one fact is established, that rice starch 
forms finer crystals than any of the other starches, this need 
not lead to the belief that the others are not suitable. In 
fact, rather the contrary is true, corn, wheat or potato starch 
being more suitable for application upon the skin. As far 
as the expense will permit, zinc oxide should not be omitted 
from face powder. This ingredient has firstly a beneficial 
effect upon the skin, is healing and no doubt the best pro- 
tective for it. Furthermore, it is very adhesive and thus 
imparts to the face powder a property which is most de- 
sirable. 


Thus in creating a formula for an inexpensive quality of 
face powder which is expected to be very adhesive and very 
strongly covering and at the same time must stand low in 
manufacturing cost the following percentages and ingredients 
may be employed: 


As a base from 30 to 60 per cent of talcum to which from 
10 to 30 per cent of china clay (kaolin) is added. Further- 
more, an addition of from 10 to 25 per cent of chalk or the 
same amount of any of the starches mentioned above and 
from 5 to 10 per cent of zine oxide. Taking these percent- 
ages as a basis in composing a face powder formula one 
may produce variations about as follows: 

For cheapest grade: Talcum, 40 per cent; china clay, 30 
per cent; corn starch, 15 per cent; chalk, 10 per cent; zinc 
oxide, 5 per cent. 

For better grade: Talcum, 50 per cent; china clay, 20 
per cent; starch, 10 per cent; chalk, 10 per cent; zinc oxide, 
10 per cent. 


Between these two formulz, a number of variations may 
be formed to suit the cost the manufacturer can afford and 
in every case a powder will be produced which will answer 
the particular requirements given above, such as are de- 
manded by the lower class of the public. 

For a high grade power, however, these formule are en- 
tirely unsuitable. Such powder should not form a showy 
coating upon the face, but must give the appearance peculiar 
to a well-groomed woman. For this purpose a powder must 
be produced which, although adhesive, is practically invisi- 
ble and gives a fresh and healthy appearance to the com- 
plexion, rather than to form what one practically may term 
a coat of paint. 


(To be continued.) 


PATENT FOR A NEW AND USEFUL ARTICLE 


William Herbert Roystone, of New York, 


1,388,204. 
N. Y. Toilet Article. Application filed August 7, 1920. 
Serial No. 402,003. Patented Aug. 23, 1921. 


To all whom it may concern: 


Be it known that I, William Herbert Roystone, a citi- 
zen of the United States, residing at New York city, county 
and State of New York, have invented a new and useful 
Improvement in Toilet Articles, of which the following 
is a specification. 

This invention relates to 
“a toilet articles and more par- 
. A cae ticularly to the provision of 
‘Fig. an improved packet of toilet 
emcee y powder such as face powder, 
Ma nail powder, rouge or the 

like. 

The invention seeks to 
provide a packet of toilet 
powder in which the powder 
shall be so confined to pre- 
vent waste of the substance 
while in use, and obviate 
untidiness incident to such 
waste, and that shall pre- 
serve the mass at all times 
in neat and satisfactory con- 
dition while permitting the 
powder to be freely dis- 
pensed by the user. Hereto- 
fore, these powders have been put up in_ packages 
in which the powder is either in loose form in its 
container or is in the form of an uncovered or uncon- 
fined compact or cake. Where the powder is put up in 
loose form, the applicator by which it is applied, such for 


example, as a powder puff, picks up from the mass an excess 
of the powder and makes it generally impossible to use such 
loose powder without waste or without an untidy spilling of 
the powder, If the package should be dropped, much waste 
of the powder and general untidiness results. Where the 
powder is put up in the form of a compact or cake, the cake 
frequently breaks or crumbles before it reaches the user, 
and so becomes unsalable. And if it reaches the user in- 
tact, it frequently breaks and crumbles while in use, there- 
by becoming unsatisfactory and difficult to use and likely 
to spill from its container and so causing waste and un- 
tidiness. These disadvantages are overcome in my im- 
proved packet wherein the powder is compressed and is 
covered by a pervious fabric sufficiently loose to permit the 
fabric to be slightly moved over the surface of the com- 
pressed mass by rubbing the fabric covering, as by means 
of a powder puff or other suitable applicator. 

The accompanying drawings show one method of mak- 
ing my improved packet and also the packet. 

Figure 1 illustrates the elements which generally go to 
make up a packet of face powder and a mold useful in 
making the packet. 


Figure 2 illustrates the parts assembled in the. mold. 

Figure 3 illustrates a finished packet of the powder. 

Figure 4 illustrates a vanity box containing my improved 
packet. 


Referring now to the drawings, 10 is the powder. It 
may, if desired, be in the form of a substantially flat com- 
pact of a size and shape adapted to fit into the mold 13, 11 
is a piece of pervious textile fabric, generally thin cotton 
cloth, of suitable size. It is placed over the mold and the 
powder 10 is then pressed into the mold with the fabric 11 
covering the interior of the mold. A disk of cardboard, 
tin or other suitable thin, sheet material is then applied to 
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the upper surface of the mass and the edges of the cloth 
are brought over the upper margin of the disk and fas- 
tened in place, as by an adhesive. The packet as thus as- 
sembled is then removed from the mold 13 and reduced in 
size. This is preferably done by compressing the packet 
into a second and slightly smaller mold. This reduction 
in the size of the compressed mass of powder slightly 
loosens the cloth covering 11 and makes it slightly mov- 
able over the face of the compressed mass so that when it 
is moved, as by rubbing an applicator over the cloth cov- 
ering, the covering slightly abrades the surface of the com- 
pressed mass and loosens a small amount of the powder 
which passes through the cloth and on to the applicator. 
The packet A, as thus completed, is shown in Fig. 3. 

In marketing the powder as a face powder or rouge, 
the packet A is generally removably fitted into a vanity box 
15 having a bottom 14 and a cover 17, and the box is of 
such depth as to permit of a puff or applicator 16 being 
inclosed beneath the cover 17. 

It will be seen that the compressed powder remains 
permanently inclosed in its cloth covering which acts to 
protect the compact and tends to prevent it from breaking 
either in shipment or in use. Even though the compact 
should become broken, the cloth covering 11 serves to 
maintain the powder in substantially its original form and 
in salable and usable condition and prevents the escape of 
the powder. 

It is preferable to apply the powder by means of an 
applicator, such as the powder puff 16. The applicator is 
rubbed over the surface of the covering 11 to obtain its 
supply of the powder. In this action the covering is 
made to move slightly over the surface of the compressed 
powder to slightly abrade the same and detach a small 
quantity of the powder, which then passes through the 
meshes of the covering and on to the applicator. The 
powder is thus freely supplied to the applicator but in a 
limited amount so that waste and spilling thereof is 
prevented. And the applicator picks up little, if any, more 
powder than is actually required for immediate use. 

Various procedures may be followed in making the 
packet and in making it so that the cloth covering has 
the required looseness and I do not desire to be re- 
stricted to the particular procedure that I have described 
for making it nor to all the details of structure herein 
described. 

What is claimed is: 

1. A toilet powder packet comprising a compressed mass 
of toilet powder having a covering of pervious fabric 
sufficiently loose to admit of its being moved over the 
surface of the inclosed mass by rubbing. 

2. A toilet powder packet comprising a cake of toilet 
powder, a backing of stiff, sheet material for one face of 
the cake and a covering of pervious fabric for the re- 
mainder of the cake fastened to said backing, said covering 
being capable of movement over the surface of the cake 
to abrade its surface and detach a quantity of the powder. 

3. The process of making a toilet powder packet which 
consists in pressing a quantity of the powder into a mold 
with a pervious fabric interposed between the model and 
the powder, fastening the fabric asa covering about the 
compressed powder, then reducing the size of the inclosed 
mass of powder to render the cover relatively loose, for 
the purpose set forth. 

4. The process of making a toilet powder packet which 
consists in pressing a quantity of the powder into a mold 
with a pervious fabric interposed between the mold and 
the powder, applying a backing of stiff sheet material to 
the upper face of the powder, fastening the fabric to the 
backing as a covering for the compressed powder, then 
reducing the size of the inclosed mass of powder to render 
the cover relatively loose, for the purpose set forth. 

5. A toilet article comprising a compressed cake of face 
powder, rouge or the like, a backing of sheet material for 
one face of the cake and a covering of porous fabric 
for the remainder of the surface of the cake fastened to 
the backing by an adhesive, said covering being sufficiently 
loose so that it may be moved by a powder puff. 

6. A toilet article comprising a compressed cake of face 
powder, rouge or the like and a covering of porous 
fabric, said fabric being sufficiently loose so that it may 
be moved over the surface of the cake by a powder puff. 
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7. The combination with a substantially flat mass of 
compressed face powder, rouge or the like, of a loose fabric 
covering therefor, which covering permits a small amount 
of the powder to pass through the same only when rubbed 
as by a powder puff or the like, said covering further re- 
taining the unsifted material in serviceable form or con- 
dition. 

WILLIAM HerpBert RoystTOone. 


PATENT FOR A NAIL POLISH 

1,388,546. Joseph Brueck, of New York, N. Y. Nail- 
Polish. Application filed September 3, 1919. Serial No. 
321,446. Patented August 23, 1921, 

To all whom it may concern: 

Be it known that I, JosepH Brueck, a citizen of the 
United States of America, residing in the city of New 
York, borough of Bronx, county of Bronx, and State of 
New York, have invented certain new and useful Improve- 
ments in Nail-Polishes, of which the following is a full, 
clear, and exact description. 

My invention is a nail polish, and contemplates the 
production of a nail polish in the form of a rather thin, 
syrup-like liquid, which is applied to the nails by aid of a 
brush in order to polish the nails. 

I mix together four gallons of acetone and one gallon 
of amyl acetate, and then add thirty-two ounces of 
gun cotton, which is readily soluble in the mixture. The 
gun cotton disappears in a few hours, The mixture is 
now stirred, and appears in the form of a thin liquid having 
a syrup-like consistency. 

The liquid is now set aside and allowed to stand for a 
few weeks, during which time it gradually becomes clear. 
Then I add four ounces of alkanet as a coloring. 

The material thus prepared is well adapted for manicur- 
ing and is easily applied to the nails, after which they may 
by gentle rubbing be given a high polish. 

Having thus described my invention, what I claim as new 
and desire to secure by United States Letters Patent is: 

1. A nail polish containing acetone and amyl acetate, and 
gun cotton dissolved therein. 

2. A nail polish comprising the following ingredients in 
the proportions stated: acetone four gallons, amyl acetate 
one gallon, gun cotton thirty-two ounces, and alkanet root 
approximately four ounces. 

JosepH BRUECK. 


Some Ancient Uses of Perfumery 


In the fifteenth century perfumery was incorporated in 
pads, cushions and sachets sprinkled in the air with atom- 
izers; and even put in bread and sauces at table. An 
artificial bird stuffed with perfumes was commoner than 
the modern canary. The fashion lasted into the reign of 
Louis XIV, who, it is recorded, went often to watch 
Martial, composer of perfumes, at work in his laboratory, 
while with the contemporary smart set making perfumery 
was about as much of a fad as taking snapshot photo- 
graphs is nowadays. Catharine de’ Medici and Charles 
VII both had titled masters of perfumery, and in the 
sixteenth century Brantéme chronicles a gentleman, Al- 
fonso d’Avalos, Marquis del Vasto, who was so fond of 
perfumery that he used it on the trappings of his horses.— 
Boston Monitor. 


Slightly Ambiguous. 

“I don’t know whether to accept this testimonial or not,” 
mused the hair restorer man. 

“What’s the matter with it?” demanded the advertising 
manager. 

“Well,” explained the boss, “the man writes: ‘I used 
to have three bald spots on the top of my head, but since 
using one bottle of your hair restorer I have only one.’ ”— 
Stray Stories. 


Improves “Buying Power” Wonderfully 


(From Peecham’s Laboratory, Oscanwona-on-Hudson, N. Y.) 


Attached find check for the Biggest Value We Re- 
ceive for our Money. We might add that the source of 
supply of raw material that we now use is obtained through 
your advertising columns. 





DECISIONS ON TRADE MARK RIGHTS OF IMPORTERS 


In the January, 1921, issue of THz AMERICAN PERFUMER 
AND ESsenTIAL Ort Review, a report was made upon the 
decision of United States District Court in the suit of A. 
Bourjois & Co., Inc., against Anna Katzel for trade mark 
infringement of the word “Java” for face powders. 

The circumstances surrounding the use of the word by 
both parties were explained in detail at that time and 
showed that A. Bourjois & Co., Inc., was the successor of 
the French firm of E. Wertheimer & Cie., which had regis- 
tered the word in the United States Patent Office in 1888. 
Anna Katzel imported the genuine article from France, the 
packages carrying the word “Java” and sold them in this 
country. 

The Court held that the defendant infriged the trade mark 
rights of the plaintiff and issued a preliminary injunction 
thereupon. 

This decision was appealed to the United States Circuit 
Court of Appeals which has handed down a decision re- 
versing the decision of the lower Court. 

After reviewing the case, the Court cites prior decisions 
upon the same subject, among which is the following from 
the decision in Russian Cement Co. v. Franenhar :— 

“A court of equity will not enjoin a person from affixing 
to goods sold by him their true name and decription, in the 
absence of any evidence of an attempted fraud, such as by 
representing his goods as of a different origin or quality 
or manufacturing from what they actually are. The case 
of Gillott v. Kettle, 3 Duer 624, cited by complainant as 
‘very close in point,’ illustrates the rule and its application. 
There the defendant removed the labels from an inferior 
quality of pens manufactured by complainant and affixed 


other labels which imitated the labels on a superior quality 


of pens made by the complainant. The Court held that 
‘by such a practice the defendant endeavors by a false 
representation to effect a dishonest purpose; he commits a 
fraud upon the public and upon the manufacturer.’ But 
here there is no false representation by spurious label or 
false statement. The label tells the truth, and nothing but 
the truth. There is no fraud upon the public, for it gets 
the genuine indentical thing described by the label (Apol- 
linaris Co. v. Sherer (C, C.) 27 Fed. 18) ; there is no fraud 
upon the manufacturer, for its vendees resell its manufac- 
ture, to which it has applied its name (Vitascope Co. v. 
United States Phonograph Co. (C. C.) 83 Fed. 30), couples 
with the statement that it (the vendee) is responsible for 
the bottling of the manufacture.” 

The Court further states— 

“The analogy between patents and trade marks is not 
complete. The patent gives the right to make, sell and use 
and grant to others the right to make, sell and use such pat- 
ent in the United States for the term of the patent. Hence, 
aricles labeled, made, used and sold in foreign countries 
cannot be sold in this country, if they infringe the patent. 
Trade marks, on the other hand, are intended to show with- 
out any time limit the origin of the goods they mark so 
that the opinion of the public may be protected against the 
sale of one man’s goods as the goods of another man. If 
the goods sold are the genuine goods covered by the trade 
marks, the rights of the owner of the marks are not 
infringed.” 

Judge Hough, in dissenting from the decision, says: 

“It is not yet settled whether a trade mark is to be pri- 
marily regarded as protecting the trade mark owner’s 


business from unfair competition or protecting the public 
from imitations,” 

“The decisions in this case seem to me to lean the wrong 
way because, in my opinion, a trade mark is primarily a 
protection to the owner’s business. It is attached to the 
business as a part of it and cannot be detached therefrom; 
there being no such thing as a transfer of a trade mark in 
gross. If this be true, it makes no difference whether the 
plaintiff’s business accrued out of the agency for an- 
other, provided only that it be shown that this is an 
honest business and belongs to the person who attached 
and (perhaps) duly registered the trade mark which 
describes the product of that business.” 

“This plaintiff made a business in Java powder. It is an 
honest business, and, therefore, whatever rights the French 
manufacturer had in the United States became the rights 
of the plaintiff. If, therefore, the primary function of a 
trademark is to protect this plaintiff's business in his own 
country, it makes no difference at all that the genuine 
French article is the thing offered by defendant. That 
genuine article has become an infringement because the 
business of dealing in that article within the United States 
is the plaintiff’s business.” 

The subject matter of the decision is so far reaching in 
its effect upon importers of trade marked goods, that it is 
hoped it will not be allowed to rest in the present condi- 
tion and that means will be found to carry it to the 
Supreme Court of the United States for final determina- 
tion. 


GETTING THE NEW TRADE NAME RIGHT 

In the haste of bringing out new products to meet war- 
created needs, it is easy to overlook the importance of 
giving them trouble-proof trade names, says a writer in 
Printers’ Ink. With markets anxious for alternatives to 
take the place of goods that are scarce, speed in getting 
out the new article may seem to be the main considera- 
tion. With a bounteous business looming up on the hori- 
zon, the necessity for christening the article properly may 
not appear to be very great. 

But just the same, the matter should not be neglected. 
It is a case where it is best to make haste slowly. False 
starts are easy to make but very costly to remedy. When 
everybody is crying for merchandise, a bad trade name 
may not be much of a disadvantage, but when competi- 
tive conditions are restored, a weak, contestable or in- 
fringable name will severely handicap an otherwise worthy 
product. 

The time to guard against making such a mistake 
is before the product is put out. It is just as easy to 
have a good name as a poor one. Care, thought and 
analysis will give you one and indifference the other. It 
should be remembered that the fact that a trade name or 
trade-mark is registrable does not necessarily make it 
good. An insignia may meet all the prescriptions of the 
Patent Office and still lack the essentials of a strong and 
vivid trade name. First of all, a name should be easy 
to pronounce and easy to remember. It should be dis- 
tinctive, such as “20 Mule Team Borax.” It should not 
be possible to confuse it with some other name. The 
name should be not only simple, but also look attractive, 
such as “Kodak.” It should be euphonious, such as “Sa- 
polio,” 
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GRASSE RAW MATERIAL FIRMS WIN LITIGATION 


Proceedings brought against Roure-Bertrand Fils, Antoine 
Fils, 
last November by Coty and Houbigant, perfumers of 
Paris, alleging an illicit increase in the price of flowers, 
have been finally settled. The case was first tried in 
Grasse where the plaintiffs were non-suited. The case 
was appealed and on September 2, the grand jury of the 
Court of Appeals of Aix-en-Provence confirmed the ruling 
of the lower court. This finally settles the controversy. 


Chitis and Lautier of Grasse, France, instituted 


The Grasse houses have been exonerated of any charge of 
profiteering, and the Parisian perfumers who brought the 
suit have been sentenced to pay the defendants nominal 
damages of one franc. The defendants in the action, how- 
ever, are allowed to avail themselves of the right which 
has been left to them to claim more important damages. 


According to the contention of the Parisian perfumers 
who brought the suit, orange flowers were bought before 
the war by the Grasse raw material houses from the cul- 
tivators at the rate of 70 centimes per kilo of flowers. The 
price of the flowers increased to 5 francs in 1919 as a result 
of the general situation there prevailing. In the Spring 
of 1920 the Syndicate Chamber of Distillers of Grasse, it 
was alleged, decided to fix the price of flowers at 7 francs 
per kilo, or a price equivalent to ten times that paid before 
the war. By reason of the scarcity of flowers the price 
rose to 8 francs in November. 


Then, when oil of neroli, which is obtained from 
orange flowers, had been partly sold, and when the cul- 
tivators, it was claimed, were well satisfied with the prices 
that had been paid them, one of the large Grasse houses 
voluntarily gave the cultivators an allowance of 2.60 francs 
per kilo for all the orange flowers which they had bought 
from the harvest. As a result of this, it was claimed, 
all of the other producers in Grasse were obliged to pay 
an equal allowance on all the flowers they had bought or 
run the risk of seeing themselves deprived of flowers at 
future harvests. As a result of this, it was contended, the 


price of neroli underwent an advance of 2,500 francs per 
kilo. The proceeding was likened by the plaintiffs to a 
political proceeding intended to gain great popularity among 
the growers who saw a rain of gold descending on them; 
to dazzle them and to attract new ones to supply the Grasse 
firm. This, it was contended, was the real reason for the 
illicit increase of which the Grasse producers were charged, 
as the rules of the growers’ syndicate make the settling 
price for all flowers the equal of the highest bid received. 


On the foregoing contentions Houbigant of Paris filed 
a complaint of illicit profiteering with the Prosecutor of 
the Republic. The Syndicate Chamber of French Per- 
fumers joined their complaint to that of Houbigant and 
Coty lodged a complaint on his own behalf. 


The Grasse maintained that the 
rise in the price of flowers was not produced in an illicit 
manner, but was simply the logical and inevitable result 
of a temporary and local situation beyond the power of 
anyone to alter. 


defendant firms of 


Lest misunderstanding develop the Grasse houses have 
pointed out that under the French law anyone may bring 
a legal charge against any person who he may believe 
guilty of some breach of the law. The court is obliged 
to hear the charge even if he considers it misplaced provided 
that the plaintiff brings action as an injured party and 
gives cash security for the court costs involved. When 
there has been an indubitable breach of the law it is gen- 
erally not necessary to have recourse to a civil suit to 
induce the courts to act. In this case, the Grasse houses 
point out, no official action was taken. 

Coincident with the bringing of this suit, Mr. Coty de- 
veloped strong political aspirations and stood for election 
to the French Senate of the Island of Corsica, his birth- 
place. He held out high hopes for his constituents of a 
transfer of a considerable part of the Grasse flower in- 
dustry to the Island, but without avail, as his opponent 
was elected by a comfortable margin. 


SEPTEMBER REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own Correspondent) 


Orange 

Grasse, France, Sept. 1—The demand for the products 
derived from the orange tree is not very important. The 
purchasers stock up to meet their immediate requirements, 
fearing that a considerable decline may set in later con- 
cerning some of these products, and especially on the 
Neroli. 

If the coming winter should not be a very hard one, the 
crop of orange flowers will be a pretty good one, as one- 
half of the orange trees which had been considered de- 
stroyed have sent out new shoots and will bear flowers 
next May. 

The very high prices for the Seville Orange Neroli of 
Grasse have encouraged the producers in Italy, Spain and 
Tunis to distil the Seville orange flowers and the sweet 
oranges (“Portugaliers”) ; and ‘there are also still on the 
market rather important quantities of these foreign Nerolis, 
which, notwithstanding their rather common quality, are 
used by some consumers in the manufacture of cheap 
products, while they are awaiting the decline in the Grasse 
Neroli. 

Roses 

The decline which set in on all rose products during the 
last year has encouraged the consumers to return to this 
product. Although the demand is not very important, it 
continues to be interesting, if one bears in mind the present 
condition of affairs. There will not be much stock left 


unsold next May, and an appreciable decline is not to be 
looked for, as the prices obtained for the flower this year 
seem to be lower than one could expect to pay, in view 
of the high cost of labor, fertilizers, etc. 


Jasmin 

The extremely hot weather which prevailed caused this 
flower to bloom splendidly during the first fortnight in 
August; but unfortunately thereafter some rains and a 
cold wind arrested the budding of the plant for a number 
of weeks. The crop will not be seriously affected, as the 
hot weather seems to have set in again and. may last for a 
fortnight longer. If in the meantime some more rains 
do not come to affect the gathering seriously, the crop will 
be almost a normal one. We shall be in a position to give 
some more definite information in this respect next month. 

The decline in the price of the flowers this year (7 francs 
per kilogram compared with 25 francs last year), will 
enable manufacturers to quote prices which will be to the 
advantage of the consumers, who, in their turn, will be 
in a position to resume at an early date the use of these 
products that are of such interest in the perfumery business. 


Tuberoses 
The crop will not be very important. There is almost 
no stock left over from last year, and as this article is in 
great demand, present prices will assuredly be maintained. 
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Cassie 


One cannot hope for an important crop of this flower. 
Most of the trees were injured beyond recovery in the 
freeze in 1920. The prices of the solid perfumes and of 
the pomades will not decline, inasmuch as the stocks on 
hand from last year are almost entirely exhausted. 


Lavender and Aspic 


The decline in the prices of these two essences has en- 
couraged the purchasers to lay in supplies, and a slight 
rise in price has set in, 

The present intense hot spell has dried up a good part 
of the plants before they could be cut, and as many otf 
the distillers have not cared to do any distilling this year, 
the 1921 crop will not be a very important one. Fortu- 
nately, there still remain some important stocks left over 
from last year that may be sufficient to meet the demands 
of purchasers, and owing to this fact it will be possible 
to handle these two essences at prices which will prove 
genuinely interesting to the American and English con- 
cerns. The present rise in the essences of bergamot, rose- 
wood and geranium will facilitate the sale of lavender 
essences, inasmuch as these latter-named now bring lower 
prices than other essences of the same family. 

The essence of aspic has not risen in price on account 
of the competition which it meets from the aspic of Spain. 

The Agricultural Department of the Lower Alps has 
organized (in consequence of the previous distilling cam- 
paign) a second fair for the exhibition of samples of 
lavender essence. This fair will begin at Digne, October 1. 
Most of the Alpine distillers are waiting for this fair 
before producing their output, as the prices are to be fixed 
at Digne on the date mentioned. By reason of the great 
publicity which has been given to this fair both in France 
and abroad, numerous purchasers are expected to attend. 


Rosemary and Thyme 


The Spanish essences have come down considerably in 
consequence of some very important stocks left over from 
previous years. There, has been hardly any new distilling 
done, for as the producers are too much loaded up with 
goods, they have not cared to add to their old stock, on 
account of the present poor demand for the articles. 

As the dealers are apprehensive of an improvement in 
the exchange rate by reason of the Spanish political situa- 
tion, they are endeavoring to dispose rapidly of what they 
still have oa hand, 

The French essences have weakened a little for a reverse 
reason, but the market prices are stabilized. 

If the Spanish essence of thyme is richer in thymol than 
the French essence, this latter has a more subtle perfume, 
which is preferred by the consumers. As regards the 
essence of rosemary,—although the French rosemary is 
considerably less “camphorated” than the Spanish article, 
it always is given the preference, even at higher prices, 
as the Spanish essence cannot be adapted to the production 
of Cologne waters. 


Essences of Agrumes 


A very marked rise in price has occurred in all the 
essences of “Agrumes.” The formation of producers’ co- 
operative associations is the main reason and to this must 
be added the rather active demand from England and 
America. 

The essences of bergamot and the orange essences will 
assuredly rise in price before long, inasmuch as the fore- 
casts concerning the coming harvest are rather pessimistic. 


Rosewood 
This essence is in the hands of one or two concerns 
which maintain the prices upon the basis of 65 francs c. i. f. 


St. Nazaire. 
Gilliflower 


The English houses have increased the prices of this 


essence. The French distillers are asking lower prices, 
notwithstanding this rise, which is really justified by reason 
of the high price of the cloves, both in Zanzibar and in the 
Reunion. The market price of the French essence is 55 
francs per kilogram, 


THE AMERICAN PERFUMER 


Recapitulation 


There seems to be a slight resumption of transactions. 
Notwithstanding the fact that some buyers are holding 
off, this resumption is entirely normal, for the old stocks 
are beginning to be exhausted and new purchases must be 
made. For many of the products the prices are now at 
very interesting limits, if one bears in mind the high cost 
of labor, which is not coming down, and this always will 
make the cost prices much higher than those prevailing 
before the War. 

The almost complete stoppage of business that has been 
manifest for seven or eight months has paralyzed importa- 
tions and exportations. Then, too, no matter how insignifi- 
cant the demand may be, some rises in price must be looked 
for, while at the same time new arrivals or increased areas 
of cultivation will not serve to augment the present stocks, 
which are likely to be liquidated at a rapid rate. 


TALC PRODUCTION EXCEEDS RECORDS. 

The production of tale and soapstone in 1920 exceeded 
that in any previous year, both in quantity and in value, ac- 
cording to Edward Sampson, of the United States Geologi- 
cal Survey, Department of the Interior. The sales in 1920 
amounted to 224,290 short tons, valued at $3,090,265, an in- 
crease in 1920 over 1919 of 21 per cent in quantity and 31 
per cent in value. The quantity exceeded by 2 per cent that 
of 1917, the previous record-quantity year, and the value 
exceeded by 15 per cent that of 1918, the previous record- 
value year. 

The quantity of talc reported to the Geological Survey as 
ground was 178,505 tons, valued at $2,142,894, or 18 per 
cent more than in 1919. The value of the ground tale was 
the highest on record, exceeding that for 1919 by 34 per 
cent and that for 1918, the previous record-value year, by 
15 per cent. The average price of ground tale in 1920 was 
the highest on record, namely $12 per short ton, which 
may be compared with $10.55 in 1918 and 1919 and $8.42 in 
the pre-war year 1913. 

The manufactured soapstone sold amounted to 19,707 tons, 
valued at $709,400, not the highest annual output recorded, 
but the highest annual value. 

Vermont led the other States in production, with 86.489 
short tons, or 39 per cent of the total quantity, valued at 
$816,794. New York led in the value of tale produced, but 
was second in quantity, with 30 per cent of the total, 68,168 
tons, valued at $977,228. Virginia ranked third, with 10 
per cent of the total quantity, 21,715 tons, valued at $729,767. 
The product of Virginia was mainly manufactured soap- 
stone, hence the large value. 

Maryland, with 18,027 tons, valued at $72,764, produced 
8 per cent of the total quantity. A large part of her 
output was marketed in the crude state. California pro- 
duced 6 per cent of the total quantity, her output being 
13,199 tons, valued at $232,182, an increase over 1919 of 34 
per cent in quantity and 57 per cent in value. 

The California talc is of very high grade and brings 
a correspondingly high price. The Pennsylvania-New Jer- 
sey talc region produced 5 per cent of the total quantity, or 
11,183 tons, valued at $121,302; North Carolina produced 1 
per cent of the total, 2,267 tons, valued at $75,474, and the 
other producing States, Georgia and Massachusetts, pro- 
duced together 3,242 tons, valued at $64,754. 


“Best Produced Perfumery Paper.” 
(The James Co., wholesale and retail chemists, 71 Orchard Road, 
Erdington, Birmingham. England) 
We enclose cheque for renewal of the best produced per- 
fumery paper, to which we have ever subscribed, and your 
advertisers must be proud of your journal. 





- lauoring Extract 
Fase S ection 


OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


The officers and other members of the Executive Com- 
mittee of the Flavoring Extract Manufacturers Association 
held a meeting at the Marlborough-Blenheim Hotel, At- 
lantic City, N. J., September 16. All of the members of 
the committee were present, In addition to routine matters, 
a change was made in the secretaryship, as Mr. Gordon M. 
Day, Milwaukee, Wis., resigned and the office was filled 
by the election of Mr. G. C. Davis, Knoxville, Tenn. Mr. 
Day continues as second vice-president. 

The entire Executive Committee was appointed a Vigilance 
Committee and all matters pertaining to the sale of flavor- 
ing extracts for other than proper purposes will be looked 
into by the member in whose district the sale was made 
and if improper sales are made, the matter will be taken 
up with the chairman, Mr. F. L. Beggs, who will, after 
giving the case proper consideration, if he thinks advisa- 
ble, refer it further to the association’s attorneys. It 


was thought that this committee would be a safety valve 


to be used by the Legislative Committee in all matters 
pertaining to the prohibition feature which might come up 
further at Washington. 

The death of Thomas A. Lannen was reported by Mr. 
Hickey on Saturday morning, the 17th, and Mr. Heekin, 
as president, and Mr. Bond, as chairman of the Legislative 
Committtee, were authorized to attend the funeral ih the 
name of the association, Mr. Hickey will continue to carry 
on the legal work for the organization for the present. 

Mr. Davis’s appointment as secretary was due to the fact 
that Mr. Hughes, formerly connected with Mr. Lannen, 
was unable to continue in this work as executive secre- 
tary and Mr. Day felt that he should not continue to hold 
this office indefinitely. 

The association’s treasurer reported the association to 
be in very good financial condition, in fact, the best it has 
even been in. 

The Legislative Committee reported on the progress made 
at Washington in regard to the Haugen bill and also the 
Calder bill and believes that these matters can be properly 
taken care of before they have taken on a dangerous na- 
ture, 


President Heekin has appointed the following committees 
for 1921-22: 
Screntiric RESEARCH COMMITTEE 
Frank L. Beggs, Chairman, Styron-Beggs Co., Newark, 


Dr. F. M. Boyles, McCormick & Co., Baltimore. 

Benj. H. Harrison, David G. Evans Coffee Co., St. 
Louis. 

J. L. Clawson, The Clawson Co., Philadelphia. 

Dr. Bernard H. Smith, Garrett & Co., Inc., Brooklyn. 

MEMBERSHIP COMMITTEE : 

John T. Stutz,:Chairman, Forbes Brothers Tea & Spice 

Co., St. Louis, Mo. 
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W. W. Laudenslager, A. Colburn Co., Philadelphia, Pa. 
Dudley F. Lum, Geo. Lueders & Co., New York. 
LEGISLATIVE COMMITTEE 
Bond, Chairman, McCormick & Co., Baltimore. 
PuBLicity COMMITTEE 
G. C. Davis, Chairman, Davis Mfg. Co., Knoxville, Tenn, 
P. L. White, Webb Manufacturing Co., Nashville, Tenn. 
Paul Rieger, Paul Rieger Co., San Francisco, Cal. 
Trave INTERESTS COMMITTEE 
L. B. Parsons, Chairman, Seeman Brothers, New York. 
W. W. Laudenslager, A. Colburn Co., Philadelphia. 
C. C. Jenks, Foote & Jenks, Jackson, Mich. 
TRANSPORTATION COMMITTEE 
G, C. Davis, Chairman, Davis Mfg. Co., Knoxville, Tenn. 
E, P. Price, Price Flavoring Extract Co., Chicago. 
C. L. Newton, The Newton Tea & Spice Co., Cincinnati. 
Cost CoMMITTEE 
ae S. Rogers, McMonagle & Rogers, Middletown, 
C. F, Sauer, The C. F. Sauer Co., Richmond, Va. 
Theodore A. Wegener, Columbus, Ohio. 
INSURANCE COMMITTEE 
C. W. Jennings, Chairman, Jennings Manufacturing Co., 
Grand Rapids, Mich. 
CoMMITTEE ON How to INCREASE SALES 


K. 3. 


California: 


Paul Rieger, Paul Rieger Co., San Fran- 
Indiana: 
Wm. McMurray & Co., St. Paul. 
Maryland: 
East Missouri: John T. Stutz, Forbes Bros. Tea & 
City. 
F. S. Muchmore, Hallock-Denton Co., 
New Fred S. Rogers, McMonagle 
Ohio South: C. L. Newton, Newton Tea & Spice Co., 
Pennsylvania East: W. W. Laudenslager, A. Colburn 
Products Co., Pittsburg. 
Washington: J. W. Kahle, Crescent Mfg. Co., Seattle. 
Canada: W. M. Shirriff, Imperial Extract Co., Toronto. 
Nebraska: Mr. Feldtmann, McCord-Brady Co., Omaha. 
Rhode Island: B. B. Scott, Providence. 


L. B. Parsons, Seeman Brothers, New York, N. Y. 
State CoMMITTEEMEN 
cisco. 
Illinois: S. H. Sherer, Sherer-Gillett Co., Chicago. 
Geo. H. Lynas, J. B. Lynas & Son, Logans- 
port. 
Minnesota: 
R. H. Bond, McCormick and Co., Baltimore. 
Massachusetiss F, A. Ross, Stickney & Poor Spice Co., 

Charlestown. 

Spice Co., St. Louis. 

West Missouri: R. Hirsch, Ridenour-Baker Co., Kansas 
New Jersey: 

Newark. 

York South: & 

Rogers, Middletown, N. Y. 

Ohio North: W.H. Hyde, Abner Royce Co., Cleveland. 

Cincinnati. 

Oregon: C. C. Richard, Closset & Devers, Portland. 

Co., Philadelphia. s ; 
Pennsylvania West: J. L. Klingensmith, Pittsburg Food 
Tennessee: G. C. Davis, Davis Mfg. Co., Knoxville. 
Virginia: C. F. Sauer, C. F. Sauer Co., Richmond. 
Wisconsin: Gondon M. Day, Day-Bergwall Co., Mil- 

waukee. 

Kansas: W. S. Herr, Murray Mfg. Co., Wichita. 
Maine: Mr. Foss, Schlotterbeck & Foss, Portland. 
New Hampshire: D. E. Parmenter, Wakefield Extract 

Co., Sanbornville. 

Vermont: J. O. Kimball, Kimball Bros. Co., Inc., Enos- 
burg Falls. 
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CHANGE IN REQUIREMENTS OF CERTAIN 
IMITATION FLAVORS 
Circular 119 of the Flavoring Extract Manufacturers’ 
Association gives the text of the new standard require- 
ments for imitation flavors, as follows: 
Wasuincton, D. C., August 19, 1921. 
Pro-Mimeograph Pro. No. 205 
Standard Requirements of Certain Imitation 
Flavoring Extracts Increased from 
2 per cent to 5 per-cent. 
To Federal Prohibition 
cerned : 


Directors and Others Con- 
The Standard hitherto prevailing requiring flavoring 
extracts to contain not less than 2 per cent of ethers or 
esters is hereby modified to require not less than 5 per 
cent of ethers or esters with respect to the following 
imitation flavoring extracts: Peach, Brandy, Cognac, 
Grape, Apricot, Rum, Apple. ~— Ter 

No more alcohol may used in the manufacture 
of such extracts not conforming to the modified stand- 
ard. Each Director will at once notify manufacturers 
of flavoring extracts in his State accordingly. 

Permits for the year 1921, issued pursuant to applica- 
tions now pending, will authorize the manufacture of 
such extracts containing not less than 5 per cent of 
esters or ethers, and in passing upon imitation. flavors 
in the laboratory the calculations of the esters or ethers 
will be in terms of grams of ethyl acetate per 100 c. c. 
In addition to the specific requirements relative to the 
ether or ester content, it is also necessary that the 
products shall be unquestionably unfit for use as bever- 
ages. 

Manufacturers and other persons having on hand ex- 
tracts of the kind in question not conforming to the 
modified standard, but conforming strictly to the stand- 
ard hitherto prevailing, will be permitted to make sales 
thereof for legitimate non-beverage purposes until No- 
vember 1, 1921. However, all manufacturers or dis- 
tributors selling such products in large containers, such 
as half-pint and quart, except to hotels or manufactur- 
ing establishments, should be reported at once. 

Similar action will be taken as to other imitation 
flavoring extracts if investigations appear to warrant 
such action. 

R. A. Haynes, Prohibition Commissioner. 


The circular continues: “The increase from 2 to 5 per cent 
of ethers or esters was made by the Prohibition Commis- 
sioner because of the great amount of these particular 
flavors that were being sold for illegal purposes. Before 
promulgating the above ruling, the Prohibition Commis- 
sioner put it before your Executive Committee for comment. 
After careful consideration your Executive Committee as- 
sented to the ruling, feeling that to do so would be for the 
best interests of the industry at large. 

“Our Association can establish a public record for law 
enforcement, by fearlessly endorsing proper regulations, 
without forfeiting our right to fight vigorously against 
regulations or laws which are unreasonable or unjust. 

“We earnestly request each and all of our members to 
scrupulously obey this latest ruling issued by the Prohibi- 
tion Commissioner.” 


When H. W. Eddy, the “Bond Man” of St. Louis, re- 
ceived the foregoing notice about imitation extracts, he 
telegraphed to his Washington attorneys as follows: 


“Mimeograph 205 increased ethers and esters from 2 to 
5 per cent in seven imitation flavoring extracts, so please 
advise whether permittees holding permit to manufacture 
same containing 2 per cent may under the same permit 
manufacture those seven extracts containing 5 per cent, 
or must they discontinue manufacturing until amended ap- 
plication for permit is filed and approved. Wire answer.” 


Mr. Eddy received the following reply: 


“Not necessary to file amended application. Written state- 
ment by manufacturer to director that provisions of Mime- 
ograph 205 will be complied with will be sufficient. 
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NEW MICHIGAN PROHIBITION LAW 


The Flavoring Extract Manufacturers’ Association re- 
ports that a new prohibition law has just gone into effect in 
Michigan. Section 10 reads as follows: 

Section 10. It shall be unlawful to sell any such 
toilet, medicinal or antiseptic preparations or solutions 
or flavoring extracts or patent or proprietary medicines 
or preparations for beverage purposes in the guise of 
flavoring extracts or medicines or under such circum- 
stances that the seller might reasonably deduce the in- 
tention of the purchaser to use them for beverage pur- 
poses. No such preparation, solution or extract shall 
be manufactured or sold unless there shall first be ob- 
tained a permit therefor from the Food and Drug Com- 
missioner, such permit to issue upon and only upon a de- 
termination by such Commissioner that such prepara- 
tion, solution or extract is manufactured in full com- 
pliance with the laws of this State and of the United 
States relating to intoxicating liquors, and is unfit for 
uses as a beverage or for beverage purposes: Pro- 
vided, That no such permit shall be required for the 
manufacture and sale of toilet, medicinal preparations, 
flavoring extracts or patent or proprietary medicines by 
pharmacists and assistant pharmacists in a regularly 
licensed drug store. All such permits shall expire on the 
thirty-first day of December of the year in which issued. 
Any person seeking such permit may, by appropriate 
proceeding in a court of equity, have the action of such 
Commissioner reviewed, and the court may affirm, mod- 
ify or reverse the finding of such Commissioner. Any 
formula for such preparation, solution or extract filed 
with the Food and Drug Commissioner in connection 
with an application for a permit under this section shall 
be regarded as confidential and it shall be unlawful for 
such Commissioner or any person connected with said 
Food and Drug Department to ever reveal said formula 
except in a court proceeding by the person seeking a 
permit to review the action of such Commissioner or ex- 
cept in a prosecution for a violation of this Act. The 
manufacturers of such preparations, solutions and ex- 
tracts, permitted to be manufactured by this Act, shall 
be permitted to purchase and to store ethyl alcohol 
necessary for the manufacture of said articles, but not 
to be sold or given away: Provided, That such manu- 
facturer shall, before engaging in such manufacture, 
secure a permit under the same conditions as provided 
in this Act for the granting of a permit to sell intoxicat- 
ing liquors to druggists. Said manufacturers shall 
make the monthly report required of druggists by this 
Act. 


On August 16, 1921, attorneys Lannen & Hickey wrote 
the following letter to Commissioner Fred L. Woodworth, 
Food and Drug Department, Lansing, Michigan: 


“Please advise if your State law requires: 


“1, Manufacturers of flavoring extracts or drug prepara- 
tions containing alcohol to obtain a license? If so, what is 
the procedure to obtain a license; is there a fee for same, 
or is a bond required? We speak now of manufacturers 
located in your State. 

“2. Is it necessary for dealers (who are not manufac- 
turers) to secure a license to sell flavoring extracts or drugs 
which contain alcohol? 

“3. Where a manufacturer of alcoholic flavoring extracts 
is located outside the State of Michigan, but sends salesman 
into Michigan to take orders from dealers, and later fills 
these orders by shipment direct to the dealers, does such a 
manufacturer have to take out a license in your State? __ 

“We are Attorneys for the Flavoring Extract Association 
and desire the above information so that we may. advise all 
our members of the requirements of your law. 


“LANNEN & HIcKEY.” 


Under date of August 22, Lannen & Hickey received 
this reply : 

“Your letter of August 16 addressed to Fred L. Wood- 
worth has been referred to me for reply. 

“I note your request for information in regard to our 
State Prohibition Law. I am constrained to say at the outset 
that I am not a lawyer and a number of the points raised by 
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you have not been passed upon by thre courts; neither has 
the Attorney-General’s Department rendered opinions on all 
phases of the amendment. The information which I can give 
you is based solely on the understanding I have of this 
particular law obtained through contact with Mr. Wood- 
worth and other members of this Department and by 
inference of the intention of the Legislature as brought 
out at the public hearings on this bill when passed. 


“One: Manufacturers of flavoring extracts or drug 
preparations containing one-half of one per cent or more 
of alcohol, are compelled to obtain a permit from’ the 
Department of Public Safety, which permit expires on 
the 3lst day of December of the year in which it was 
granted and must be renewed annually. The procedure 
necessary to obtain a permit is to fill out an application 
blank, which is furnished manufacturers and sellers by the 
Department of Public Safety and submit the application 
with the statutory fee of $1.00 to said Department. No 
bond is required. This procedure applies to manufac- 
turers located in the State of Michigan as well as to all 
manufacturers outside of this State who place their prod- 
ucts on the Michigan market. 


“Two: Dealers who handle flavoring extracts or drugs 
which contain more than one-half of one per cent of 
alcohol for sale, must secure a permit for selling such 
preparations unless a permit has been obtained by the 
manufacturer; in that case it is mot necessary for the 
agents of the manufacturer to obtain another permit. 


“Three: The purpose of the so-called ‘Hicks’ Bill, 
which is an amendment to the State Prohibition Laws, was 
to place restrictions around furnishing extracts and drug 
preparations, etc., containing more than one-half of one 
per cent of alcohol, in order to limit such preparations to 
a legitimate field; in other words, to prevent their sale 
and use under the guise of flavoring extracts, patent or 
proprietary medicines, solutions, etc., for beverage pur- 
poses. The controlling factor is the issuing of permits 
for all such preparations and making it a violation of the 
prohibition law for any manufacturer or dealer to manu- 
facture or sell such preparations without first obtaining a 
permit therefor. It was not anticipated that a permit 
would have to be obtained for any given product both by 
the manufacturer and dealer, but in the one instance only. 

“We are enclosing a copy of the law as passed, and 
should there be any questions concerning the outline we 
have given, or the law itself, we shall be glad to consult 
with you and endeavor to clear up any such questionable 


points. 
“W. C. Geactey, State Analyst.” 

The F. E. M. A. circular adds: “It is doubtful whether 
non-resident manufacturers could be compelled to secure 
a permit under the Michigan law. Whether or not they 
would be obliged to take a permit would depend largely 
upon the facts in each particular case as to how they took 
their orders in that State. 

“There is no doubt that dealers in Michigan are re- 
quired to secure permits, and the Commissioner could in- 
sist that all such dealers secure permits. If, by taking out 
a permit, the non-resident manufacturer can relieve his 
dealers of the necessity of securing individual permits, it 
may be that some manufacturers will adopt this expedient 
as a matter of policy.” 


MASSACHUSETTS COURTS ON GINGER 


In our December issue, page 370, we printed the Ja- 
maica ginger decision of Judge De Courcy, of the 
Massachusetts Supreme Court, in which he held that 
Jamaica ginger was not affected by the State prohibi- 
tion act unless it could be proved that it “has the dis- 
tinctive character, use and effect of an intoxicating 
liquor.” 


Now comes Judge Carroll, of the same court, with a 
decision on the same subject which can be read two 
ways, either Jamaica ginger is an intoxicating liquor 
or it is a lawful household flavor. A summary of Judge 
Carroll's decision is as follows: 


_ The jury were warranted in finding that on two occa- 
sions, on October 3, 1920, the defendant, William 
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Charles 


Lanides, and on one occasion the defendant, 
Lanides, sold Jamaica ginger. 


A chemist testified that Jamaica ginger made from the 
formula in the United States Pharmacopceia contained 
from 87 to 91 per cent. alcohol, and because of the 
large amount of alcohol contained in it, when drank to 
excess, by itself or diluted with other liquors, would 
cause intoxication. A police surgeon who had observed 
the condition of persons intoxicated from the excessive 
use of Jamaica ginger, testified to the distinctive char- 
acteristics, not found in cases of drunkenness caused by 
drinking other alcoholic liquors, that a two-ounce bottle 
of it contained as much alcohol as a quart of whiskey; 
and that 35 per cent of the cases of drunkenness ob- 
served by him during the last 18 months resulted from 
drinking Jamaica ginger. There was further evidence 
that many persons arrested for drunkenness had on 
their persons emptied or partly emptied Jamaica ginger 
bottles. 

The bill of exceptions recites that the only question 
intended to be raised is this: “Can the defendants be 
convicted as a matter of law without proof that they 
intended to sell Jamaica ginger as an intoxicating bev- 
erage or kept it for sale with such intentions?” 

The defendants rely on Statute 1910, Chapter 172, and 
contend that the burden of proof is upon the common- 
wealth to show that they intended to sell the Jamaica 
ginger as an intoxicating beverage. 


In considering this statute, we assume that the words 
“Jamaica Ginger,” “Extract of Ginger” and “Essence 
of Jamaica Ginger” are synonymous. Statute 1910, 
Chapter 172, does not, however, authorize in any way 
the sale of intoxicating beverages. That is prohibited. 
R. L. c. 100. If the article sold is in reality ale or whis- 
key, or an intoxicating liquor under R. L. c. 100, what- 
ever name may be given to it, the prohibition of the 
statute applies and the sale is illegal. The intention of 
the dealer may be honest; he may have intended that 
the preparation is not to be used as a beverage, and he 
may suppose it was to be used as a household remedy; 
but this does not excuse him. The offense is not in the 
intention, but the act. If the defendants sold or kept 
for sale an article used so extensively for drinking as to 
become a beverage, and containing more than one per 
cent of alcohol, the jury were warranted in finding 
them guilty. When such an article is kept for sale, the 
question to be decided is, is the substance an intoxicat- 
ing beverage? If there is any evidence to show its 
common use as such, then the question is one of fact. 
A harmless preparation in general use for toilet or house- 
hold purposes, and sold by merchants, does not become an 
intoxicating beverage within the meaning of the statute 
because it ts so used occasionally or in rare instances; but 
if there is evidence tending to show that the article is an 
intoxicating bevarage its sale is prohibited. 

The Legislature did not intend to stop the sale of 
articles which are not intoxicating beverages, but it did 
intend to stop the sale of spirituous and intoxicating 
liquor, and the fact that the preparation may be used as 
a medicine is no excuse for its sale if it is in reality an 
intoxicating beverage prohibited by law. The evidence 
tending to show that the Jamaica ginger was an intoxi- 
cating beverage, was commonly used as such, was ad- 
missible, and there was no error of law in refusing the 
defendants’ requests or in the rulings given by the’ pre- 
siding judge. Exceptions overruled. 


Exports of Flavoring Extracts 
June exports of flavoring extracts from the port of 


New York showed a slight gain over May. The June 
figures follow: To England, $18,109; Bermuda, $211; Costa 
Rica, $177 ; Guatemala, $28; Honduras, $1,188 ; "Brazil, $230 ; 
Panama, $2,141; Mexico, $5,517; Jamaica, $130; Other 
British West Indies. $87; Cuba, $3,523 ; Danish West 
Indies, ; Dutch West Indies, $76; French West Indies, 
$100; 17; Santo Domingo, $500 ; Argentina, $17; 
Colombia, SS 8; Dutch Guiana, $183; Venezuela, $324: 
Chile, $545; Japan, $2,976 ; Australia, $544; New Zealand, 
$904 ; British South Africa, $122; total, $39,024. 
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SODA WATER FLAVORS MANUFACTURERS 

Cc. O. Sethness, of Chicago, president, and Thomas E. 
Lannen, of Chicago, secretary and attorney, together with 
the legislative committee of the National Association of 
Manufacturers of Soda Water Flavors, have kept up their 
activities during the last month in looking out for the in- 
terests of the members. Secretary Lannen has collected in- 
formation about the bills introduced in the various legis- 
latures and other subjects, and has transmitted the same 
promptly to the members with recommendations for their 
action. A circular was sent out August 29 giving the new 
ruling on flavors and the effects of the 
Michigan prohibition law, both of which are covered in 


imitation new 


this issue. 


PURE FOOD AND DRUG NOTES 


In this section will be found all matters of interest con- 
tained in Ferperat anp Srate official reports, etc., relating 
to perfumes, toilet preparations, flavoring extracts, soaps, etc. 


FEDERAL 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture. 


Notices of Judgment, issued under the Federal Food 
Drugs Act, Nos. 9,151 to 9,300, inclusive, sent out re- 
cently by the Bureau of Chemistry, Washington, D. C., 
contain no cases of importance to our industries. 


Official Agricultural Chemists 


The thirty-eighth annual convention of the Association 
of Official Agricultural Chemists will be held in Washington, 
October 24-26. Special addresses will be delivered by U. S. 
Senator E. F. Ladd, Secretary of Agriculture Wallace, and 
Dr. Wiley. Among the numerous papers on the program 
are the following: “Fats and Oils,” by G. S. Jamieson, 
Washington, D. C.; “Distillation Method for the Estimation 
of Santalol in Santal Oil,” by C. W. Harrison, of Baltimore ; 
“Alkaloids,” by A. R. Bliss, Emory University, Ga.; “Dif- 
ferentiation of Japanese and American Peppermint Oils.” 
by E. O. Eaton, San Francisco. 

New Dry Chief in Washington Aggressive 

Flavoring extracts, which are being used for beverage 
purposes, are going off the market in Washington, D. C. 
That is the ultimatum of Harold R. Stephenson, the new 
officer in charge of the prohibition office in the capital. 
Stephenson, who has been connected with the Washington 
office since it was established, has been promoted to be 
group chief of the District of Columbia office and held 
forces, which puts him in charge of the prohibition work 
in Washington. 

“My orders from Edmund J. Budnitz, prohibition director 
of Maryland, which also includes the District of Columbia, 
were that he expects prosecutions and not persecutions,” 
Stephenson said. “I expect to carry out the orders to the 
letter.” 

The one big handicap to the enforcement of the prohibi- 
tion act as it relates to flavoring extracts, he said, is that 
they are manufactured out of the city and shipped in. 

“T believe with a little aggressiveness, we will be able to 
put extracts off the market here in a short time,” Stephen- 
son said. “Extracts, like home brew, are very much of a 
fad. When a new brand comes on the market, there is 
immediately .a big following, but it gradually wanes, and 
another brand takes its place.” 


STATE 
Maine. 

Chief Chemist James M. Bartlett, of the Maine Agri- 
cultural Experiment Station at Orono, has issued 
Official Inspections 99, dealing largely with non-alco- 
holic beverages, which were examined chiefly to deter- 
mine if they contained saccharine. In the 142 samples 
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tested very few were found to be objectionable. Five 
samples of extracts were examined, two vanilla and 
three lemon. Three were not up to standard, one being 
only slightly below the requirements. 


Maryland. 


Dr. J. H. Shrader, formerly with the U. S. Depart- 
ment of Agriculture, Washington, D. C., has been ap- 
pointed director of the Bureau of Chemistry and Food, 
Health Department, Baltimore, Md. 


Dill As an Aromatic and Flavor. 

The dill plant, its uses as a food, drug, and aromatic, 
was discussed by Dr. Robert Cohn of Berlin at the recent 
chemists’ convention at Hanover. The fruit of the dill even 
in ancient times had been used in the kitchen, said the lec- 
turer, as the value of dill oil had then been known, Dill 
oil is produced by steam distillation, crushed dill seeds 
being used in the process. The oil was used as a flavor 
added to liquor and cordials. The sediments, after dis- 
tillation, are dried and used as fodder. They still contain 
about 15 per cent of albumen and 17 per cent of food oil, 
Before the war the price paid for this fodder was very low, 
amounting to only 20 pfennigs per kilogram. Thus there 
was an incentive for finding ways and means to dispose of 
the sediments more profitably. In conjunction with this 
kind of reasearch work methods were sought that would 
lead to a generally improved exploitation of the dill plant. 

The first result was a method of extracting the aroma 
in concentrated form by using ethyl or methyl alcohol. 
The extract was then separated from alcohol and the 
aromatic used to flavor salt, called dill salt, the same as 
celery salt, for instance, is being used. Dill salt is said to 
retain its aroma longer than any of the other flavors known. 

The dill seeds remaining after the aroma was extracted 


were used in the manufacture of a substitute for coffee 


during the years when Germany was blockaded and shut 
off from the coffee supplying countries, 

Dill was found to contain no ingredient in any way 
detrimental to the health of the consumer. Privy Coun: 
cillor E. Salkowski of Berlin fed the watery extract of 
roasted dill seeds to human beings and animals, without 
finding any noxious effects. 

While as a flavor for liquor, dill would be a dead issue 
as far as the United States is concerned, it might be 
mentioned that Dr. Cohn had found two distinct flavors to 
be extracted from dill seed, one from the de-aromatized 
and roasted sediments and the other from seeds in their 
natural state, 

As a corrective of taste, however, the flavor of dill 
extract is bound to become universally popular, said Dr. 
Cohh. It is being used in the manufacture of pills, tablets, 
capsules, etc., extensively. The most valuable quality of 
the dill flavor is corrective strength and its stability. It 
will keep for practically any length of time. Manufac- 
turers, he said, prefer it to vanillin, ethereal oils, etc., which 
not only are likely to evaporate soon but, besides, are also 
very expensive, while the cost of dill is negligible. 

The bitter matter formed in seed sediments by the roast- 
ing process is, chemically, similar to the bitter matter in 
roasted chicory, another well known substitute for coffee. 

Roasted dill seeds soaked in hot water were found to 
contain 20 per cent of albumen and 15 per cent of fat. 
Thus, after yielding aroma and coffee, they may still be 
used as a nutritious fodder for domestic animals. The 
process is protected by a patent. 


Information in Other Departments. 


Readers of the FLAvortnc Extract Section are advised 
that items of interest to them may be found in our Trade 
Notes pages, as well as in Patents and Trade Marks, and 
other departments of THE AMERICAN PERFUMER. 


Something None Can Do Without. 


(From Cornelia Martin, House of a Thousand Samples, Specialists 
in High Class Millinery Jobs, 74 West 38th Street, New York.) 
I cannot see how any one in the perfume business can 
go without THE AMERICAN PERFUMER. 





A NEW VANILLA LEAD NUMBER DETERMINATION* 


By H. J. Wichmann, Denver Station, Bureau of Chemistry, Department of Agriculture, Denver, Col. 


Winton’ and his co-workers devised a lead number, now 
the official A. O. A. C. method, for analyzing’ vanilla ex- 
tracts. It has been found useful in detecting diluted 
extracts, because it is a measure of the flavoring principles, 
exclusive of vanillin, extracted from the vanilla bean. Win- 
ton, Lott and Berry* have determined the lead numbers of 
many authentic extracts and found the minimum to be 
0.40. 

According to Winton, the number is determined sub- 
stantially as follows: 

“After the de-alcoholization of 50 cc. of the extract at a 
temperature below 70°C., the residue is transferred to a 
100-cc. flask, 25 cc. of 8 per cent neutral lead acetate are 
added, and the volume is made up to the mark with carbon- 
dioxide-free water. The flask is kept at a temperature of 
37° to 40° for at least 18 hrs. After cooling, the solution 
is filtered and the lead in 10 cc. of the filtrate is precipitated 
with sulfuric acid. The lead sulfate is collected on a Gooch 
crucible, dried, ignited, and weighed. The difference be- 
tween the lead sulfate weighed and that found in a blank, 
calculated to lead and multiplied by 20, gives the lead num- 
ber. It is the quantity of lead precipitated by 100 cc. of 
the extract.” 

There are two objections to the method. It is time-con- 
suming and represents, not a complete precipitation, but 
only that which occurs under an arbitrary set of conditions. 
Its slowness hinders the development or use of speedy 
methods for a complete analysis of vanilla extracts. Win- 
ton® found that the value was influenced by time and tem- 
perature, since the reaction does not come immediately to 
an equilibrium, and the equilibrium varies with the tem- 
perature. The temperature of the bacteriological incubator 
was selected by him as convenient. Winton combined his 
lead number determination with that for vanillin. To obtain 
a maximum prcipitation and save time, the temperature has 
been increased to the boiling point, and the lead number and 
alcohol determinations combined. For this purpose the 
following method was devised. 

NEW LEAD NUMBER 

To 175 cc. of boiled water in a liter flask add 25 ce. 
of 8 per cent netural lead acetate solution and 50 cc. of ex- 
tract. Place the flask over an asbestos board provided 
with a circular hole and of sufficient width to prevent heat- 
ing the sides of the flask. Distil 200 cc. with a medium 
flame. Calculate the approximate alcohol content from the 
specific gravity of the distillate. (Accurate work will 
require redistillation from alkaline solutions.) Transfer 
the residue to a 100-cc. flask with carbon-dioxide-free 
water and a bent policeman. When cool, fill to the mark and 


filter. To a 10-cc. aliquot part add 25 cc. of water, 10 ce. 
of dilute sulfuric acid, and, with stirring, 100 cc. of 95 per 
cent alcohol. When settled clear, filter on a Gooch crucible, 
wash with alcohol, dry, ignite at low redness, avoiding 
the reducing flame, and weigh. Considerable time may be 
saved by precipitating as above in a nursing bottle, then 
centrifuging at high speed for 10 min., or until the super- 
natant liquid is clear. Conduct a blank experiment, em- 
ploying water containing 5 drops of glacial acetic acid in 
Place of the extract. Calculate the number of grams of 
metallic lead precipitated by 100 cc. of the sample. 


*Published in the Journal of Industrial and Engineering Chemistry 
Y permission of the an of Agriculture. 


1 Proceedings A. O, A. C., 
2 Tbid., 152, 155, 


* Froceedings A. O. A. C., Bureau of Chemistry, Bulletin 137, 120. 
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ureau of Chemistry, Bulletin 132, 109, 


In the above method no de-alcoholization or long stand- 
ing is required. When the precipitation is made at boiling 
temperature an equilibrium is quickly established. Con- 
sistent Winton lead numbers cannot be obtained unless the 
extract is first de-alcoholized. In the new method the 
alcohol is distilled off and its influence on the lead number 
removed. Practically the same lead numbers were obtained 
before and after evaporation of the alcohol. 

In the enforcement of the Food and Drugs Act, different 
analysts, often stationed far apart, must obtain check results 
on the same sample. The lead numbers of three extracts 
determined at Denver (boiling point of water about 95° C.) 
and San Francisco checked so closely that it would appear 
that differences in boiling point due to altitude have no 
appreciable effect. 

LEAD NUMBERS OF AUTHENTIC AND UNADULTERATED 

COMMERCIAL VANILLA EXTRACTS 

Lead numbers were determined on authentic vanilla 
extracts, prepared from the beans by the U. S. P. method, 
in the Denver and Chicago Station Laboratories, and on 
available commercial extracts which analysis indicated to 
be free from adulteration. The results are given in Table I. 


Taste T—Leap NuMBers oF UNADULTERATED VANILLA ExtTRACTS 


per 


A. O. 
hod. 
New 


cent. 
No. 
A. C. Met 
Method. 
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1An extremely colloidal extract. Almost impossible to filter when 
deterrained by official methed. No difficulty experienced in the new 
method. 

2 Colloidal, but not excessively so. 

% Excluded from average. 


An inspection of the table shows that the lead numbers, 
as determined by the new method, are about one-third 
higher than by the official method. If the minimum Winton 
lead number of undiluted, pure extracts is 0.40, that by the 
new method should be approximately 0.53. The lowest 
value found was 0.55. 

Included in the table are data on Tahiti Extract 11, 
which appears to be abnormal. This was one of the ex- 
tracts occasionally met which are almost impossible to filter 
when precipitated according to the Winton method. The 
difficulty appears to be due to unusual colloidal properties 
which these extracts possess. No trouble in filtering was 
experienced with the new method. The increase in the lead 
number was 65 per cent; about twice the usual figure. It 
seems, therefore, that colloidal phenomena are connected 
with the Winton lead number which may prevent complete 
precipitation and thus give low results. In the writer’s 
opinion, the results obtained by the new method are more 
reliable, especially in the case of the colloidal extracts 
already mentioned. For example, Extracts 6, 9, 11 and 12 
show low lead numbers by the official method, and might 
be considered poor extracts or better ones diluted to near 
the danger line. The new method reveals the differences, 
however. The Wichmann lead number of Extract 11 
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is close to the average, while the others have nearly 
minimum values by both methods. 

When neutral lead acetate is added to a vanilla extract, 
water-insoluble lead salts and free acetic acid are produced. 
This reaction may be reversed by adding excess acetic acid, 
and even 0.1 cc. of glacial acetic acid added to 50 cc. of de- 
alcoholized extract was found to have a surprising lower- 
ing effect on the lead numbers. The complete precipitation 
of organic lead salts from vanilla extracts may be partially 
prevented by the free acetic acid and by hitherto not well- 
understood colloidal forces. The Winton lead number is 
therefore only the average of various opposing factors. 
Heat appears to hasten and increase precipitation by de- 
stroying or minimizing the colloidal factor. Theoretically, 
basic lead acetate should be the best lead number reagent, 
because the solvent action of the liberated acetic acid would 
be prevented by its immediate neutralization. Unfortun- 
ately, however, vanillin produces an insoluble compound 
with basic lead acetate. Its use, therefore, defeats the pur- 
pose for which lead numbers were devised. Unless a 
method can be found for completely extracting the vanillin 
without at the same time removing some of the other 
extractive matter of the vanilla bean, we shall be compelled 
to continue to use the somewhat defective neutral lead 
acetate. We possess at this time comprehensive data on 
lead numbers of authentic extracts, all determined by the 
Winton method. These data have been extremely useful in 
interpreting analyses. However, results can in most cases 
be interpolated, with a fair degree of accuracy, from one 
method to the other by multiplying by four-thirds or three- 
fourths. When this cannot be done, as for example in the 
case of those peculiar colloidal extracts, the lead numbers 
by the new method are the most trustworthy. 

Of course the new method will eliminate all color values 
on the filtrate. These are now tentatively official. How- 
ever, they have not been as useful in detecting caramel 
coloring as was originally expected. The modified Marsh 
test is much simpler and just as reliable. To offset this 
disadvantage, the new method is believed to have the advan- 
tages of speed, representing as complete a reaction as it is 
possible to obtain with neutral lead acetate, and reliability, 
especially in the case of colloidal extracts. 


LEAD NUMBERS OF ADULTERATED EXTRACTS 


In Table II are given analyses of adulterated extracts: 


Taste II—Resvutts of ANaLyses oF ADULTERATED Extracts 


New 
over 
Method, 


New 


Method. 
Method 


Official 


Alcohol, Per cent. 
Lead No, 
Increase 


Composition, 
Mexican Tahiti extract adul- 
terated with prune juice... 
1.0 g. vanillin, 0.2 g. couma- 
rin, solids including glycerol 
5.5 g., ash 0.07 g. per 190 cc. 
1.2 g. vanillin, 0.14 g. couma-, 
rin, 0.03 g. ash, 13 g. solids 
per 100 cc.; colored with 
caramel 
0.3 g. vanillin, 0.1 g. coumarin, 
0.07 g. ash, 23 g. sugar per 
100 cc.; colored with cara- 
mel a? 0.060 
5 Second extraction of Cook Isl- 
and beans, according to U. 
S. P. method 0.05 0.08 60.0 
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100.0 


100.0 


0.095 60.0 


The increase in the new lead number in four examples 


seemed to be abnormally large. 


Experiments were under- 
taken to determine the cause. 


EFFECT OF VANILLA EXTRACT INGREDIENTS ON LEAD NUMBER 


SuGar AND GLyceroL.—Two extracts were prepared from 
the beans with an alcoholic, non-sugar menstruum. Vari- 
ous quantities of sugar were added to these extracts, and 
the sweetened and original solutions were analyzed. It was 
found that sugar up to 20 per cent (U. S. P. strength) had 
no effect on the lead number determined by either method. 
This statement applies to both U. S. P. extracts and those 
highly diluted. Glycerol was added to extracts in increas- 
ing quantity up to 20 per cent by volume. The slight lower- 
ing effect of glycerol, especially in the case of dilute extracts, 


Per cent 
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was hardly more than the limit of error of the methods, 
and might have been due to the presence of a little acid 
in the glycerol. 


CoumMAriIn—Coumarin is rarely found in adulterated ex- 
tracts in excess of 0.5 g. per 100 cc. When this quantity of 
coumarin was added to extracts, no appreciable effect on the 
lead number could be observed. 

These experiments. served to indicate that sugar, glycerol, 
or coumarin in the quantities usually found in extracts were 
not responsible for the abnormalities appearing in Table II. 


VANILLIN—The addition of vanillin to an extract does 
have an effect on the lead number, the degree varying with 
the quantity added and the dilution of the extract. Equal 
volumes of extract were placed in graduated flasks, and in- 
creasing weights of vanillin added. After making up to 
volume with dilute alcohol, the resulting solutions contained 
en quantities of extractive matter, but different amounts 
of vanillin. The first experiments were made with solutions 
containing 80 per cent of the original extracts. The Winton 
lead numbers of these solutions were 0.43 and 0.53, and 
the vanillin varied from 0.18 to 1.84 g. per 100 cc. The 
addition of vanillin seemed to have no appreciable effect 
on the lead number, by either method. It was therefore 
surprising to note the decided effect when greater dilutions 
of the same extract were used. Table III shows some of 
the results obtained. 

Tarte I1]—Errect oF ADDITION OF VANILLIN ON Leap NuMBER 
Increase 
New Method 
New over A, O. A, C, 
Method Methed. Per cent 
25 Per cent Original Extract 

0.055 0.105 0.176 


1.055 0.169 0.194 
1.66 0.166 0.277 


50 Per cent Original Extract. 
0.251 0.366 
0.246 0.370 
0.266 0.380 


75 Per cent Original Extract 
0.392 0.519 
0.400 0.515 
0.407 0.530 
Cook Island; 25 Per cent Original Extract 
0.179 0.242 S. 
0.246 43.0 
0.314 47.4 
40 Per cent Original Extract 
0. 0.253 0.369 45.8 
1, 0.270 0.410 51.8 
25 Per cent Original Extract 
0.127 35.1 
1.03 0.110 0,160 45.4 
1.78 0.162 0.296 82.7 
50 Per cent Original Extract 
0.183 0.244 33.3 
6.188 0.272 44.6 
0.225 0.363 61.3 
75 Per cent Original Extract 


0.1 0,293 0.370 26.3 
1.80 0.292 0.426 45.8 


Lead No. 
A. 0. A. C. 
Method 


Tahiti: 


Approximate Lead No. 


Vanillin Content 
G, per 100 ce. 


Commercial Extract: 


0.035 0.094 


Hitherto food analysts have considered that the vanillin 
took no part in the Winton reaction. The data in Table III 
show that under certain circumstances this may not be true. 
When an extract has been diluted and at the same time 
sufficiently reinforced with vanillin! the lead number, by 
either method, is apt to be too high and not proportional 
to the degree of dilution. There are numerous examples 
of such extracts on the market. In interpreting analyses, 
the writer has frequently observed that in adulterated ex- 
tracts greater percentages of extractive matter appeared 
to be present on the basis of lead number than on the per- 
centage of ash. The data in Table III seem to offer a clue 
to the reason. Unwarrantedly high lead numbers are ob- 
tained only when there has been a decrease in vanilla and, 
at the same time, an increase in vanillin. The explanation 
of these curious results appears to be as follows: Vanillin 
has an acid hydrogen atom replaceable by bases, lead among 
them. Lead subacetate produces a water-insoluble lead- 
vanillin compound, soluble in slight excess of acetic acid. 
This salt is precipitated from even very dilute solutions. 
Eight per cent neutral lead acetate will not produce a 
precipitate with a vanillin solution unless the concentration 
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of the vanillin is over 0.15 g. per 100 cc. at room tem- 
perature. At boiling temperature the critical concentration 
is about half that at room temperature. The precipitate 
found at greater concentration is also soluble in acetic acid. 
When neutral lead acetate is added to a vanilla extract, 
insoluble lead salts are precipitated and an equivalen: 
quantity of the acetic acid necessarily liberated. If this is 
sufficient it will prevent the precipitation of the lead-vanillin 
salt, and no undue increase in the lead number results. The 
data in Table III show that if enough extractive matte 
from the bean is present to make a Winton lead number of 
about 0.3, almost 2 g. of vanillin per 100 cc. can be added 
without a very appreciable effect on the lead number. With 
dilutions greater than that corresponding to this critical 
value of 0.3, less and less vanillin can be added without 
raising the lead number unduly. With no vanilla extract 
present, the lower limit of vanillin is 0.15 g. per 100 cc 
by the Winton and less by the new method. This difference 
in the lower limit probably accounts for the greater sen- 
sitiveness to the addition of vanillin exhibited by the new 
method in the data of Table III. 


LEAD NUMBER METHODS MODIFIED TO FIT 
REINFORCED EXTRACTS 


In food analysis it is often necessary to estimate the 
quantity of extractive matter or degree of dilution in adul- 
terated extracts. Since the addition of vanillin to an ex- 
tract may or may not have an effect on the lead number, 
some modification that will give proportional results on 
reinforced or compound extracts is very desirable. Alcoholic 
vanillin solutions cannot be extracted with ethyl ether 
without extracting some vanilla, as indicated by the brown 
coloring matter. This can be prevented by adding petroleum 
ether to the ethyl ether. The solubility of vanillin in ethyl 
ether is lessened thereby, but not enough to prevent the 
extraction of excess vanillin. Upon these facts is based the 
modified method for vanillin reinforced extracts. 

Taste IV.—Errficiency or Mixture oF Etuyt anp PeEtroteum 
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Vanillin Extracted 
by 25 Cc. Ethyl 
Ether and 50 
Cc. Petroleum 
Ether in 3 Ex- 
tractions. 

50 57. 13. ‘ 80.9 

50 ) 14, ; 87.8 

25 a 8. ; 95.5 

25 8. ‘ 95.2 


Mopiriep MetHop—Shake gently 50 cc. of the extract 
with 25 cc. of ethyl ether is a separatory funnel. If the 
alcohol content of the extract is high no separation into 
layers may occur. Add 25 cc. of petroleum ether and shake 
again. If no clear-cut separation into brown aqueous and 
colorless ether layers has been effected, add more petroleum 
ether in small portions, shaking after each addition until 
the ether layer is colorless. A greater amount than 25 cc. 
is rarely required. If an emulsion forms, break it with a 
few cc. of alcohol. Draw off the aqueous layer into a 
beaker, add 2 cc. of water to the ether, and shake again. 
Draw off the water and discard the ether. Repeat this two 
or more times, as indicated later. The water solution after 
the last extraction is used for lead number determinations 
according to either method, as desired. The efficiency of 
the above method of extraction is well illustrated in 
Table IV. 

These efficiency data show that three extractions with 
equal quantities of mixed ethers are sufficient to remove 
the vanillin from low alcohol extracts to such a degree that 
a correct lead number can subsequently be obtained. More 
than 25 cc. of petroleum ether may have to be used as an 
extracting medium if the extract contains more than 25 
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per cent alcohol. In such vases, and also when alcohol 
has been used to break emulsions, an additional extraction 
should be made. In general, the alcoholic strength of the 
extract, as indicated by the effectiveness of the first 25 
cc. of ethyl ether in separating the extract into clean-cut 
layers, governs the number of extractions. 

In Table V are given the results of some experiments 
intended to demonstrate the erroneous lead numbers which 
excess vanillin may produce and the corrective effect of 
previous extraction of the vanillin. Two 50-cc. portions of 
vanilla extract were made up to 200 cc. with dilute alcohol, 
one having also an addition of vanillin. The vanilla content 
was the same in both. 


Taste V—Leap Numsers oF Dirutep aNp REINFoRDED Extracts 
BY THE WINTON AND WICHMANN METHODS, AND A 
MopIFICATION OF THE SAME 
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Excess vanillin of No. 8 extracted 
4 times with 25 cc. ethyl and 
35 cc. petroleum ether; vanillin 
extracted equivalent to 1.49 g. 
per 100 25 0.063 0.109 73.0 


1 The amount of vanillin determined in the filtrate was found to be 
equivalent to 1.534 g. per 100 cc. Since 1.637 g. were originally 
present, the difference, or 0.103 g., was made insoluble by the lead 
and caused an increase in the lead number of 0.069. In certain 
kinds of extracts, therefore, the Winton method not only gives 
erroneous lead numbers, but incorrect vanillin percentages as well. 


When the greater part of the vanillin is extracted before 
precipitation the lead numbers are correct and proportional 
to the amount of extractive matter actually present. This 
is necessary only in the case of diluted extracts reinforced 
with vanillin. 


EFFECT OF DILUTION ON LEAD NUMBER 

A scrutiny of some of the previous tables will show that 
the percentage increase of the lead number by the new over 
the official method was generally higher in diluted than in 
the stronger extracts. This might be due to the fact that on 
dilution the Winton does not give proportional results, while 
the new method does. This was tested by determining 
lead numbers on three extracts diluted as indicated in 
Table VI. 


Taste VI—Leap Numpers or VANILLA Extracts AND OF DILUTIONS 
OF THE SAME 
Increase New 
Method over 
Winton 
Method 
Per cent 


Original Lead No. 
Extract Winton 
Percent Method 


Lead No, 
Calculated New Calculated 
Lead No. Method Lead No. 
Extract 1 
0.920 
0.460 
0.287 


0.460 
0.276 


0.320 
0.192 
0.128 
0.064 
0.032 


Extract 
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0.282 
0.169 
0.113 
0.056 
0.028 


Extract 
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0.480 
20 0.057 
10 0.028 


0.096 
0.048 
The extracts employed for dilution in two of these ex- 


periments appear to have been somewhat abnormal, because 
the percentage increase of the lead number was rather high 


(Continued on page 312.) 





MORANA, INC., MAKES AN 


The Supreme Court of the District of Columbia on 
September 21, postponed till October 7, action on a peti- 
tion for a writ of mandamus filed by Morana, Inc., New 
York, N. Y., to compel the Secretary of the Treasury to 
issue a license to it for the importation of 1,000 pounds of 
vanillin, which is prohibited by the Secretary of the Treas- 
ury under authority of the Emergency Tariff Act and its 
extension to November 27, 1921. 


This is the first action brought in the courts wherein 
it is alleged that the operation of the licensing system 
enables American manufacturers to raise their prices to 
unfair levels. 

In its petition, Morana, Inc., stated that it was granted 
two licenses to import vanillin, the last being on April 4, 
1921; but that subsequent applications for licenses were 
denied. The petition claimed that the plaintiff established 
by correspondence and oral testimony that the material 
was obtainable in the United States on reasonable terms 
as to price, quantity and delivery, but that notwithstanding 
this the license to import was again refused. Morana, 
Inc., alleged that it purchased 1,000 pounds in Switzer- 
land at 70 Swiss F. per kilo c. i. f. New York for which 
at the present rate of exchange the cost is about $5.40 
per pound; adding to the cost price the duty of 20% and 
1%, to cover entry charges and cartage to warehouse, 
the price to Morana, Inc., would be brought to $6.55 per 
pound or 41 cents per ounce as against 50 cents per 
ounce as quoted by American manufacturers. 


The principal argument of the petition was based on the 


cost of production. According to the petition this is 
approximately $4 per pound based upon present costs and 
an annual production of 65,000 pounds per year; and this 
the company stated it was ready to prove. It further 
alleged that the reasonable cost of manufacture and sale 
in the United States is not more than $4.25 per pound as 
against a present selling price by American producers of 
$8 per pound. The petition stated that in arriving at this 
estimate the difference in labor costs as between the present 
and before the War would not cause any appreciable 
difference in the cost of the production of the vanillin; 
that in the estimate given the actual labor costs under 
present conditions, constitute less than 10% of the entire 
costs after allowing for a salary for the chief chemist 
and all of the labor, actually engaged in the manufacturing 
of the product, as well as the bookkeeper, stenographer 
and other necessary office labor in the plant. The peti- 
tioner further stated that in estimating the actual cost of 
the production and sale of vanillin and arriving at the 
figure mentioned it did not adopt any secret process of 
manufacturing; but a process that could be used by 
any manufacturing concern. Moreover, according to the 
petition, the quality of the American product is unsuited 
for the purposes for which it was intended. 

The petition further stated, “that it is apparent that the 
selling price of vanillin made in this country is excessive 
and unreasonable and that should the petitioner be denied 
a permit or license to import vanillin already purchased, 
as well as other vanillin of foreign markets at a price 
greatly less than the market price now prevailing, the action 
of the Secretary of the Treasury would result in protect- 
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ing the manufacturer of vanillin in America in the main- 
tenance of an unfair price to the great disadvantage of the 
American public.” 

It is claimed by Morana, Inc., that evidence in their 
possession shows conclusively that a combination among 
certain American and foreign manufacturers of vanillin 
now exists to keep the price of this commodity at an 
unfair level. It is also claimed that under the present 
law and this proposed new embargo act the issuing of 
import licenses and the private and confidential informa- 
tion appearing on the applications for such licenses, is, 
and would be, entirely under the control of certain power- 
ful and influential American manufacturers, who have not 
hesitated to use their influence and power to uphold the 
price of vanillin and prevent the importation of any of this 
product. 

Morana, Inc., points out that vanillin is but ‘one of a long 
list of foreign products used by the American perfumer; 
and the effect of the restriction of the imports of vanillin 
upon the price of the domestic product are already ap- 
parent. This same effect, the company adds, will eventually 
be reflected in the prices of other perfuming materials, 
and may seriously handicap the American perfumer in 
his efforts to meet foreign competition. 

A writ of mandamus is asked for to compel action. It 
is only used where the action the petitioner wishes to 
compel is ministerial in its character and not judicial or 
discretionary. It is used primarily to remedy non-action 
acts. Accordingly the courts are not inclined to issue 
writs of this sort on questions which involve mere judg- 
ment as to facts. 

Opinion in the trade as to the effect of the granting 
of the writ of mandamus by the courts is divided. 
Some interests hold that the figures given are entirely 
too low to represent actual manufacturing conditions, 
while others admit that the figures given are probably 
accurate. 

In some quarters opinion was expressed that issuing 
the writ would open wide the flood gates of litigation to 
test the licensing system for a whole lot of other products. 
One importer who was compelled to pay $3.00 per pound 
for an article which may be purchased abroad for $1.00 
per pound feels that good results might follow the issuance 
of the writ; for it would test the legality of the licensing 
system. 

ASSOCIATIONS IN THE ALLIED INDUSTRIES. 


MANUFACTURING PeErFuMFRS’ AssocIATION.—President, 
Francis W. Jones, Melba Co., Chicago, Ill.; Secretary, 
C. M, Baker, 309 Broadway, New York. 

FLavorinc Extract Mrrs. Assn.—President, Robert E. 
Heekin, Cincinnati, Ohio; Secretary, G. C. Davis, Davis 
Manufacturing Co., Knoxville, Tenn. 

PerRFUME Importers’ AssociATION.—Fresident, B. E. 
Levy, 714 Fifth avenue, New York; Secretary, B. M. 
Douglas, Jr., 35 West 34th street, New York. 

NATIONAL MANUFACTURERS OF SODA WATER FLAvors.— 
President, C. O. Sethness, Chicago, IIl.; Secretary and At- 
torney, Thos. E. Lannen, Chicago, IIl. 

Barsers’ Suppry Deacers’ AssocraTIon.—President, 
Z. C. Shaw, Wichita, Kansas; Secretary, Joseph Byrne, 
116 West 39th street, New York. 

PerRFUMERY, SOAP AND Extract ASSOCIATION oF CHI- 
caco.—President, H. E. Lancaster; Secretary, Clarence 
Morgan, 180 North Market street, Chicago. 
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Fritzsche Brothers, Inc., for half a century in the essen- 
tial oil trade in New York, celebrated, or, as the announce- 
ment modestly records, commemorated the elapse of time on 

August 28, by sending 
solid tokens of the anniver- 
sary and handsomely en- 
graved expressions of friend- 
ly appreciation to their 
friends and patrons. The 
token took the form of a 
bronze tablet, 
the 
mark raised in 


showing on 
firm’s trade 
solid relief 
and on the other side an in- 
scription, enclosed in a floral 
wreath, forth the 
fact of the commemoration 
of the fiftieth anni- 
versary. Illustrations of this 
desk plague are given here- 
with and it is safe to say that no recipent ever will discard 
the souvenir. In friendly appreciation of their customers 
and others in the trade Fritzsche Brothers sent this note 
with the bronze reminder : 


one side 


setting 


firm’s 


F. E. WATERMEYER, 


To our Friends and Patrons: 


A half century has elapsed since the founding of our 
business. It has covered a period filled with anticipa- 
tion, earnest endeavor and accomplished results. 

With heartfelt appreciation, we express our sincere 
thanks for your kind co-operation as well as your val- 
ued patronage which has contributed and was so neces- 
sary to our success. 


The cordial relations which have always existed are 


REVERSE VIEW OF FRITZSCHE BROTHERS’ BRONZE PLAQUE. 


pleasing recollections to us, in testimony of which we 
are handing you herewith a souvenir commemorating 
our Fiftieth Anniversary. Sincerely yours, 


FritzcHe BroTHers, INC. 
82 and 84 Beekman Street, New York. August 28, 1921. 


Another feature of the anniversary was the presentation 
by the company to each employee of the house a life in- 
surance policy ranging from $500 for recent additions to the 
staff up to $5,000 in value according to the length of time 
each recipient had been in the employ of the concern. Five 
members of the Fritzsche Quarter Century Club, composed 


Face DESIGN OF FRITZSCHE BROTHERS’ SOUVENIR. 


of members who have been with the company for 25 
years or more, received $5,000 policies. 


The employees, in their own appreciation of the occasion, 
made a gift to President Watermeyer of a replica of the 
anniversary paper weight cast in solid gold. 

The officers of the company are Frederick E. Watermeyer, 
president; F. H. Leonhardt, vice-president; Julius Koehler, 
secretary; and Wm. A. R. Welcke, treasurer. 


We invite special attention in this issue to our machinery 
advertisers whose announcements are grouped in the pages 
following the text section. Our readers are always very 
much interested in the up-to-date equipment of their plants, 
and this is of especial moment in the new industrial period 
which is now being ushered in, when reduced production 
costs. are imperative. These interesting announcements run- 
ning from page 68 to 73 should have the attention of every- 
one, and from time to time inquiries should be sent in to the 
advertisers for latest circulars, as improvements are being 
constantly made in the apparatus they have to offer. 


Pierre S. Cunisset, vice-president of Antoine Chiris Co., 
New York, arrived in New York, Sept. 17, on the France 
for a short business visit. 


Capital stock increases: Preservaline Mfg. Co., Man- 
hattan Borough, New York City, from $50,000 to $250,000; 
Wilson-Barnes Soap Corporation, Philadelphia, $2,000,000 
to $2,500,000. 
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The Federal Trade Commission has dismissed its unfair 
competition complaint against the National Manufacturing 
Co., dealers in razors and cutlery specialties at Union City, 
Ga. The dismissal was because the partners comprising 
the firm had gone out of business. 


Sidney M. Colgate, vice-president of Colgate & Co., toilet 
preparations, New York and Jersey City, on September 11, 
received the congratulations of numerous friends at his 
home in Orange on the occasion of his 59th birthday. Mr. 
Colgate, in talking with a newspaper man who called on 
him, renewed the offer of a $1,000,000 reward to anybody 
who could submit evidence that a single dollar’s worth 
of Colgate stock was held by a foreigner. 

Harry Spohr, assistant manager of the chemical depart- 
ment of Rockhill & Vietor’s, Chicago 
Mrs. Mayme J. Spohr, on August 17. Mr. Spohr’s friends 
have all offered their congratulations to the happy couple. 


branch, married 


Henry Tetlow Co., Philadelphia, manufacturer of toilet 
preparations, is now occupying’ its new plant at Locust and 
American streets, in that city. The change consolidates 
all of the firm’s activities, which formerly were conducted 
in three separate buildings, under one roof, with much 
larger space for the same. 


Société Felix Cola & Sonet, Maissons-Lafitte, Paris, 
has been bought by Les Etablissements Paul Weber, Cola 
& Cie, which has taken possession of the new factory at 
92 bis Rue de Villiers, Levallois-Perret, a suburb of Paris, 
of which Mr. Felix Cola, chemist, is the technical man- 
ager, with Mr. Maurice Cola as business manager. Both 
of these gentlemen are well and favorably known to the 
American buyers who are interested in the fluidaromes, 
hyperaromes and superanthemes in which the house spe- 
cializes. The United States branch office is at Room 421, 
500 Fifth avenue, New York City. 


National Cork Products Co., Inc., 357-359 Ogden street, 
Newark, N. J., which manufactures the Naco compressed 
cap disks and similar products, reports that it is now sup- 
plying some of the leading collapsible tube houses with 
its specialties. The discs are particularly adapted for use 
on tubes of shaving cream, dentifrices and cosmetics. 


A petition in bankruptcy was filed August 30, against the 
Ozonated Beverage Corporation, manufacturer of flavoring 
extracts, 487 Broadway, by these creditors: Dillie Fanchi, 
$900; Golden Gate Fruit Co., Inc., $192; D. Spero, $50. 
Judge Mayer appointed B. W. B. Brown receiver, under bond 
of $2,000. Liabilities are stated as about $40,000 and assets 
as about $20,000. 

R-V-D Corp., manufacturing toilet articles at 317 Green- 
wich Street, New York, on Sept. 9, assigned to Earl F. 
Copp. William Socolow is president of the company, which 
was incorporated in 1915. 

Suit has been begun in St. Louis for a receiver for the 
Allen-Pfeiffer Chemical Co. by a stockholder who alleges 
no dividends have been paid since 1916. 


Roy I. Riesgo, formerly chief clerk in the export depart- 
ment of J. L. Hopkins & Co., New York, has gone to 
Havana to become Cuban representative for the: firm. 
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Every Evening, of Wilmington, Del., prints an interest- 
ing symposium showing that industrial conditions in that 
city have a most encouraging outlook for autumn and 
winter. The newspaper finds that the Bond Manufactur- 
ing Corporation, which. specializes in bottle caps, collapsi- 
ble tubes and composition cork, even now is employing 65 
cent of its force, while 40 per cent in the 
collapsible tube branch of the plant is working on full 
time. Charles A. Tomes, sales manager of the corpora- 
tion, expresses confidence that there will be a continued 
improvement in the general business conditions through- 


per normal 


out the 


country. 


Offices at 
enable the 


Pittsburgh and Buffalo have been opened, to 
Bottle Co. to better their old 
friends in these territories and be prepared to serve new 
users of Owens Bottles. The Pittsburgh branch, 1301 Peo- 
ple’s Bank building, is in charge of Mr. R. M. Gardner, 
formerly factory manager of the Owens factory No. 3, 
Fairmont, W. Va. In Buffalo, 304 Iroquois building, Mr. 
K. V. Wisler will be district sales manager. Both Mr. 
Wisler and Mr. Gardner are bottle men of experience and 
capable of attending to the requirements of bottle users at 
all times, 


Owens serve 


Regarding the glass bottle industry the latest information 
is that the unskilled labor refuses to take a reduction of 
10 per cent in wages and that the question of wages for 
stopper grinders is still unsettled, with the effect that the 
factories had postponed their plans for reopening. The 


result is, according to those conversant with the trade, that 
the prices of perfumers’ ware will hold good at present 


rates for some time to come. 

People in the glass bottle industry have been much 
interested in a pamphlet entitled “Tariff Information 1921,” 
prepared for the use of the U. S. House Committee on 
Ways and Means, giving comparison of wages in the 
United States and foreign countries, representing among 
others, the weekly wages paid in the glass industry ex- 
pressed in terms of dollars. According to this report, 
skilled glass workers in the United States received from 
$26.81 to $69.83 for a week’s work. In Germany they re- 
ceived the equivalent of $6.24; in Japan from $9.60 to 
$13.68; in England from $21.45 to $27.30, and in Belgium 
$15.00. As labor is still the largest item entering into the 
cost of bottles, high wages still mean high prices. 


The Armstrong Cork Co., Pittsburgh, Pa, who have 
been established in the cork industry for many years, have 
their initial announcement on page 77 of this issue. In 
their advertisement is embodied a coupon which readers are 
invited to clip in order to facilitate inquiries regarding 
sample corks, etc. 

E. D. Winkworth, president of the Semet-Solvay Co., has 
been elected executive vice-president of the Solvay Process 
Co. by the Board of Directors of the latter organization. 
Executive management of both concerns will be centered 
in Mr. Winkworth as the result of this action, Both com- 
panies are constituents of the Allied Chemical & Dye Cor- 
poration. E. L. Pierce, president of the Solvay Process 
Co., and vice-president of the Allied Chemical & Dye 
Corporation, will make the New York offices of the latter 
concern his headquarters. 
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Mr. Gerhard Men- 
nen, has the distinction of being the pioneer in the talcum 
powder field. Mr. Mennen began his career as a druggist 
and as such compounded preparations which 
represented a betterment of products then in general use. 
His first product to achieve fame was’ his Mennen’s liquid 
corn killer and the worth of that preparation is shown 
by the fact that all present day liquid corn remedies are 
based on the principles laid down by him. His next and 
greatest achievement was the now internationally known 
Mennen borated talcum. This product was made to dis- 
place the old time starch powders, etc., and was the first 
antiseptic dusting powder to be marketed not using car- 
bolic acid and was also the first powder to be packed in 
sprinkler top tin cans. 

With the advent of this preparation the business became 
so large that it had 
to be moved out of 
the room of 
the drug store into 
a small building 
of its own. Shortly 
after Mr. Mennen 
sold out his retail 
business and _ con- 
fined himself wholly 
to the manufacture 
and sale of corn 
killer and talcum. 
From that time on 
the growth was such 
that several moves 
had to be made to 
accommodate the in- 
creased -volume and 
finally Mr. ‘Mennen 
built his own plant. 
In the meantime, 
other articles had 
been added to the 
line which now 
includes borated, 
dentifrice, tar 


The Mennen Company, founded by 


numerous 


rear 


Factory AND Home Orrice or THE 
talcum for cold 
cream, killer, 
borated skin soap, Kora Konia and shaving cream. Dis- 
tinctive packages feature the line and the advertising has 
been such that the name Mennen and Mr. Mennen’s por- 
trait are internationally known, to say nothing of the genial 
Jim Henry and the comfort-radiating Aunt Belle. 

After Mr. Mennen’s death the business kept right on 
increasing under the presidency of Mrs. Mennen and sev- 
eral additions were built to the original plant. Still fur- 
ther strides were made under the present president, Mr. 
William G. Mennen, and when Mennen shaving cream was 
introduced and developed into such a large seller, the com- 
pany was compelled to hunt larger quarters and moved to 
its present site in 1919. A plant was purchased and 
thoroughly modernized and enlarged, a four-story office and 
building was added, adjoining the factory, and a new ga- 
rage and warehouse have just been completed. The total 
floor space now occupied is in excess of 80,000 square feet. 
The building on Central avenue occupies part of the whole 
city block which is included in the property and plans are 
already in. course of preparation for the additions to the 
plant which the rapid growth of Kora Konia will shortly 
make necessary. The four-story office building is of the 
most modern type of ornamental brick and steel con- 


violet, men, cream, 


shampooing liquid corn 
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struction. The interior is in natural oak trim and is ad- 
mirably arranged for the handling of a business which 
reaches every corner of the globe. At first the manufac- 
turing methods were necessarily crude and as business in- 
creased special machinery had to be built, as existing stock 
machinery was totally inadequate. The present plant was 
newly-equipped throughout, no expense being spared in 
the introduction of labor saving devices. 

The factory represents the latest practice in manufac- 
turing and might almost be called a machine shop rather 
than a laboratory, so completely have mechanical devices 
supplanted hand methods. All of the various products are 
delivered ready for shipment without having been touched 
by human hands at any stage. (Gravity conveyors and 
mechanical devices are employed wherever they prove prac- 
tical. The use of exhaust systems keeps the air of the 
entire plant not only 
free from the dust 
which has always 
characterized such 
manufactories but 
keeps the air fresh 
and pure. 

The entire fourth 
floor is devoted to 
manufacturing and 
the well equipped 
laboratory is also lo- 
cated there, where 
the nicety of control 
so necessary to a uni- 
form product is 
insured. The pow- 
der and creams flow 
by gravity to the 
third floor, an in- 
teresting arrange- 
ment of conveyors 
permitting the dis- 
tribution of the fin- 
ished product to any 
of the various filling machines. Packaging machinery of spe- 
cial design is used throughout and several interesting varia- 
tions from the usual practice have been developed to facili- 
tate production. 

The second floor is devoted to the storage of packaging 
material, stationery, advertising, etc., while the first floor 
carries finished goods, awaiting shipment and the shipping 
department. A fleet of five-ton trucks insures rapid freight 
service over the various railroad and steamship lines as 
well as express service to consumers in the metropolitan 
district. A complete power plant with generous boiler 
capacity provides heat for the buildings for manufacturing 
operations, as well as all the power required for lighting. 
Steel lockers in large well lighted locker rooms equipped 
with modern open plumbing are provided for both sexes. 
Ample toilet facilities on every floor are provided. 

Welfare work is carried on in a way that admirably 
combines modern ideas with the friendly and personal 
touch which characterizes old established organizations. 
Group insurance for employes, the provision of music and 
entertainment and other activities minimize the labor turn- 
over. 

The entire plant is spotlessly clean and the white and 
gray walls are painted so frequently as to remind one of a 
man-of-war, The “Hcuse of Mennen” is well built. 


MENNEN Company, Newark, N. 
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Mr. and Mrs. George Lueders returned to New York, 
August 26, on the Rotterdam from a three months’ vaca- 
tion in Europe. Mr. Lueders, who is at the head of the 
New York essential oil house bearing his name, described 
to our representative his trip covering the principal con- 
tinental countries and England. He found conditions much 
improved in France in all circles,—economic, financial, 
and political—and in the city of Paris particularly he 
noted a revival of the characteristic Gallic spirit which has 
always given the city much of its charm. American tour- 
ists and business men were very much in evidence as in 
the old days. 

In Belgium the improvement of the country as a whole 
has been remarkable, and the pre-war conditions have been 
more closely approximated than anywhere else. 

Mr. Lueders added that his firm has been entrusted with 
additional territory.on this side of the water by L. Givau- 
dan & Co., Geneva, Switzerland, the well known synthetic 
manufacturers, and that the firm will now cover Cuba and 
Mexico, as well as the United States and Canada. 

Mr. Lueders is the picture of health and the close ap- 
plication that he has given to this industry for over forty 
years has not dampened his youthful ardor. 


Attention is called to the illustrated insert of the Alderman 
Fairchild Co., Rochester, N. Y., which will be found between 
advertising pages 56 and 57 of this issue. The color work is 
carried out in tints which harmonize well with the simple 
but effective type display. The art work is simple but at- 
tractive; and on the whole the insert is effective in emphasiz- 
ing the general use of color combinations for powder and 
perfume containers. The company makes a specialty of 
creating boxes which are used by leading perfume and toilet 
goods manufacturers. William H. Green is manager of the 
New York office and Charles J. Rindell is manager of the 
Chicago office. The chief of the designing department has 
had over 21 years of experience in the creation of distinctive 
boxes for thousands of brands. 


Mr. Joseph De Lorme, manager of the Chicago office of 
Orbis Products Trading Co., New York, was in the city re- 
cently, visiting his principals. In addition to the Orbis ac- 
count, he represents also H. Lieber & Co., New York, manu- 
facturers of technical and food colors. 


Mr. C. F. Sauer, Jr., a partner in the C. F. Sauer Flavor- 
ing Extract Co., of Richmond, Va., recently was appointed 
advertising manager of the concern and he has been getting 
some extremely good publicity in the trade and other papers, 
showing his genius in modern methods of attracting atten- 
tion to a firm’s products. The House of Sauer has a 
splendid record of achievement and from its inception in 
1887, when C. F. Sauer began business in a modest way, 
until the present time it has been conducted on progressive 
lines that have made its success inevitable. In 1889 it be- 
came necessary to enlarge its quarters and in 1912 the pres- 
ent home was built, one of the finest and largest flavoring 
extract plants in the world, with fireproof protection and 
a laboratory for research work. 

In competition with the various brands of extracts all 
over the world, Sauer’s flavoring extracts have won since 
1887 seventeen highest awards and gold medals, at Amer- 
ican and European Expositions, offered for the purity, 
strength and flavor of flavoring extracts. At Expositions 
in Rome, Antwerp, Paris, London, Madrid, St. Louis, San 
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Francisco, Jamestown, San Diego, and many other cities, 
Sauer’s Extracts carried off the highest honors for quality, 
in competition with the leading brands of extracts which 
were exhibited. 

Mr. Sauer, Jr., has planned an extremely aggressive 
campaign. The firm already has a large sales and demon- 
stration force in the field to educate the public in the use 
of better extracts, but Mr. Sauer will supplement their ef- 
forts by an extensive advertising campaign for 1921-1922, 


Mr. and Mrs. John Strobel are now en route back to 
their home in San Francisco, Calif., after a five months 
tour of the United States and Eastern Canada. They 
spent two weeks in New York City and favored us with 
a visit, and confessed they found New York City almost 
as enchanting as San Francisco. 

The insert of Polak & Schwarz which appears between 
advertising pages 48 and 49 of this issue is the first of a 
series of artistic inserts of this firm which will appear 
monthly. The vase of flowers which is worked out in 
rich, subdued colors on the insert carries the message of 
the advertisement very effectively. All told, it is an ex- 
cellent example of effective advertising. Polak & Schwarz, 
Ltd., of Zaandam, Holland, have factories at Zandaam and 
Hilversum, Holland and at Colombes, France. Julian W. 
Lyon & Co., Inc., 35 Fulton street, New York, N. Y., have 
the American agency for the firm; and the Neuman-Buslee 
Co., 321 N. Sheldon street, Chicago, IIll., represent the 
Lyon firm in the West, 


Innis, Speiden & Co., 46 Cliff St., New York, N. Y., 
announce on page 55 of this issue a new brand of talc to 
which they invite special attention from manufacturers of 


toilet preparations. When supplies of high grade Italian 
tales were cut off by the war and producers had to look 
for new sources of supply a talc deposit was discovered 
in California. The Pacific Coast Talc Co. was formed to 
develop it; and this is the talc that it is now offering. 
The properties of the talc are described in the announce- 
ment. 


Bickford Laboratories Co., of Akron, O., maker of 
flavoring extracts and soft drinks, will soon start an ad- 
vertising campaign involving the use of outdoor mediums 
and newspapers. 


For the convenience of its customers the Rossville Co., 
of Laurenceburg, Ind., has established a New York branch 
at 78 Beach street, to be known as the Rossville Co., of 
New York, Inc. The new branch will handle a full line of 
grain alcohol, non-beverage and all formulas of denatured 
alcohol. The company announces that it will carry a large 
stock of all grades at its New York warehouse so as to give 
prompt ahd efficient service. 


V. Vivaudou, the perfumer, of New York, has pur- 
chased an estate, consisting of ten acres, with waterfront, 
house and garage, at Centerport Harbor, Long Island. The 
price is understood to have been near $125,000. 


A. Gimonet, who recently enjoyed a Canadian trip, sent 
us a postcard of tracking up the Limestone Rapids, in The 
Pas, Manitoba. He noted that neither “crook, grafter nor 
prohibitionist” is in evidence at The Pas. 
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The new Salesmen’s Association of the American Chemi- 
cal Industry was formally organized with 87 charter 
members at a meeting in the New York Chemists’ Club, 
Sept. 7. These officers were elected: President, Burton 
T. Bush, of the Antoine Chiris Co.; vice-president, F. L. 
McCartney, of the Monsanto Chemical Works; T. R. L. 
Loud, of the New York Quinine & Chemical Works, and 
Charles Hall, of the Cleveland Cliffs Iron Co.; secretary, 
William Haynes, of Drug and Chemical Markets; treas- 
urer, A. A. Wasserscheid, of the Mallinckrodt Chemical 
Works; members of the executive committee, Fred J. 
Singer, of the Butterworth-Judson Co.; Ralph Dorland, 
of the Dow Chemical Co.; E. J. Barber, of the Barrett 
Co.; John Boyer, of the Mathieson Alkali Works; Charles 
F. Abbott, of the National Aniline & Chemical Co., and 
A. H. Pierce, of the Grasselli Chemical Co. 


During the Chemical Exposition a dinner was given on 
September 14, which was attended by about 150 members 
and guests, and great enthusiasm prevailed at the pros- 
pect of closer co-operation. Mr. Bush presided; and he 
. defined the aims of the association. “Salesmen,” he said, 
“should co-operate together and not work at odds.” He 
pointed out how they might co-operate and be of real serv- 
ice to the industry by carrying unified messages through- 
out the country. In this way opinion may be crystallized 
to the ultimate benefit of the business as a whole. E. J. 
Cattell, city statistician of Philadelphia, was the chief 
speaker; and his address was full of inspiration to all. 


Mr. and Mrs. Paul Rieger returned to the United States 
on the Orduna which arrived in New York September 2. 
Mr. Riger is the well known San Francisco manu- 
facturer of perfumery and toilet preparations, and has 
been abroad since April, visiting England, Norway, Sweden, 
Denmark, Holland, Italy, Switzerland and 
Spain. He attended the Rotarian Convention in Edin- 
burgh last June, and spent much of the remainder of 
his time visiting raw material plants and studying the 
manufacture of natural perfume, raw materials and syn- 
thetic aromatic chemicals. Mr. Rieger returns to this 
country more thoroughly enamored than ever with the 
American political and economic institutions. 


Germany, 


Wallace C. Davidson, of the Joseph Burnett Co., flavor- 
ing extracts, Boston, has settled in Los Angeles to give 
special attention to the sale of the company’s products in 
Southern California. His headquarters are with the J. O. 
Crawford Co., brokers for Burnett in that territory. 


The Procter & Gamble Co. has issued its annual report 
as of June 30. William Cooper Procter, president, says in 
it:—“The company closed the year entirely free of cur- 
rent indebtedness having paid in full during the years 
its outstanding obligations to banks, amounting to $10,- 
950,000; in addition it took up $5,000,000 of its serial gold 
notes, which matured March 1, 1921, and paid all cus- 
tomary dividends upon its outstanding capital stocks. The 
total volume of business done by the company and its 
constituent companies for the fiscal year ended June 30, 
1921, amounted to $120,019,727, while this amount, on 
account of decreased values, is materially less than last 
year’s figures of $188,810,668, the actual reduction in 
weight of merchandise sold is just 12 per cent. The com- 
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pany declared its regular quarterly dividend of 1% per 
cent on the 6 per cent preferred stock, payable September 
15 to stock of record August 25.” 


American Can Co. has declared a regular quarterly 
dividend of 134 per cent on the preferred stock, payable 
October 1 to stock of record September 15. 


New Era Perfume Co., San Francisco, got a bad set 
back recently when it undertook to use whisky and brandy 
to manufacture “perfumery,” according to all accounts. 

“Americans don’t know how to make good perfume when 
they use alcohol,” Jean Roget, head of the New Era Co., 
told S. F. Rutter, retiring prohibition director. “Perfume 
would be much more popular and sell readily if manufac- 
tured with whisky and brandy as a base.” 

“I agree with you, and for that reason I am afraid your 
small plant could not supply the demand. To keep you 
from being swamped with business I think 1 will deny 
your application for all liquor withdrawals,” was Rutter’s 
reply. 

The New Era Perfume Co. attracted the attention of the 
prohibition director when it applied for the withdrawal of 
several barrels of alcohol for the manufacture of perfume. 
Every barrel of spirits in bonded warehouses is numbered 
and the New Era’s application stated the numbers of the 
barrels to be withdrawn. Rutter approved the application, 
but when it was presented at the Government bonded ware- 
house the storekeepers noticed that the numbers called for 
barrels of whisky and brandy instead of alcohol. 


Philadelphia Textile Chemical Works, Philadelphia, Pa., 
was required by a recent order of the Federal Trade Com- 
mission to refrain from certain competitive methods in 
the sale of soaps and wool oil in interstate commerce. 
The order issues after trial of formal complaint by the 
Commission and is based upon a finding that the firm 
made gifts of money to foremen of textile mills without 
the knowledge of the mill operators, to induce the foremen 
to recommend the purchase of this firms’ soaps and oils, 
and not to buy competing goods. This practice the Com- 
mission found to be unfair competition and is ordered dis- 
continued, 


NEW PUBLICATIONS, PRICE LISTS, ETC. 


New SyntuHetic Perrumes.—Pierre Argence, Lyon, 
France, announces the publication of the New Synthetic 
Perfumes, by R. M. & J. Gattefosse. After describing the 
modern processes for the manufacture of perfumery, some 
valuable suggestions are given regarding the utilization of 
these processes by practical experimenters. Considerable in- 
terest attaches to the work because the collaborators are 
connected with the School of Chemistry at Lyon, where 
a course on the chemistry of perfumes has been given for 
many years. The book is an illustrated octavo volume. 

Itt1no1s GLtass Co., Atton, Itt.—The service behind the 
bottle is the way this company emphasizes the tilter top 
box in which its bottles are shipped, in the August issue of 
Bottles. In addition, sanitary flint, or amber glass jugs are 
described and ‘illustrated and the features of the corrugated 
fibre shipping containers also made by the company are also 
explained. A copy of Bottles may be had by writing to 
the company. 


“UNGERER’S BULLETIN” for September contains a number 
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Among them are “Alcohol De- 
naturing,” by W. G. Ungerer, and “Natural Perfumes of 
France,” by Dr. Eugene Charabot, which is reprinted from 
the June issue of THe AMERICAN PERFUMER AND EsSEN- 
TIAL Oi Review. Other articles are: “Promising Tyros,” 
“A Dynamic Idea,” “An Amiable Critic,” “Face Powder 
Hypotheses,” “New Acquaintances,” “Exact Classification,” 
“Perfume Psychics,” “An Effective Weapon,” “’Ware the 
Qualifier,” “Soap Baseness” and ‘The Epic of the Rose.” 
Ungerer & Co., 124 West 19th street, New York, N. Y., 


of interesting articles. 


publish the bulletin and a copy may be had upon request. 


Cuemicat Co. or America, Inc., 46 Murray street, New 
York, N. Y., has issued a booklet of 48 pages by S. Iser- 
man, entitled “Why the Coal Tar Chemical Industry Must 
Be Preserved and How to Accomplish It.” In simple 
language the close connections between dyestuffs, drugs, 
explosives, photographic chemicals, perfumes, poison gases, 
tanning materials, synthetic resins, etc., are set forth so 
as to be easily understood by the layman. 


W. J. Busu & Co., Inc., 370 Seventh avenue, New York, 
have issued their September price list of essential oils and 
essences, flavors and fruit juices, colors, vanilla and the 
Bush ottos, as well as other specialties. 


CoLtontaAL CHEMICAL Co., Pittsburgh, Pa., sends us com- 
plete price list of Hawkins’ high grade toilet specialties 
and household preparations. 

H. W. Eppy, the “Bond Man,” 506 Olive street, St. Louis, 
has issued copies of the Prohibition Mimeograph on the 
new restrictions on flavoring extracts, etc., which he will 
be glad to send to firms having use for the same. 


FritzscuHe Brotruers, 82-84 Beekman street, New York.— 
We are in receipt of the September price list of this house, 
which has just celebrated its half-century anniversary. The 
list deals, as usual, with essential oils, synthetic flower oils, 
aromatic chemical preparations, fruit flavors, colors for 
beverages and soaps and sundries. 

ROCKEFELLER FOUNDATION, a review for 1920, with the 
program for 1921, by George E. Vincent, is an interesting 
exploitation of what the title indicates. Copies may be 
obtained on application to the Foundation. 


Georce Luepers & Co., 427 Washington street, New York 
have issued their September wholesale price list of essential 
oils and flavors, Lautier specialties, fioral waters, vanilla 
beans, etc. The price list of L. Givaudan & Co., Genéva, is 
included, and there is in addition a complete and compre- 
hensive market report on Messina essences, the various 
essential oils, vanilla beans and olive oils. 


Witiram R. Warner & Co., Inc., New York and St. 
Louis, have started the publication of Building Biz, a bright 
monthly devoted to what its name implies. In addition to 
trade appeals, advice to retailers and other interesting 
matter Building Biz does not neglect Warner products. 

“Common SENSE DruGc Store ApvERTISING,” by Bert 
Kahnweiler, contains a lot of good ideas and should be 
valuable to pharmacists especially and other retailers might 
find the seeds of worth while suggestions in the advice 
given. The book is based on more than twenty years of 
experience in pharmacies and department stores. It is 
dedicated to Prof. Charles H. LaWall, dean of the Phila- 
delphia College of Pharmacy and it is handsomely printed 
by the Carey Printing Co., New York City. The retail 
price is $2. 
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CINCINNATI Soap Co., Cincinnati, Ohio, send us an at- 
tractive price list illustrated in colors, of Sterne’s toilet 
soaps and similar specialties. 

Pittet, Parfumer, Paris and Geneva, sends us a hand- 
some 74-page catalogue, illustrated in colors, of the Pillet 
features in perfumeries and toilet supplies. There does not 
seem to be anything lacking in the ensemble and some of 
the illustrations are really artistic. The price list must 
be seen to be thoroughly appreciated. 


NEW INCORPORATIONS 

Life Saver Soap Works of America, Inc., 10 South La 
La Salle street, Chicago, soaps, washing powders, chemi- 
cals, etc., has been incorporated in Illinois by Alexander 
Gibbons, Louis Kaplan and M. Goalrich. 

Essential Oil Co., Trenton, N. J., $250,000 capital stock, 
has been incorporated in New Jersey by John F. Wharton, 
August G. Roegles, Harry J. Engels, New York. 

Pequot Mfg. Corp., Manhattan Borough, New York 
City, paper boxes, $100,000 capital stock, has been incor- 
porated by E J. London and N. Bogin. Attorney: M. L. 
Arnstein, 320 Broadway. 

Ridgewood Mfg. Co., Brooklyn Borough, New York 
City, chemicals and perfumes, $20,000 capital stock, has 
been incorporated by C. Cavallino, C. Abruzzo and E. 
Luca. Attorney: C. A. Winter, 507 Fifth avenue, New 
York. 

Floral Laboratories, drugs and toilet preparations, $320,- 
000 capital stock, has been incorporated in Deleware, for 
clients by Capital Trust Co. of Dover. 

Yankee Laboratories, Manhattan Borough, New York 
City, $60,000 capital stock, has been incorporated by R. H. 
and E. A. Brown, B. F. Jancke; attorneys, Lippman & 
Sachs, 233 Broadway. 

Du-Fo Manufacturing & Chemical Supply Co., toilet 
articles, $50,000 capital stock, has been incorporated in 
Deleware by Willie R. Dudley, Lillian Day Ford, Charles 
P. Ford, Washington, D. C.; attorney, American Guaranty 
& Trust Co. 

Emil Feleur Laboratories, talcums, $100,000 capital stock, 
has been incorporated in Delaware for parties represented 
by the Corporation Guarantee and Trust Co., Philadelphia. 

New Jersey Barber Supply, Jersey City, $25,000 capital 
stock, has been incorporated by Charles Young, Loretta 
V. Grady, Elsa Lenz, Jersey City. 

Victory Soap Jelly Co., Ilion, N. Y., $25,000 capital 
stock, has been incorporated by A. and E. H. and W. B. 
Loomis, 202 John street, Ilion. 

Keystone Extract and Distributing Co., beverages, 
syrups, $100,000 capital stock, has been incorporated in 
Delaware by C. Duncan Vreeland, A. C. Rupp, Emil Hohn, 
Philadelphia. 

Kreemo Syrup Co., syrups, Philadelphia, $100,000 capital 
stock, has been incorporated in Delaware for clients by the 
Corporation Guarantee and Trast Co. 

French Quality Toilet Soap Mfg. Co., Brooklyn Borough, 
New York City, $40,000 capital stock, has been incor- 
porated by G. R. Hall, C. Steiner, M. L. Gilman; attorney, 
C. S. Sachs, 119 Nassau street. 

Peerless Extract Co., Boston, Mass., extracts and toilet 
articles, $16,000 capital stock, has been incorporated by Ed- 
ward S. Sargent and David Truesdale of Boston and Jo- 
seph P. Churchill of Arlington. 

George V. Gross & Co., Manhattan Borough, New York 
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City, oils and extracts, $20,000 capital stock, has been incor- 
porated by G. V. and G. E. Gross and A. Davis. 


Parkor City Products Co., Binghamton, N. Y., make hair 
wash, $50,000 capital stock, has been incorporated by A. 
Arlington, M. E. and E. M. Reynolds; attorney, R. W. Titus, 
Binghamton. 

Parfumerie Dore, Port Chester, N. Y., $15,000 capital 
stock, has been incorporated by M. Breakstone, M. Pas- 
quier, M. Silverstein; attorney, J. D. Shifrin, 110 West 40th 
street. 

Graebing Drug & Distributing Co., Wilmington, drugs, 
toilet articles, etc., $100,000 capital stock, has been incor- 
porated in Delaware. 

Jersey Supply Co., Essex building, Newark, N. J., manu- 
facture toilet articles, $100,000 capital stock, has been incor- 
porated by Samuel A. Hipple, of Newark; Robert M. Grif- 
fith, of Newark; Henry C. Findernagel, of Newark, and 
others. 


ONTENTS 
IN MEMORIAM FOR DEPARTED FRIENDS. 


3RUNS, WiittaAM H. A., representative of the Metal 
Package Corporation, Brooklyn, September, 1919. 
BuEDINGEN, W. L., head of William Buedingen & Son, 


box manufacturers, New York and Rochester, September, 


1919, 


CoLcaTe, RicHarp Morse, of Colgate & Co., New York, 


at West Orange, N. J., September, 1919, 

Davies, JosepH Pierce, of the J. P. 
soaps, Dayton, Ohio, September, 1910. 

EavENSON, WILLIAM J., of J. Eavenson & Sons, Phila- 
delphia, soaps, September, 1908. 

Faxon, Frank A., of the Faxon & Gallagher Drug Com- 
pany, Kansas City, Mo., September, 1912. 

Feeney, NICHOLAS, retired soap manufacturer, Brooklyn, 
N. Y., September, 1917. 

GARDENTY, ANTOINE, former partner in Bernard-Escoffer 
Fils, Grasse, France, September, 1919. 

Goop, JAMES, mechanical soaps, Philadelphia, September, 
1910. 

HANSON, STANTON I., president of the Vanitabs Co., New 
York, formerly of Hanson-Jenks Co., September, 1916. 

KERKESLAGER, Mitton W., soap manufacturer, Philadel- 
phia, Pa., September, 1913. 

LewkowItTscH, Dr. Jutius, Ph.D., chemist, of London, 
England, September, 1913. 

Mo.ier, CHARLES A., manufacturer of flavoring extracts, 
Brooklyn, N. Y., September, 1915. 

Nevins, SAMUEL, talc, Philadelphia, September, 1910. 

Otcott, Georce MANN, president of the Dodge & Olcott 
Co., New York, September, 1917. 

Peet, WitxraM J., of the Peet Soap Manufacturing Com- 
pany, Kansas City, September, 1910. 

STECHER, FrepericK W., Cleveland, O., proprietor of 
Pompeian massage cream, September, 1917. 

Storer, Ricuarp D., President of the Norwich Pharma- 
cal Co., Norwich, Conn., September, 1920. 

Stotz, Joun T., oil distiller, Broadheadsville, Pa., 
tember, 1915. 

WampoLe, Henry, of H. K. Wampole & Co., September, 
1906. 

West, CuHar.es A., vice-president of the Eastern Drug 
Co., Boston, Mass., September, 1920. 

WirtH, RANDOLPH, one of the executive officers of E. 
Fougera & Co., Inc., New York, September, 1920, 


Davis Company, 


Sep- 
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THOMAS E. LANNEN 


Thomas E. Lannen, member of the firm of Lannen & 
Hickey, Chicago, Ill., attorney for the Flavoring Extract 
Manufacturers’ Association, 
died at his home, Wilmette, 
Ill, September 17. He is 
survived by Mrs. Lannen 
and two daughters. The 
funeral was held at Amboy, 
Ill., Tuesday, Sept. 20, and 
was attended on behalf of 
the association, by President 
Robert E. Heekin, and R. 
H. Bord, Third Vice-Presi- 
dent. 

Mr. Lannen was born in 
Philadelphia, May 25, 1876. 
He graduated from Chicago 
Law School in June, 1902, 
and was admitted to prac- 
tice in Illinois the following 
October, and in 1909 in the 
Supreme Court of the United States. On October 5, 1908, 
he married Pearl J. Jones, daughter of Judge Joseph B. 
Jones, cf Effingham, III. 

Immediately after his admission to the bar, Mr. Lan- 
nen engaged in active practice making a specialty of the 
pure food laws. He was general counsel for the National 
Confectioners’ Assn., the Flavoring Extract Mfrs. Assn., 
the National Assn. of Mfrs. of Soda Water Flavors, the 
National Assn. of Mfrs. of Fruit and Flavoring Syrups, 
the American Mfrs. Assn. of Products from Corn, and 
the United Medicine Mfrs. of America. 

In the Spanish-American War Mr. Lannen enlisted in 
the 6th Illinois Infantry, April 26, 1898, for the duration 
of the war, and saw actual service in Porto Rico. He was 
a member of the Military Order of the Loyal Legion, 
Modern Woodmen of America and Knights of Columbus. 


TuHomAs E, LANNEN 


HERMAN C. G. LUYTIES 


Herman C, G. Luyties, president of the Sanitol Chemical 
Laboratory Co., died September 17, at St. Lukes Hospital, 
St. Louis, Mo., after an illness of four months. Mr. Luy- 
ties was 50 years old. 

Besides his brother, Mr. Luyties is survived by one son, 
Herman C. G. Luyties, Jr., and two sisters, Mrs. Gerda 
Brevos and Mrs. Lillie Clare, the latter of Paris. The son, 
who is now 21 years old is a captain in the National Guard 
and a former Sergeant of the Tank Corps. 


He was the son of Dr. Herman C. G.-and Mrs. Louise 
Rein Luyties, having been born in St. Louis on July 26, 
1871. After his graduation from the St. Louis College of 
Pharmacy he became associated with his father in the Luy- 
ties Homeopathic Pharmacy Co., which was established 
by Dr. Luyties in 1853, and managed by him until his 
death in 1896. Mr. Luyties was vice-president of this com- 
pany until 1907 and was the founder of the Sanitol con- 
cern which established a cooperative system with dentists 
and druggists. In addition to his holdings in the business, 
Mr. Luyties at one time controlled property in Kenwood 
Springs, a suburb which he developed, building more than 
100 residences which were later sold on the installment 
plan. He was noted as a traveler and automobilist and 
formerly kept some of the best horses in the city. 
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LATEST ON DRY RULES; WASHINGTON 
(Continued from page 288.) 

Little Rock, Ark., 1109 A. O. U. W. building, J. R. Man- 
ning. 

Columbus, Ohio, 36-38 West Gay street, E. J. Nealon. 

Denver, Col., Food Inspection Laboratory, F. D. Stribling. 

San Francisco, Calif., 49 Appraisers building, R. F. Love. 

Minneapolis, Minn., 311 Federal building, G. D. Williams. 

The main laboratory at Washington will handle all sam- 
ples taken in New Jersey (except the Metropolitan Dis- 
trict), Delaware, Eastern Pennsylvania, Maryland, the Dis- 
trict of Columbia, Virginia, North and South Carolina, 
Eastern Tennessee, Georgia, Florida and Alabama. The 
Washington laboratory will also handle all samples of 
medicinal preparations, flavoring extracts, toilet articles, per- 
fumes and all products made with denatured alcohol wher- 
ever taken; quarterly inspection samples taken by collectors 
at oleomargarine factories and, in addition, such samples 
taken in connection with the operation of the National 
Prohibition Act and Harrison Anti-Narcotic Act that are 
of a peculiar character or where questions of administra- 
tion are raised. 

The New York City laboratory will handle samples from 
the New England States, Eastern New York State and the 
Metropolitan District of Northern New Jersey. The chem- 
ist stationed in the Food Laboratory at Buffalo will handle 
samples from Western New York State. 

The Columbus, Ohio, laboratory will handle samples 
from Western Pennsylvania, West Virginia, Ohio and Ken- 
tucky. 

The Chicago laboratory will handle samples from Illinois, 
Indiana, Michigan and Wisconsin. 

The chemist stationed in the Food laboratory at Minne- 
apolis will handle samples from Minnesota, North and South 
Dakota, Iowa, Eastern Nebraska and Eastern Montana. 

The Little Rock laboratory will handle samples from 
Missouri, Eastern Kansas, Oklahoma, Arkansas, Western 
Tennessee, Eastern Texas, Louisiana and Mississippi. 

The chemist stationed in the Food laboratory at Denver 
will handle samples from Western Montana, Utah, Wy- 
oming, Western Nebraska, Colorado, Arizona, New Mexico, 
Western Texas and Western Kansas. 

The San Francisco laboratory will handle samples from 
Washington, Oregon, Idaho, Nevada and California. 

Occasions may arise when other arrangements are neces- 
sary and the foregoing is merely indicated as the most 
convenient arrangement. 

The branch laboratories will handle all samples of dis- 
tilled spirits, wines, mashes, beers, ciders, narcotic drugs, 
adulterated butter and oleomargarine, other than the quar- 
terly inspection samples, which are taken in their respective 
territories. 

Samples submitted by the Collectors of Customs where 
the question of the manner of importation under the Na- 
tional Prohibition Act is raised, will be handled in the 
laboratory nearest the Port from which the sample is sub- 
mitted. Treasury Department Memorandum, dated April 
29, 1921, outlines the manner of handling import samples. 

All samples submitted must be properly labeled, sealed 
and identified in such a manner that not only may the 
records of the samples be kept in full, but also in order that 
they may be used in any subsequent court proceedings. 


DECISION ON ESSENTIAL OIL TRAFFIC RATES. 


An opinion in rates on essential oils has been handed 
down recently by the Interstate Commerce Commission. The 
opinion was rendered in the case of the A. M. Todd Com- 
pany against the Ann Arbor Railroad. In their syllabus in 
the case the commissioners say in part: 

“Rating in official territory of one and one-half times 
first class on peppermint and spearmint oils when shipped 
in metal cans in barrels or boxes, and first class when 
shipped in bulk in barrels, found not unreasonable, unjustly 
discriminatory, or unduly prejudicial. Complaint dismissed.” 


TOILET PREPARATIONS IN CONNECTICUT. 


State Chemist Bailey’s recent report shows the analysis 
of various toilet preparations. One labeled Bay Rum was 
declared to contain 20 per cent alcohol, but was found to 
contain only 10.48 per cent. 

Two samples of Empress Instantaneous Hair Color Re- 


storer were examined. One was marked dark brown shade 
and the other a black shade. For both shades bottle 1 
was found to contain paraphenylene diamine, which the 
chemist said was a dangerous compound on account of its 
poisonous properties. The other ingredients in bottle 2, 
consisting of hydrogen dioxide of either 2.28 or 1.16 grams, 
per 100 cc of solution, in both cases called for no censure. 
The report gives the claim of the manufacturer that “the 
danger attending the use of paraphenylene diamine is re- 
moved by the use therewith of an oxidizing agent, such as 
hydrogen peroxide.” The report says: “However this may 
be, the evidence based on reported injuries following the use 
of such preparation is that the combination does not work 
out satisfactorily in practice.” 

Dr. Bailey reports that he received requests from Colgate 
& Co. for re-examination of two samples of Quinol hair 
tonic and Lily of the Valley toilet water, which the man- 
ufacturers asserted were carefully controlled to show 35 
and 70 per cent of alcoholic content respectively. The an- 
alyses which Colgates protested showed 29.16 and 67.65. 
New samples were procured and analyzed, showing 34.85 
and 68.56 per cent. The Colgate company was advised of 
the new fesults and told that the department was unable to 
find its original figures in error, 


NEW VANILLA LEAD NUMBER 
(Continued from page 303.) 


to begin with. The table indicates, especially in the case 
of the third extract, that the new method produces results 
more nearly proportional to the degree of the dilution than 
does the Winton method. Addition of vanillin and dilution 
seem to work in the same direction, and the high percentage 
increase in lead number observed in the adulterated ex- 
tracts in Table II is fully explained. 

It seems to the writer that the new method is worthy of 
consideration by food analysts. It produces accurate and 
quite trustworthy results on pure or diluted extracts in a 
comparatively short time. This cannot be said of the Win- 
ton method. On vanillin reinforced extracts, especially 
those which have been diluted, both methods must be modi- 
fied. The effects of excess vanillin, in such special cases, 
can be neutralized by first extracting it. The time required 
is certainly less than that needed for a de-alcoholization. 
The new has the further advantage over the Winton method 
in that it represents as complete a reaction as it is pos- 
sible to obtain with neutral lead acetate, and thus obviates 
all uncertain or variable colloidal phenomena. If the 
vanillin were completely extracted previous to precipitation, 
it is probable that subacetate of lead would prove to be the 
better lead number reagent, because of the neutralization of 
the liberated acetic acid. A lead number would not then be 
a compromise as at present. The writer has in mind a 
scheme for extracting the vanillin and estimating it by a 
volumetric method, and then determining the lead number 
by making a hot precipitation with lead subacetate. Such 
a method should be both speedy and reliable. The details, 
however, remain for future work, 

SUMMARY 

1—A new method for determining lead numbers of 
vanilla extracts has been developed. 

2—Lead numbers of authentic and commercial extracts 
have been determined by both new and old methods. 

3—Certain abnormalities found in adulterated extracts 
are shown not to be due to the addition of reasonable 
amounts of sugar, glycerol or coumarin. 

4—High lead numbers by both methods are shown to 
result from reinforcing extracts with excess vanillin, espe- 
cially in the case of diluted extracts. 

5—A modified method for removing excess vanillin 
before precipitation with lead acetate has been devised, 
which nullifies the effect of the excess vanillin on the lead 
number. 

6—The new method produces results in the case of diluted 
extracts more nearly proportional than the official method. 

7—It is demonstrated that the new method has the ad- 
vantages of speed and reliability over the Winton official 
method. 


News Permeates Every Page. 
The text pages of THe AMERICAN PERFUMER AND ESSEN- 
TIAL Or REVIEW do not contain all of the news. You 
must read the advertising pages also to get the full benefit. 
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NOTE TO READERS 


This department is conducted under the general super- 
vision of a very competent patent and trade-mark at- 
torney. This report of patents, trade-marks, designs is 
compiled from the official records of the Patent Office 
in Washington, D. C. We include everything relating 
to the four co-ordinate branches of the essential oil in- 
dustry, viz.: Perfumes, Soap, Flavoring Extracts and 
Toilet Preparations. 

Of the trade-marks listed, those whose numbers are 
preceded by the letter “M” have been granted registra- 
tion under the Act of March 19, 1920. The remainder 
are those applied for under the Act of February 20, 
1905, and which have been passed to publication. That 
preceded by “I” is an International registration. 

The Designs Patented are those whose numbers are 
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preceded by “D.” Trade-marks registered under the 
act of March 19, 1920, are indicated by “M.” 
All inquiries relating to patents, trade-marks, labels, 
copyrights, etc., should be addressed to 
PATENT AND TRADE-MARK DEPT., 
Perfumer Pub. Co. 14 Cliff St., New York. 


TRADE-MARK REGISTRATIONS APPLIED FOR 

114,065.—Annetta Moeller, Indianapolis, Ind. (Filed Nov. 
6, 1918. Used since Aug. 1, 1918.)—Containers for Mani- 
curing Preparations, Powders and Cosmetics, Dentists’ 
Medicinal, and Artists’ Preparations. 

118,757.—Industrial Chemical Company, New York, N. Y. 
(Filed May 21, 1919, Used since Jan. 1, 1914.)—Denatured 
Alcohol, Cyne, Precipitated Chalk, Soda-Ash. 
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120,311.—The Eli Lilly & Company, Indianapolis, Ind. 
(Filed July 7, 1919. Used since about Sept. 30, 1918.) 
Toilet Powder. 

121,612.—Paul M. Wenzel, Philadelphia, Pa. (Filed Aug. 
12, 1919. Used since October, 1917.)—Tooth-Powder and 
Mouth-Lotion. 


126,332.—John Paterson & Co., Ltd., Glasgow, Scotland. 
(Filed Dec. 22, 1919. Used since January, 1898.)—A Liquid 
Compound for Toilet Use in Connection with Hot or Cold 
Water for Bathing the Person, Washing the Hair, Remov- 
ing Grease from the Hands, and for Bathing the Feet. 

128,604.—Pattie R. Jones, Birmingham, Ala. (Filed Feb. 
19, 1920. Used since May 15, 1919.)—A Remedy for the 
Scalp and Hair and Used in the Treatment of Eczema, 
Tetter, and Dandruff, Cleansing the Scalp, and Promoting 
the Growth of the Hair. 

129,123.—Josephine C. Rudd, Richmond, Va. 
Mar. 2, 1920. Used since Mar. 15, 1918.) 
for Promoting the Growth of the Hair. 

129,810.—Steroline Company, Atlanta, Ga. 
16, 1920. 
Wash, 

130,116—K. Reinhart, Newark, N. J. (Filed Mar. 24, 
1920. Used since about April 11, 1918.)—Extract of 
Vanilla for Food Flavoring. 

130,143.—The Klenzal Co., Inc., Washington, D. C. 
(Filed Mar. 24, 1920. Used since Jan. 1, 1920.)—Paste 
Cleanser for Carpets, Rugs, and other Fabrics. 

130,369.—Annette Knapp, Los Angeles, Cal. 
30, 1920. Used since Dec. 1, 1918.)—Toilet 
Used as a Face-Pack. 

131,173.—International Drug Company, Wilmington, Del. 
(Filed April 15, 1920. Used since October 27, 1916.)— 
Cold-Cream, Liquid Almond Cream, Glycerin, Witch-Hazel. 

132,760.—The Stonward Corporation, New York, N. Y. 
(Filed May 21, 1920. Used since Feb. 20, 1920.)—Lye. 

133,529.—Elk Manufacturing Company, Jellico, Tenn. 
(Filed June 10, 1920. Used since about Sept. 1, 1919.)— 
Exttacts of Banana Imitation, Cassia, Cinnamon, Lemon, 
Lemon Compound, Orange, Orange Compound, Pineapple 
Imitation, Strawberry Imitation, Vanilla, and Vanilla Com- 
pound. 

134,731—Swift & Company, Chicago, III. 
1920. Used since Sept. 17, 1897.)—Soap. 

136,430.—Anna E. Reynolds, New York, N. Y. (Filed 
Aug. 24, 1920. Used since 1886.)—A Cream for the Com- 
plexion. 

136,562.—Emma B,. Jackson, Helena, Ark. (Filed Aug. 
27, 1920. Used since July 1, 1918.)—Hair-Grower, 
Pressing-Oil, Face-Wrinkle Cream, Shampoo, Tetter-Relief, 
Special Grower, Temple Grower. 

138,539.—Central States Co-Operative Wholesale Society, 
East St. Louis, Ill. (Filed October 20, 1920. Used since 
Sept. 1, 1920.) —Food-Flavoring Extracts. 

140,326.—Horine & Bowey Company, Chicago, Ill. (Filed 
Nov. 27, 1920. Used since 1919.)—Imitation Vanilla Ex- 
tract. 

140,594—Hysan Manufacturing Company, Chicago, III. 
(Filed Dec. 4, 1920. Used since July 30, 1920.)—A Cleans- 
ing Compound for Household Use. 

140,981.—Henry Bach, Akron, Ohio. (Filed Dec. 13, 
1920. Used since July 15, 1920.)—Hair-Tonics, Massage- 
Creams, Shampoos, and Barbers’ Medicated Waters. 

141,694.—Marianthi F. Stamos, Canajoharie, N. Y. (Filed 
Dec, 30, 1920. Used since Nov. 1, 1920.)—A Cream for 
Beautifying the Skin. 

141,737.—Frances Wechsler, New York, N. Y. (Filed 
Dec. 31, 1920. Used since Dec. 15, 1919.)—A Shampoo 
and Tonic for Cleaning and Stimulating the Hair of a 
Person. 

142,229.—National 


(Filed 
A Compound 


(Filed Mar. 
Used since Mar. 2, 1920.)-—-An Antiseptic Mouth- 


(Filed Mar. 
Preparation 


(Filed July 8, 


Aniline & Chemical Inc. 


Company, 


(Filed Jan. 13, 1921. Used since May 7, 1920.)—Dyestuffs, 


Certified Food Colors and Intermediates. 

142,312—Homer L. Asselin, San Francisco, Cal. (Filed 
Jan. 17, 1921. Used since June 28, 1920.)—A Liquid Mouth- 
Wash and Antiseptic. 

142,430.—The Tremonte Co., Philadelphia, Pa. (Filed 
Jan. 18, 1921. Used since about Jan. 10, 1921.)—Face- 
Powder. 

142,438.—U. S. Industrial Alcohol Co., New York, N. Y. 
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(Filed Jan. 19, 
Alcohol. 

142,490.—John F, Hejda, Baltimore, Md. (Filed Jan. 20, 
1921. Used since Dec. 15, 1919.) —Toilet Cream, 

142,718—The Odorono Company, Cincinnati, Ohio. 
(Filed Jan, 24, 1921. Used since June 15, 1920.)—Depila- 
tories. 

142,839.—Nellie A, Gleim, Cleveland, Ohio. (Filed Jan. 
27, 1921. Under ten-year proviso. Used since Dec. 1, 
1886.)—Toilet Preparations Consisting of a Skin Cream or 
Emollient for Roughness of the Skin, Sunburn, Chapped 
Hands and as an After-Shaving Cream. 

143,256.—The Citizen’s Wholesale Supply Co., Columbus, 
Ohio. (Filed Feb. 7, 1921. Used since Nov. 10, 1895.)— 
Bath Powder, Camphor-Ice, Foot Ease (a powder for the 
feet), Glycerine and Rose Water, Hazel Cream (a face- 
cream), Lilac Salts, Perspiration Deodorant, Tooth-Paste, 
Beeswax, Liquid Dentifrice, Violet Witch Hazel, and 
Witch Hazel. 

143,262 —John F. Dobbs, Salem, Ore. (Filed Feb. 7, 
1921. Used since Dec. 1, 1920.)—Soap in Paste Form. 

143,504.—Lincoln-Ray Manufacturing Co., Springfield, 
Mass. (Filed Feb. 12, 1921. Used since October 1, 1910.)— 
Solid and Liquid Toilet Soaps, and Laundry Soaps. 

143.669.—Ste. Anonyme des Produits Dorilly, Paris, 
France. (Filed Feb, 16, 1921. Used since Mar. 1, 1920, 
in France, and in the United States since Oct. 1, 1920.)— 
Toilet Creams, Perfumes, Rouges, Toilet Waters, Talcum 
Powders, Face-Powders, and Preparations for Softening 
and Whitening the Skin. 

143,700.—Or-Blos Co., Jacksonville, Fla. 
1921. Used since Dec. 28, 1920.)—Talcum, Powder, Face- 
Powder, Perfume, Toilet Water. 

143,788.—Harry N. Shor, Philadelphia, Pa. (Filed Feb. 
18, 1921. Used since Jan. 1, 1916.) —Tooth-Paste, Tooth- 
Powder, Mouth-Wash, Gas, and Extracting Fluids. 

143,910.—Conner & Walters Company, Charlotte, N. C. 
(Filed Feb, 23, 1921. Used since June 1, 1918.)—Hair- 
Tonic. 

144,141—Graham Bros. Soap Co., Chicago, Ill. (Filed 
Feb. 28, 1921. Used since Jan. 18, 1902.)—Toilet Soap. 

144,168.—Geo. Wolff & Co., San Francisco, Cal. (Filed 
Feb 28, 1921. Used since September, 1921.)—Olive-Oil. 

144,518.—Estelle B. Finlayson, Ossining, N. Y. (Filed 
Mar. 9, 1921. Used since Feb. 24, 1921.)—Face-Creams, 
Liquid Face-Powder, and Dry Face-Powder. 

144,528.—Maud C. Moore, San Francisco, Cal. (Filed 
Mar. 9, 1921. Used since Mar. 1, 1920.)—Toilet Cream. 

144,778.—Kentucky Distilleries & Warehouse Co., New 
York, N. Y. (Filed Mar. 15, 1921. Used since January, 
1919.) —Denatured Alcohol. 

144.846.—Joseph Brueck, New York, N. Y. (Filed Mar. 
17, 1921. Used since Jan. 3, 1920.)—-Nail-Polish. 

144,966.—Carl Damschinsky, New York, N. Y. (Filed 
Mar. 19, 1921. Under ten-year proviso. Used since Aug. 
20, 1891.) —Hair-Restoratives. 

145,071.—The Lafana Company, San Francisco, Cal. 
(Filed Mar. 22, 1921. Used since June 1, 1920.)—Dentifrice. 

145,136—Mrs. Artie N. Taylor, St. Joseph, Mo. (Filed 
Mar. 23, 1921. Used since Mar. 5, 1921.)—An Ointment 
for Use in Treating the Scalp. 

145,184—Marie Marthe Richard Vve. Grenoville, As- 
nieres, France. (Filed Mar. 24, 1921. Used since 1910.)— 
Perfumes, Toilet Waters, Face-Powder, Face-Lotion, and 
Brilliantines. 

145,185—Marie Marthe Richard Vve. Grenoville, As- 
nieres, France. (Filed Mar. 24, 1921. Used since 1910.)— 
Perfumes, Toilet Waters, Face-Lotions, Face-Powder, and 
Brilliantine. 

145,186.—Marie Marthe Richard Vve. Grenoville, As- 
nieres, France. (Filed Mar. 24, 1921. Used since 1910.)— 
Perfumes, Toilet Waters, Face-Powder, Face-Lotion, and 
Brilliantines. 

145,187.—Marie Marthe Richard Vve. Grenoville, As- 
nieres, France. (Filed Mar. 24, 1921. Used since 1910.)— 
Shaving Soaps. 

145,188.—Marie Marthe Richard Vve. Grenoville, As- 
nieres, France. (Filed Mar. 24, 1921. Used since 1910.)— 
Perfumes, Toilet Waters, Face-Powder, Face-Lotions, and 
Brilliantines. 

145,189—Marie Marthe Richard Vve. 
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nieres, France. (Filed Mar. 24, 1921. Used since 1910.)— 
Perfumes, Toilet Waters, Face-Lotion, Face-Powder, and 
Brilliantines, 

145,191—Marie Marthe Richard Vve. Grenoville, As- 
nieres, I'rance. (Filed Mar. 24, 1921. Used since 1910.)— 
Eau de Cologne. 

145,192—Marie Marthe Richard Vve. Grenoville, As- 
nieres, France. (Filed Mar, 24, 1921. Used since 1910.) — 
Perfumes, Toilet Waters, Brilliantine, Face-Lotions, and 
Face-Powders. 

145,193—Marie Marthe Richard Vve. Grenoville, As- 
nicres, France. (Filed Mar. 24, 1921. Used since 1910.)— 
Brilliantine, Face-Powder and Face-Lotion. 

145,194—Marie Marthe Richard Vve. Grenoville, As- 
nieres, France. (Filed Mar. 24, 1921. Used since 1910.)— 
Perfumes, Toilet Waters, Brilliantine, Face-Powder, and 
Face-Lotions. 

145,276.—Le Benart Import Co., Inc., New York, N. Y. 
(Filed Mar. 26, 1921. Used since Mar. 1920.)—Perfumes, 
Toilet Waters, Liquid Brilliantines, Solid Brilliantines, 
Face-Powders, Toilet Powders, Sachet-Powders, Face- 
Rouges, Lip-Rouges, Lip-Sticks. 

145,318—The Philip Carey Manufacturing Company, 
Lockland,, Ohio. (Filed Mar, 28, 1921. Used since about 
August, 1920.) Grease Stock. 

145,339.—Sarah A. Johnson, Quincy, Mass. (Filed Mar. 
28, 1921. Used since Jan, 1, 1921.)—A Hair-Tonic. 

145,429.—Stanley M. Baltzly, Massillon, Ohio. (Filed 
Mar. 30, 1921. Used since Mar. 1, 1915.) —Cold-Cream, 

145,446—The F. W. Fitch Co. Des Moines, Iowa. 
(Filed Mar. 30, 1921. Used since 1903.)—Perfumes. 

145,657.—Sherwood Petroleum Company, Inc., Brooklyn, 
N. Y. (Filed April 2, 1921. Used since Mar. 1, 1920.)— 
Petrolatims, Mineral Jellies, and Mineral Oils for Medi- 
cinal and Pharmaceutical Uses. 

145,788.—( Mrs.) Cora M. Lamping-Nolan, Boston, Mass. 
(Filed April 6, 1921. Used since April 1, 1919.) —Massage 
and Tissue Cream. 

145,951—Johnson & Johnson, New Brunswick, N. J. 
(Filed April 9, 1921. Used since April, 1920.)—Baby- 
Cream for Toilet and Nursery. 

146,026.—Rodman Myers, San Antonio, Texas. (Filed 
April 11, 1921. Used since April, 1913.) —Face-Cream. 

146,129—T. Noonan & Sons Company, Boston, Mass. 
(Filed April 13, 1921. Used since on or about, Sept. 1, 
1913.) —Hair-Tonic. 

146,141.—Tillie Rosenbaum, New York, N. Y. (Filed 
April 13, 1921. Used since Mar. 21, 1921.)—Face-Lotion. 

146,228.—Nelson & McLeod, Seattle, Wash. Filed April 
15, 1921. Used since June 1, 1920.) —Preparation for Mak- 
ing Hair Lie Flat Against the Head. 

146,231.—Julie A. Neal, Oklahoma, Okla. (Filed April 
15, 1921. Used since Mar. 1, 1921.)—Preparations for 
Promoting the Growth of the Hair. 

146, oo Consolidated Chemical Corpora- 
tion, Inc., New York, N. Y. (Filed April 18, 1921. Used 
since Mar. 2, 1921. )—F ace-Lotions. 

146,352—Harriet Hubbard Ayer, New York, N. Y. 
(Filed April 19, 1921. Used since April 1, 1915.)—Vanish- 
ing Cream. 

146,354—Harriet Hubbard Ayer, New York, N. Y. 
(Filed April 19, 1921. Used since June 1, 1916.) —Powder 
and Rouge Compacts. , 

146,356.—Harriet Hubbard Ayer, New York, N. Y. 
(Filed April 19, 1921. Used since June 1, 1916.) —Powder 
and Rouge Compacts. ; 

146,358—Harriet Hubbard Ayer, New York, N. Y. 
(Filed April 19, 1921. Used since June 1, 1916.)—Powder 
and Rouge Compacts , 

146,360.—Harriet Hubbard Ayer, New York, N. Y. 
(Filed April 19, 1921. Used since June 1, 1916.)—Powder 
and Rouge Compacts. 

146,362.—Harriet Hubbard Ayers, New York, N. Y. 
(Filed April 19, 1921. Used since June 1, 1916. )—Powder 
and Rouge Compacts. 

146,364.—Harriet Hubbard Ayer, New York, N. Y. 
(Filed April 19, 1921. Used since July, 1914)—Face- 
Astringent and Skin-Tightener. 

146,379.—La Mira Chemical Company, New York, N. x 
(Filed April 19, 1920. Used since May, 1910.)—Hair- 
Dyes. 


146,385.—Lulu E. Morris, Baltimore, Md. (Filed April 
19, 1921. Used since Mar. 1, 1921.)—Hair-Grower, Hair- 
Tonic, Facial Cream, Shampoo, Tar Salve to Remove 
Dandruff for the Head, and Glossine, a Preparation to 
Render the Hair Glossy. 

146,419.—F. R. Arnold & Co., New York, N. Y. (Filed 
April 20, 1921. Used since ” April 8, 1921.)—Face- 
Powder. 

146,420—F. R. Arnold & Co., New York, N. Y. (Filed 
April 20, 1921. Used since Mar. 9, 1921.) —Compact Powder 
and Rouge. 

146,421—F. R. Arnold & Co., New York, N. Y. (Filed 
April 20, 1921. Used since Mar. 9, 1921.)—Compact 
Powder and Rouge. 

146,428.—Jules Ferond Company, Inc. (Filed Apr. 20, 
1921. Used since July 31, 1919.)—Hair Grower and Tonic. 

146,490.—Larkin Co., Inc., Buffalo, N. Y. (Filed Apr. 
21, 1921. Used since ‘Jan. i, 1906. )—Soap in Cake, Stick, 
Liquid, Powder, Flake, Chip and Paste Form. 

146,539.—James R. Council, Norfolk, Va. (Filed April 
22, 1921. Used since the year 1911.)—Toilet Preparations— 
Namely, Cold-Cream, Toilet Water, and Talcum Powder. 
146,540.—Marshall Field & Company, Chicago, Ill. (Filed 
April 22, 1921. Used since December, 1919.) —Skin-Lotion, 

146,564.—G. S. Kolar Laboratories, Chicago, Ill. (Filed 
April 22, 1921. Used since Jan. 2, 1921.)—Skin-Astringent, 
Antiseptic Oil, Brilliantine, Depilatories, Complexion- Meal, 
Hair-Dressing, Nail-Bleach, Nail-Paste, Nail-Polish, Nail- 
Whitener, Rouge, Scalp-Ointment, Shampoo, Talcum 
Powder. 

146,648.—The Puritan Drug Mfg. Co., Columbus, Ohio. 
(Filed April 23, 1921. Used since about Jan. 1, 1914.)— 
A Petroleum Jeily for Dressing Wounds, Burns, Skin Dis- 
eases, Chapped Hands, Sore Lips, Chilblains, Piles, etc. 

146,730.—The Orium Company, St. Louis, Mo. (Filed 
April 25, 1921. Used since about Mar. 26, 1921.)—A Prep- 
aration for the Treatment of the Scalp and for the Pre- 
vention of Dandruff and Falling Hair. 

146,951.—Max Bass, New York, N. Y. (Filed April 29, 
1921. Used since April, 1921.)—A Dandruff-Ointment. 

146,962.—The R. T. French Company, Rochester, N. Y. 
(Filed April 29, 1921. Used since Jan. 21, 1921.)—Face- 
Powder. 7 

147,190.—Joseph Gutradt Company, San Francisco, Cal. 
(Filed May 4, 1921. Used since April 1, 1920.)—Soap. 

147,275.—Rochelle Bernardo, New York, N. Y. (Filed 
May 6, 1921. Used since April 10, 1921.)—Toilet Prepara- 
tions—viz., Perfumes. 

147,321—Harold R. Spencer, New York, N. Y. (Filed 
May 6, 1921. Used since April 20, 1921.)—A Chemical for 
Removing Dirt and Stains. . 

147,328.—Zip Products Company, Fremont, Ohio. (Filed 
May 6, 1921. Used since Dec. 30, 1920.)—Cleaning and 
Polishing Fluid. 

147,345—Alphonse Gravier, Neuilly-sur-Seine, France. 
(Filed May 7, 1921. Used since August 1, 1914.)—Per- 
fumes, Toilet Waters, Lotions, Brilliantine, Face-Cream, 
and Eau-de-Cologne. 

147,346.—Alphonse Gravier, Neuilly-sur-Seine, France. 
(Filed May 7, 1921. Used since Aug. 25, 1906.) —Per- 
fumes, Toilet Waters, Lotions, Brilliantine, Face-Cream, 
and Eau-de-Cologne. 

147,740.—George F. Smith, Woodsboro, Md. (Filed May 
14, 1921. Used since about May 1, 1921.)—Dental Cream. 

147,899—The C. F. Sauer Company, Richmond, Va. 
(Filed May 18, 1921. Used since on or about Nov. 1, 
1920.) —Food Flavoring Extracts. 


147,994—J. Rocha Bros., Washington, D. C. (Filed 
May 20, 1921. Used since July 1, 1920.)—Olive-Oil. 

148,064.—William Tyler Green, Summit, N. J. (Filed 
May 23, 1921. Used since Feb. 10, 1921.)—A Beauty- 
Cream. 

148,117.—Joseph W. Beavan, Syracuse, N. Y. (Filed 
May 24, 1921. Used since April 1, 1921.)—Perfumes, 
Toilet Waters, Creams, Face-Powders, Talcum Powders, 
Sachet-Powders, and Rouges. 

148,158—C. A. Murdock Mfg. Co., Kansas City, Mo. 
(Filed May 24, 1921. Used since 1898.)—Fruit Flavoring 
Extracts, Namely Lemon. : 

148,356.—V. Vivaudou, Inc., New York, N. Y. (Filed 
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May 27, 1921. Used since May 19, 
Face-Powder in Compact Form. 

148,672—Henry T. Prange, Kalamazoo, Mich. (Filed 
June 4, 1921. Used since May 1, 1920.)—A Glass Cleansing 
and Polishing Liquid 

148,675.—Standard Oil 
New York, N. Y. 
23, 1921.)—A White Mineral Oil. 

148,752.—National Drug Stores Corp., New York, N. Y. 
(Filed June 6, 1921. Used since May 18, 1921.)—A Soap 
Cream Used Before Shaving. 

148,794.—The Cudahy Packing Company, Chicago, III. 
(Filed June 7, 1921. Used since May 26, 1921.)— 
Shredded Soap. 

148,807.—Little Servant Mfg. Co., 
(Filed June 7, 1921. Used since Dec. 1, 
for Washing Fabrics of Various Kinds. 

149,407.—The Kolynos Company, New Haven, Conn. 
(Filed June 20, 1921. Used since Feb. 12, 1908, and Nov. 
29, 1909.) —Tooth-Pastes, Antiseptic Solution, and Germi- 
cidal Disinfectant. 


1921.) —Rouge and 


Compact, Bayonne, 


N. J., and 
(Filed June 4, 1921. i 


Used since May 


Jersey City, 


N. J. 
1920.) —Tablets 


TRADE-MARK REGISTRATIONS GRANTED 
Act of February 20, 1905 


145,309.—Vegetable and Edible Oils. 
Seed Oil Corporation, New Y 
22, 1921. Serial No. 142,575. Published April 26, 1921. 

145,314.—Soap. The Andrew Jergens Company, Cincin- 
nati, Ohio. Filed February 16, 1921. Serial No. 143,646. 
Published April 26, 1921. 

145,360.—Cleaning and Scouring Preparation for Glass 
and Metal, etc. Fitzpatrick Bros., Chicago, Ill. Filed 
December 27, 1920. Serial No. 141,519. Published April 
26, 1921. 

145,366.—Salad-Oil Pressed from Corn.—A. Gastun & 
Co., Inc., New York, N. Y. Filed January 11, 1921. Serial 
No. 142,064. Published April 26, 1921. 

145,368.—Cottonseed Oils for Cooking purposes, and 
Solidified Fats for Food Purposes. Globe Cotton Oil 
Mills, Los Angeles, Cal. Filed Oct., 5, 1920. Serial No. 
137,938. Published Apr. 5, 1921. 

145,432—Household and General Cleaning Compound in 
Powder Form, The J. H. Parsons Chemical Company, 
Chicago, Ill. Filed February 14, 1921. Serial No. 143,571. 
Published April 26, 1921. 

145,436.—A Laundry-Washing Compound. 
Petersen, Portland, Ore. Filed April 6, 1918. 
110,033. Published May 11, 1920. 

145,440.—Soap. The Procter and Gamble Company, Cin- 
cinnati, Ohio. Filed March 2, 1921. Serial No. 144,248, 


Published Apr. 26, 1921. 
T. Robertson Co., Hartford, 


145,446.—Soaps.—The J. 
Conn. Filed March 1, 1921. Serial No. 144,202. Published 
Saberton Mfg. Co., 


April 26, 1921. 
Serial No. 128,049. 


American Nut and 
ork, N. Y. Filed January 


Arthur E, 
Serial No. 


145,449.—Toilet Soap. 
Filed February 6, 1920. 
May 3, 1921. 

145,452.—Salad-Oil. San Diego Conserve Company, San 
Diego, Cal. Filed Oct. 21, 1920. Serial No. 138,655. Pub- 
lished March 22, 1921. 

145,461.—Soaps. Alfred H. Smith Company, New York, 
N. Y. Filed November 4, 1920. Serial No. 139,176. Pub- 
lished May 3, 1921. 

145,591.—Perfume, Toilet Water, Face-Powder, Talcum 
Powder, Face-Creams, Sachet-Powder, Rouge. Mark W. 
Allen & Co., Detroit, Mich, Filed August 24, 1920. Serial 
No. 136,390. Published May 3, 1921. 

145,600.—Talcum Powder. A. P. Babcock Company, 
New York, N. Y. Filed November 23, 1920. Serial No. 
140,014. Published April 26, 1921. 

145,610—Certain Named Toilet Preparations. J. M. 
Blanco, New York, N. Y. Filed September 20, 1920. Serial 
No. . 137,354. Published Apr. 12, 1921. 

145,612.—Certain Named Toilet Preparations. The Blen- 
dinol Co.. Worcester, Mass. Filed January 22, 1920. Serial 
No: 127,464. Published Apr, 26, 1921. 

145,613 —Eucalyptus-Oil. J. Bosisto & Co. Proprietary 
Limited, Melbourne, Victoria, Australia. Filed Jan, 21, 
1920. Serial No, 127,422. Published Apr. 26, 1921. 


Tampa, Fla. 
Published 
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145,635.—Soaps. 
Filed December 14, 
Jan. 25, 1921. 

145,670.—Hair-Tonic, 


Colgate & Company, Jersey City, N. J. 
1920. Serial No. 141,063. Published 


Hair-Grower, Shampoo, Pressing- 
Oil and TempleGrower. Mrs. N. A. Franklin, Houston, 
Tex. Filed November 8, 1920. Serial No. 139,352. Pub- 
lished April 12, 1921. 

145,679.—An Antiseptic Cream for Use After Shaving. 
John F. Grady, Chicago, Ill. Filed June 30, 1920. Serial 
No. 134,416. Published Apr, 12, 1921. 

145,706.—Hair-Tonic. Mary A. Keffer, New York, N. Y. 
Filed March 31, 1919. Serial No. 117,052. Published 


May 6, 1919. 
145,718—Talcum Powder, Face-Powder, Cold-Cream, 
Rouge, Compact-Powder, and Eyebrow-Pencils. Maurice 
Levy, New York, N. Y. Filed March 5, 1920. Serial No. 
129,265. Published June 15, 1920. 
145,730.—Certain Named Toilet Preparations. 
London, New York, N. Y. 


Fannie J. 
Filed August 26, 1920. Serial 
No. 136,525. Published Apr. 19, 1921. 

145,748.—Certain Named Toilet Preparations. Est. 
Henry C. Miner, Inc., New York, N. Y. Filed Oct. 16, 
1920. Serial No. 138,393. Published Apr. 5, 1921. 

145,756.—Toilet Preparations—to wit, Perfumes, Talc, 
Face-Powder, Rouge, Toilet Water, and Sachet. The Na- 
tional Pharmaceutical Company, Cleveland, Ohio. Filed 
Oct. 9, 1920. Serial No, 138,134. Published Apr. 19, 1921. 

145,763.—Petroleum Jelly. Noco Petroleum Company, 
New York, N. Y. Filed Nov. 20, 1920. Serial No. 139,903. 
Published April 26, 1921. 

145,765. Hair Restorer, Shampoo, and Tonic. Norton, 
Rogers & Hunter, Inc., Seattle, Wash. Filed November 
18, 1920. Serial No. 139,814. Published Apr. 26, 1921. 

145,766.—Skin-Lotions. Nouquie Company, Chicago, IIl. 
sa” 17, 1919. Serial No, 125,011. Published Apr. 
12, 1921. 

145,771.—Cleansing Composition and Soap. The Paget 
Mfg Co., Ltd., Sydney, New South Wales, Australia. 
an 30, 1919. Serial No. 120,124. Published May 
17, 1921. 

145,779.—Preparation to Prevent Perspiration. S. S. 
Pierce Co., Boston, Mass. Filed Sept. 14, 1920. Serial 
No. 137,179. Published Apr. 26, 1921. 

145,789.—Skin-Soap. Radior Co., Ltd., of London, New 
York, N. Y. Filed Nov. 24, 1919. Serial No. 125,246. 
Published May 17, 1921. 

145,791.—Certain Named Toilet Preparations. The W. T. 
Rawleigh Co., Freeport, Ill. Filed Dec. 7, 1920. Serial 
No. 140,749. Published May 3, 1921. 

145,802—Soap. Saberton Mfg. Co., Tampa, Fla. Filed 
April 23, 1920. Serial No. 131,540. . Published May 17, 
1921. 

145,807.—Hair-Dye. The Scheffler Hair Colorine Co., 
New York, N. Y. Filed May 22, 1920. Serial No. 132,816. 
Published Apr. 12, 1921. 

145,867.—Hair-Tonic. 
Cal. Filed May 22, 1920. Serial No. 132,831. 
May 3, 1921. 

145,878.—Preparation for the Treatment of Kinky Hair. 
Zenith Mfg. Co., Atlanta, Ga. Filed October 29, 1920. 
Serial No. 138,967. Published Apr. 12, 1921. 

145,927—Hair-Restorer. Rudolph John Arata, Los 
Angeles, Cal. Filed Feb. 24, 1920. Serial No. 128,813. 

C. H. Berry 


Published May 10, 1921. 
145,929—Face Cream or Ointment. Dr. 

Chemical Co., Chicago, Ill. Filed November 3, 1920. Serial 

No. 139,106. Published Apr. 12, 1921. 

145,936.—A Detergent. The Chemical Utilities Company, 
Cincinnati, Ohio. Filed December 24, 1920. Serial No. 
141,480. Published May 17, 1921. 

145,939—A Dentifrice. John N. Cole, San Francisco, 
Cal. Filed Dec. 11, 1920. Serial No. 140,914. Published 
May 3, 1921. 

145,950.—Certain Named Toilet Preparations. The Em- 
bee Company, New York, N. Y. Filed Nov. 11, 1920. 
Serial No. 139,517. Published May 3, 1921. 

145,953.—Certain Named Toilet, Medicinal and Chemical 
Preparations. Adolph Nelson Gaebler, St. Louis, Mo. 
Filed Dec. 7, 1920. Serial No. 140,715. Published May a 
1921. 


Flora E. Williams, San Francisco, 
Published 
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145,955 —Pomades for the Hair. Max Goldstein, Los 
Angeles, Cal. Filed Nov. H, 1920. Serial No, 139,522. 
Published Apr. 12, 1921. 

145,962.—Witch-hazel Cream. The E. E. Hess Company, 
Brook, Ind. Filed Nov. 1, 1920. Serial No. 139,038. Pub- 
lished Apr. 12, 1921. 

145,973.—Hair-Tonic. John B. Kori, Jacksonville, Fla. 
aA 13, 1920. Serial No. 132,395. Published Oct. 

145,974.—Hair-Tonic. Joseph Leggiere, Mount Vernon, 
N. Y. Filed Nov. 12, 1920. Serial No. 139,584. Published 
April 12, 1921. 

145,981—A Cream to Be Applied to the Skin for Remov- 
ing Freckles and Spots. Francisco Torres Martinez, Juana 
Diaz, Porto Rico. Filed Dec. 10, 1920. Serial No. 140,896. 
Published May 3, 1921. 

145,982.—A Liquid Preparation for Smoothing and 
Dressing the Hair and Also Beneficial as a Scalp-Tonic. 
Joseph ‘Mauro, Rochester, N. Y. Filed Sept. 25, 1920. 
Serial No. 137,622. Published May 10, 1921. 





(Act of March 19, 1920) 
145,517.—Oliver Oil-Gas Burner & Machine Company, 
St. Louis, Mo., and San Francisco, Cal. (Filed May 16, 
1921. Serial No. 147,792. Used since December, 1918.) — 
A Cleansing Material for the Skin. 

145,883.—Chemical Works Flora, Dubendorf, Switzer- 
land. (Filed Aug. 26, 1921. Serial No. 136,508. Used 
since May, 1903.)—Natural and Synthetic Oils and Es- 
sences Suitable for the Production of Perfumes. 

145,920.—George G. Spencer, South Bend, Ind. (Filed 
\pril 4, 1921. Serial No. 145,720. Used since 1912.)— 
Perfumes. 

146,046—T. Noonan & Sons Company, Boston, Mass. 
(Filed Apri] 13, 1921. Serial No. 146, 130. Used since on 
or about Sept. 1, 1913.)—Hair-Tonic. 

146,054—Van Antwerp’s Drug Corporation, Inc., Mo- 
bile, Ala. (Filed April 19, 1921. Serial No. 146,403. Used 
since July 29, 1916.)—Face-powder. 





INTERNATIONAL TRADE-MARK REGISTRA- 
TIONS 


(Act of March 19, 1920) 

International Registration No. 492 of June 20, 1921. 
Registered in Cuba on May 21, 1917, No. 32,728. Pro- 
prietor: Sociedad Anonima Compania Nacionai de Per- 
fumeria. Address Monte No. 314, Habana, Cuba.—Rice 
Toilet Powders. 





DESIGNS PATENTED 


58,570.—Powder-Container. Clen S. Humphrey, Brook- 
lyn, N. Y. Filed Dec, 18, 1920. Serial No. 431,775. Term 
of patent 14 years. The ornamental design for a powder 
container, substantially as shown. 

58,571—Cap for Powder-Container Tops. Frank S. 
Hyatt, Brooklyn, N. Y. Filed Dec. 31, 1920. Serial No. 
434,373. Term of patent 34 years. The ornamental design 
ior a cap for powder container tops, as shown. 

58,709.—Powder-Container. Alfred E. Bruns, Brooklyn, 
N. Y. Filed April 8, 1920. Serial No. 372,367. Term of 
patent 14 years. The ornamental design for a powder 
container as shown. 

58,752.—Talcum-powder Box. Edmund Hoffman, Brook- 
lyn, N. Y., assignor to American Can Company, New York, 
N. Y., a Corporation of New Jersey. Filed Jan. 7, 1921. 
Serial No. 435,743. Term of patent 14 years. The orna- 
mental design for a talcum powder box, as shown. 

58,753.—Talcum-powder Box. Edmund Hoffman, Brook- 
lvn, N. Y., assignor to American Can Company, New York, 
N. Y., a corporation of New Jersey. Filed Jan. 7, 1921. 
Serial No. 435,744. Term of patent 7 years. The orna- 
mental design for a talcum powder box, as shown. 

58,754.—Talcum-powder Box. Edmund Hoffman, Brook- 
lyn, N. Y., assignor to American Can Company, New York, 
N. Y., a Corporation of New Jersey. Filed Jan. 7, 1921. 
Serial No. 435,745. Term of patent 14 years. The orna- 
mental design for a talcum powder box, as shown. 

58,755. Talcum-powder Box. Edmund Hoffman, Brook- 
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lyn, N. Y., assignor to American Can Company, New York, 
N. Y., a Corporation of New Jersey. Filed Jan. 7, 1921. 
Serial No, 435,746. Term of patent 7 years. The orna- 
mental design for a talcum powder box, as shown. 


TRADE MARK INDEPENDENCE 

“A Declaration of Trade Mark Independence” is made 
in a recent issue of Printers’ Ink by Earnest Elmo Calkins, 
who declares that “a name is all that is needed to enable 
the public to buy goods and a trade mark in addition to 
the name only causes confusion.” While the writer may 
not be versed in the legal subtleties of the subject, he 
seems to possess considerable common sense. He says: 


“You will probably accuse me of advertising heresy— 
but for one thing. There is no heresy on the part of an 
advertising man greater than the stand-pat attitude, the 
refusal to consider any possibility, however preposterous, 
any change, however radical. So I am going to ask you 
seriously and in cold blood: 

“Hasn’t the trade-mark outlived its usefulness? 

“For years the advertiser has considered his trade-mark 
his big asset. The advertising man has encouraged that- 
attitude. Make your trade-mark known. Teach people 
to look for your trademark. 

“But is that what the advertiser has done? What do 
you look for when you buy an Eastman Kodak, a Gillette 
Razor, Campbell’s Soups, Heinz Baked Beans, a Pierce- 
Arrow Car? No; the advertiser while cherishing his 
trade-mark as the very apple dumpling of his eyebrow, has 
taught people to buy Ford Cars, Camel Cigarettes, Hoosier 
Kitchen Cabinets, Borden’s Milk, Baker’s Chocolate and 
Mazda Lamps, and not one in ten thousand of the constant 
daily users of these articles can tell you what their trade- 
marks are. 

“Of course, | know that some of these trade names are 
trade-marks. And then again some of them are not. The 
buying public does not know that they are trade-marks. 
It asks for the article by its name; that’s all. One thing 
to remember is enough. . 

“But in comes the old family lawyer with his ‘Be care- 
ful. There’s a legal’ question involved here. You need the 
protection of the trade-mark. You can’t protect a name 
like Heinz Oven-Baked Beans!’ 

“You can’t? Well, Heinz seems to be protecting it. Do 
you think any woman in this day buys Van Camp’s thinking 
they are Heinz? She may buy Van Camp’s because the 
grocer persuades her, but that’s another story. When the 
advertiser has given his customers a name to ask for his 
goods by, and made them want them, he has done all he 
can do. The public has learned a lot since the old ‘Be 
sure our trade-mark is on every package’ days. And so 
has the dealer. 

“As for the old family lawyer and his objections to tam- 
pering with the trade-mark, when you wipe out the mark 
you wipe him out at the same time. What does the public 
care about advertising technicalities? Nothing makes the 
man in the street so tired as a legal technicality. When 
he hears that a murderer is acquitted because he killed a 
man on Wednesday and the indictment said it was on 
Thursday, he feels just as he does when a doctor orders 
water in a prescription and writes it aqua pura. 

“A lot of things in law and medicine and advertising go . 
on making motions long after their function has ceased. I 
suspect that the trade-mark is one of them. 1 suspect the 
reverence we all pay to it is sentiment—habit—the god of 
things-as-they-are. 

“The trade-mark is a nuisance, anyway. There is never 
any place to put it in the ad, or on the package. It is 
seldom pretty, seldom means anything, and no amount of 
advertising will ever make people remember it as well as 
they do the name of the article. 

“T stand by my contention that a single name, whether 
it is a coined word that has been registered as a trade- 
mark or the name of the article taken from the manu- 
facturer’s name, is alf that is needed to buy goods; that 
it makes the process of packaging and advertising simpler, 
and the mental burden of the customer easier to have only 
one thing to remember. 

“If this be treason—make the most of it.” 
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AUSTRALASIA 

AUSTRALIA TARIFF CHANGES.—In the consideration of the 
proposed Australian tariff measure several important 
changes have been made in the chemical schedule. To the 
fixed rates for perfumes (synthetic), essential oils, etc., 
alternative ad valorem rates of 20, 25 and 30 per cent 
have been added. 

Eucatyptus Om 1n Victoria.—According to the Chemist 
and Druggist of Australasia, most of the Victorian eucalyp- 
tus oil distillers have ceased work. In the Maryborough 
district, the Distiller’s Association is dormant, and only one 
distillery is at work. In the Neilborough district about half 
the factories are working, but only at low-grade oils. The 
industry does not appear to be at the moment in a very 
flourishing condition. 


FRANCE 


CuemicaL Exposition.—The Society of Chemical In- 
dustries of France will hold its annual meeting October 
9, 10, 11 and 12. In connection with the meeting there 
will be an exposition of chemical products in the Con- 
sérvatory of National Arts and Crafts, Paris. 

Ottve Ow SiTruaTion aT MArSEILLES.—Consul Wesley 
Frost, Marseilles, France, August 8, sends the following 
translation of a statement with regard to the olive oil situa- 
tion at Marseilles from the Journal Commercial, of July 29: 
“The first semester of the year 1921 in the olive oil trade 
has been frankly bad, as the disastrous world market con- 
ditions have not failed to have their reaction upon this 
trade. The supply has been stocked from several former 
.sources—from the local production (such as it is), from ar- 
rivals from Tunis, and from Algerian shipments partly 
consequent upon the removal of export restrictions in 
Algeria on February 1, also from Turkey, Asia Minor, 
Greece, and Corfu. Many shipments which left their points 
of origin in the expection of a firm market arrived to find 
the market depressed, and had to be disposed of at sacrifices. 

“The market has undergone a progressive decline, with 
continual pauses in expectation of recoveries which have 
failed to materialize. From 600 to 650 francs per 100 
kilos for average high-grade oils in January, the price had 
dropped to 450 to 460 francs at the end of June, and the 
decline still continues. Owing to the general depression 
in business the market for other vegetable oils here is also 
weak.” 


GREAT BRITAIN 


New CuHemicat Law.—The Safeguarding of Industries 
bill has been passed by Parliament and beconies effective 
October 1. It safeguards the operation of keg industries 
and prevents dumping, orders under which are operative 
for three years or less. 


(Continued on page 320.) 
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THE MARKET 
Essential Oils, Aromatics, Chemicals, Etc. 


Although there are dark spots as well as light ones in the 
essential oil line, the general consensus of opinion seems to 
be that business is improving. As during previous months 
of the year prices have drifted down to a still lower level, 
but the general decline which has been on since the armis- 
tice seems to have been at least checked so that at its 
current level the market reflects a considerable degree of 
stability. It is generally granted that war time inflation 
has been pretty well discounted and that consumption and 
production are now becoming better correlated, although 
confidence in the situation still seems to be lacking to a 
considerable degree. 

There are several obstructing factors which once out of 
the way will serve to clarify the situation in no small 
measure. The matter of the tariff, for example, deters 
buyers from ordering ahead in very large quantities and 
keeps purchases of the foreign essences down to very con- 
servative proportions. Violent fluctuations are still the rule 
in foreign currencies and this is naturally an unsettling in- 
fluence particularly when it comes to a question of fresh 
importations. 

It is pointed out that the more important consuming 
interests have only been able to keep out of the market 
these many months by reason of the huge stocks of manu- 
factured merchandise they carried on hand at the beginning 
of the year. They have now been operating decidedly 
below normal for a lengthy period so that the general 
belief is that such stocks have been pretty well liquidated. 
Furthermore the fact that consumers are in the market 
from time to time for additional quantities to eke out ex- 
isting raw material supplies is taken as a sign that replace- 
ments have become urgently necessary and that purchases 
during the coming Fall months will show a substantial in- 
crease. 

Perhaps the most noteworthy price development during 
the period under review was the sharp advance in oil of 
cloves to a basis of $1.85 @ $1.90 a pound in sympathy with 
the higher spice market as well as in reflection of the 
enlarged consuming demands which are expected to appear 
on the market during the Fall months. There is said to be 
a practical certainty of a short crop. Lavender oil has stif- 
fened somewhat after the weakness of the past month as 
some of the higher priced oil was thrown over in anticipa- 
tion of deliveries of new crop which promise to be large. 

For the most part there has been a small but seasonable 
run for the majority of the oils which begin to come into 
prominence at this season of the year. Attempts of holders 
of foreign oil to bull their stock have met with meagre 
results. The approach of new crop has not weakened the 
Sicilian oils to any very material extent. On the contrary 
in the case of bergamot the price has advanced owing to 
the higher market abroad. In peppermint oil as well as 
a few other domestic productions the approach of new 
crop has served to ease the general undertone. 

The extended depression under which the essential oil 
markets labored during the past year cannot go on forever 
and it is believed that with the elimination of some of the 
distressing factors which impeded trade earlier in the sea- 
son, there should soon develop permanent improvement. 
A resume of the more important price changes during the 


(Continued on page 320.) 
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THE AMERICAN PERFUMER 


PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 


present unstable conditions.) 


(See last page of Soap Section for Prices‘on Soap Materials.) 


ESSENTIAL OILS 


Almond, Bitter, per pound. ee v2 
Almond, P, ‘A 25 
French . 
English 
Almond, F. F. C. “ 
Almond, Sweet True 
Almond, Feach Kernal .... 
English 
Amber, Crude 
Amber, Rectified 
Amyris balsamifera 
Anise 
Aspic (spike) Spanish 
French 
Bay, Porto Rico 
West Indies 
Bergamot, 35-36 per cent.. 
Birch (Sweet 
Birchtar, Crude 
Birchtar, Rectified 
Bois de Rose, Femelle 
Cade 
Cajeput, Native 
Calamus 
Camphor, Jap, 
Cananga, Java 
Cananga, Java, Rectified... 
Caraway See 
ene, 
Carvo 
roy 75-80% Technical.. 
Cassia, lead free 
Cedar Leaf 
Cedar Wood 
Celery 
Cinnamon, Ceylon 
Citronella, Ceylon 
Citronella, Java 
Cloves, Bourbon 
Cloves, Zanzibar 
Copaiba 
Coriander 


“white”.... 


Dillseed 

Erigeron 

Eucalyptus, Aus., 70% 

Fennel, Sweet 

Geranium, African 

Geranium TaLen (pal 

Geranium, Turkis palma 
rosa) 3.60- 3.80 

Ginger 

Gingergrass 

Guaiac (Wood) 

Hemlock . 

Juniper, Berries, Rectified. . 

Lavender, English 

Lavender Fleurs, U. 

Lavender U. S. P 

Lavender U. S. 

Lemon 

Lemongrass 

Limes, distilled 

Limes, expressed 

Linaloe 

Mace, distilled 


Mustard, genuine 
Mustard. artificial 
Neroli, Bigarde, Petale Ex. 


Neroli, Bigarde 300.00 
Neroli, Bigarde, Italian. ..110,00-120.00 


Orange, bitter 
Orange, sweet, West Indies 
Orange, sweet, Italian 
Origanum 
Orris Root, concrete, 
eign 
Orris Root, 
mestic 
Orris Root, absolute. . ton) 
Parsley 
Patchouly 
Pennyroyal, American .... 
Pennyroyal French 
Peppermint 
Peppermint, redistilled .... 
Petit Grain, So. American. 
Petit Grain, French 
Pimento 
Pine Needles, 
Sylvestris 
Rose, Bulgarian 
Rose, Turkish 
Rose, French 
Rosemary, French 
Rosemary, Spanish 
Rue 


concrete, 


from Pinus 


Sandalwood, East India... 
Sassafras, artificial 
Sassafras, natural 

Savin, French 

Snake Root 

Spearmint 


Thyme, French, red 
Thyme, French, white 
Thyme, Spanish, red 
Vetivert, Bourbon 
Java 
Wintergreen (genuine gaul- 
theria ) 
Wormseed 
Wormwood 
Ylang-Ylang, Manila 


Ylang-Ylang, Bourbon .... 12, ‘00-12. 50 


DERIVATIVES AND CHEMICALS 


Acetophenone 5.75 
Amyl Salicylate, dom 
Amy] Salicylate, for 
Anethol 2.00- 
Anisic Aldehyde, foreign... 6.00- 6.25 
Domestic 6.75 
Benzaldehyde, domestic ... 1.75 
Benzaldehyde, F. F. C. do- 
mestic 
Benzyl Acetate, domestic... 
Benzyl Acetate, foreign.... 
Benzyl Alcohol 
Benzyl Benzoate 
Borneol 
Bornylacetate 
Bromstyrol 
Carvol 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Citral C. P 
Citronellol, domestic 
Citronellol, foreign 
Cumarin, natural 
Cumarin, artificial, domestic 5.00- 


Cumarin, artificial, foreign. 
Diphenylmethane 
Diphenyloxide 

Ethyl Cinnamate 
Eucalyptol 

Eugenol 

Geraniol, domestic 
Geraniol, foreign 
Geranyl- ‘Acetate 
Heliotropin, domestic 
Indol, C. P 
Iso-Butyl-Salicylate 
Iso-Eugenol 

Linalool 

Linalyl Acetate 

Linalyl Benzoate 

Methyl Anthranilate 
Methyl Cinnamate 

Methyl Heptenone 

Methyl Heptine Carbon.... 
Methyl Paracresol 

Methyl! Salicylate 

Musk Ambrette 

Musk Ketone 

Musk Xylene 

Nonylic Alcohol 
Phenylacetaldehyde 
Phenylethylic Alcohol .... 
Phenylacetic Acid 
Rhodinol, domestic 
Rhodinol, foreign 
Safrol 

Skatol, C. P 
Terpineol, C, P., domestic. 
Terpineol, C. P., imported. 
Terpinyl Acetate 

hymol 
Violet, artificial 
Vanillin 


nominal 
10.00-12.00 
11.00- 


Tonka Beans, Para 

Tonka Beans, an: 1.50- 

Vanilla Beans, Mexican. . 

Vanilla Beans, 

Vanilla Beans, 
whole 

Vanilla Beans, 
cut 

Vanilla Beans, 

low label 

Green label 


SUNDRIES 


cologne 


Tahiti yel- 
1 


Alcohol 


*Ambergris, black. . 
Ambergris, gray 
Chalk, precipitated 
Civet herns 
Lanolin hydrous 
Lanolin anhydrous 
Menthol 

Musk, Cab., pods.... oz.) 18.00-20 00 
Musk, Cab., grains. . . (0z.) 28.00-30.00 
Musk, Tonquin, grains (oz.) 48.00 
Musk, Tonquin, pods (0z.) 30.00-32.00 
Orris Root, Florentine, whole .9- .10 
Orris Root, powd. & gran. rt 13 
Rice Starch .20 
Talc, Italian (ton) 4500-4600 
Talc, French (ton) 27.00-28.00 
Talc, domestic (ton) 18.00-20.00 


spirits 


.. (0z.) 8.00. 12.00 
28.00 


* Nominal. 

















































































































































































































































































































































































































THE MARKET 
page 


past mouth discloses higher prices for bergamot, camphor, 
cloves, copaiba, juniper berries, West Indian orange, South 
American petit grain, snake root vetivert, and wormseed, 
while declines have occurred in almonds, sweet birch, 
carvol, cedar leaf, celery, citronella, coriander croton, eu- 
calyptus, hemlock, erigeron, geranium, ginger, lavender, 
lemongrass, limes, linaloe, nutmegs, peppermint, sandal- 
wood, rose, sassafras, tansy, spearmint, wormseed and worm- 
wood. 


(Continued from 318.) 


Aromatic Chemicals 


While trade in aromatic chemicals has improved to a 
point where larger turnovers are being effected than in 
a year past, there is still ample room for greater expan- 
sion. The outstanding developments of the market are the 
numerous concessions which have everywhere been placed 
into effect in domestic products which are competing to 
no small degree with foreign items. Some of the producers 
are turning out larger quantities indicating that the entire 
market is on a healthier basis. A business revival of no 
small magnitude has developed in the South as well as 
the West and has been reflected in increased purchases for 
the account of manufacturing perfumers at these points. 
In reverting to actual price developments, it is found that 
anethol, benzyl benzoate, chemically pure citral, eucalyptol, 
geranyl-acetate, iso, eugenol, linalyl acetate, methyl sali- 
cylate, musks (ambrette ketone and xylene) as well as 
terpinyl-acetate and thymol are all available at lower prices, 
while phenylethylic alcohol has advanced to the extent of 
about $3, and anethol has gone up to $3. The further delay 
in tariff legislation has left the question of protecting the 
American manufacturer of aromatics just as much at sea 
as at any time since the end of the war and it is now the 
urgent hope of a majority of interests that the matter be 
brought to a satisfactory close before the end of* the 
year. 


Vanilla Beans 


A flurry which carried prices for Mexican vanilla beans 
$1.00 to $1.50 a pound higher occurred during the closing 
weeks of September when there was a scramble among 
consumers to cover in against further prospective advances. 
One lot of 11,000 pounds of Mexican whole beans was 
quoted out at $5.25 minimum, and for smaller lots up to 
$6.00 was the asking quotation. As nearly as can be 
ascertained there are no vanilla beans from the previous 
crop remaining in Mexico and it is reliably estimated that 
there are not over 30,000 pounds of Mexican vanilla 
unsold in the hands of dealers, or now in transit from 
Mexico. In the realization that existing stocks must carry 
the trade until next August when the outlook is that a 
total crop of whole and Mexican beans of not over 50,000 
pounds will be gathered against 350,000 whole and around 
300,000 cuts normally, there has been a heavy consuming 
demand in evidence and New York dealers have been selling 
the beans as fast as they can be shipped out. Bourbon 
vanilla has benefited sympathetically, whole Bourbon having 
advanced to $2.25 @ $3.00 a pound, while cut Bourbon are 
only available in very meagre quantities. 

An increased demand has appeared for Bourbon vanilla 
in sympathy with the stronger market for the Mexican 
varieties. Prices for the Bourbon grades are 25 to 50 cents 
higher at $2.25 @ $3.00 a pound for the whole beans, and 
$2.25 a pound for the cut varieties. The 1921 crop of Bour- 
bon vanilla is sufficiently advanced so that it can be 
estimated. It promises to be very light, not exceeding 350 
metric tons. New crop becomes available normally during 
October, but this year it is not expected to appear on the 
market until early in the Winter. Of the total French crop 
of Bourbon vanilla the United States will normally receive 
35 per cent; France 25 per cent; England 10 per cent; 
Switzerland 8 per cent, and Scandinavia 8 per cent, while 
Holland, Spain, Germany and other countries usually 
absorb the residual 14 per cent. Germany is now re- 
ported to be entering the market for rather substantial 
quantities. 
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W. J. Busu & Co., Lrp.—The annual meeting was held 
in London on August 18, J. M. Bush in the chair. In his 
address the chairman declared that at the present time, 
owing to low labor costs in Germany and the low cost 
of raw materials produced within that country, this country 
is unable to compete with German manufacturers in many 
chemicals where these advantages play an important part. 
Consequently, a large portion of the company’s plant has 
been idle for some months, and many men .who were trained 
at great trouble and expense have been put out of em- 
ployment or on short time. The Safeguarding of Industries 
Bill shows that the Government is alive to the situation. 
Referring to the difficulties of the essential oil industry, 
the Government has now removed one handicap by allowing 
certain ethyl compounds to be manufactured from duty-free 
spirit. In this respect English manufacturers are now on 
terms of equality with their foreign competitors. Other 
burdens on the industry he hoped would be alleviated before 
too late. 

The report for 1920 shows gross profit of £327,821 and net 
profit of £44,201, plus £38,161 brought in. 
was paid on ordinary shares. 


(Continued from 


Five per cent 





ITALY 

Lemon Ot Exports Deciine.—The Italian essential oil 
market felt the effect of the crisis in July and early August 
very severely, although the rise in foreign exchange al- 
lowed Italian producers to make better offers to consumers 
in the United States, England and France. On the Italian 
market the new importation tariffs that went into effect 
July 1, affected prices somewhat, especially of the products 
purchased after July 1. 

Exports of lemon oil reached in 1920 about 60,377 tons 
against 75,773 tons in 1919, and 58,237 tons in 1918. The 


countries of distribution were as follows: United States, 
31,776 tons; France, 7,817 tons; England, 14,932 tons; 
Switzerland, 354 tons; Australia, 1,097 tons; Argentina, 


552 tons; other countries, 3,845 tons. Of peppermint oil 
1,702 tons were exported in 1920 against 1,676 tons in 1919, 
and 983 tons in 1918. 

IMporT PROHIBITION AND Stamp TAxes.—Italy has been 
lifting the prohibition against the import of various com- 
modities from certain countries, but not affecting the United 
States in the relaxation. American perfumes, not  in- 
cluding scented soap, still are on the forbidden list. 

A decree dated June 26 suspends until further notice 
articles in the act of February 27, which prescribe doubting 
of stamp taxes on sales of perfumes and medicinal prepara- 
tions and other articles held to be luxuries, according to 
Italian standards. The suspension was aimed to alleviate 
distress certain retailers have been undergoing owing to 
difficulty in disposing of articles not essential to life and 
bare comfort. 


LATVIA 

New Latvian Tarirr.—The new. Latvian tariff became 
effective July 20, 1921. Among the important features of 
the tariff are the abolition of all important restrictions, high 
duties on articles of luxury, and low rates or free admis- 
sion for machinery, tools, and raw materials. Although the 
import duties are based on the gold franc, they have to be 
paid in Latvian roubles. 
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CONDUCTED BY Or. E.G.THOMSSEN 


RAPID METHOD FOR DETERMINATION OF 
SODIUM CHLORIDE IN SOAP 


H. C. Bennett, of the Los Angeles Soap Company, Los 
Angeles, Cal., contributes the following to the Journal of 
Industrial and Engineering Chemistry: 

The usual method for the determination of sodium 
chloride in soap calls for the decomposition of the soap by 
sulfuric acid, and the volumetric estimation of the sodium 
chloride by titration with 0.1N silver nitrate, using potas- 
sium chromate as an indicator. 

When one is called upon to analyze soaps containing a 
large amount of silicate of soda or insoluble fillers such as 
silica or talc, this method proves to be somewhat difficult 
of manipulation. The method described below, however, 
in not open to this objection and is quick and accurate. For 
this reason also it is valuable in routine control analyses 
in soap works laboratories. A complete determination can 
be easily made in 7 min. 

The method depends upon the precipitation of the soap 
and admixed soluble fillers in a water solution by the addi- 
tion of magnesium nitrate. The sodium chloride may then 
be titrated immediately with silver nitrate solution without 
filtering off the precipitated magnesium soap and other 
insoluble compounds. The indicator used is potassium 
chromate. 

Magnesium nitrate was selected as the best precipitating 
agent to use because of the fact that it does not form an 
insoluble product with the potassium chromate, which is 
later used as an indicator in the titration. Solubility tables 
show that magnesium chromate is very soluble in either hot 
or cold water, whereas calcium chromate is only moderately 
soluble in cold water, and much less so in hot water. 
3arium and strontium chromates are insoluble. 

The method, in detail, consists of dissolving 5.85 g. of 
soap in 150 cc. of hot water in a beaker, boiling if neces- 
sary to effect solution of all soluble components. The soap 
and soluble fillers are precipitated out of solution by the 
addition of 25 cc. of a 20 per cent solution of magnesium 
nitrate (crystals). Without cooling, the unfiltered mixture 
is then titrated against 0.1N silver nitrate solution, using 
a small amount of potassium chromate as an indicator. The 
appearance of a reddish brown color is the end-point, and 
the percentage of sodium chloride is read directly from the 
buret by dividing the number of cubic centimeters by ten 
(1 ec. = 0.1 per cent). 

Results by this method have been checked in this labora- 
tory time after time against the usual standard method and 
have always agreed to within 0.01 or 0.02 per cent. Cool- 
ing the mixture before titrating increases the accuracy of 
the method. Soaps to which known amounts of sodium 
chloride were added have also been made in the laboratory, 


and the analysis by this method gave concordant results. 

The author is indebted to Mr. E. L. Northrup, who per- 
formed the laboratory work necessary to demonstrate the 
feasibility of the method. 


COCOANUT-OIL SOAPS PRODUCED BY COLD 
STIRRING. 

A trade paper, answering an inquiry, recently discussed 
the question why cocoanut-oil soaps produced by cold stir- 
ring are apt to turn yellow. As I have had long practical 
experience in the manufacture of large quantities of this 
soap specialty I would like to add a few remarks to the 
published explanations. Mr, K. L. Weber states correctly 
in his article that the cocoanut-oil soaps made by cold 
stirring contain a large quantity of unsaponified oil. That 
has already been pointed out by Dr. R. Hirsch in Dr. 
Deite’s “Handbook of Soap Manufacture.” Such un- 
saponified parts cause all kinds of soaps to turn gray or 
yellow and this fact is generally known. 

In this case, however, another factor has to be con- 
sidered—the quality of the oil used for the soap. Before 
the war three kinds of cocoanut-oil were available for the 
manufacture of soaps of this kind. The first and best 
brand was the Cochin cocoanut-oil. Then came the Ceylon 
and finally the so-called Copra cocoanut-oil. The Ceyion 
cocoanut-oil, although inferior to the Cochin oil in quality 
and eolor, is suited for the manufacture of cold stirred and 
colored soaps, especially if the white color is not of primary 
importance, but Cochin oil has to be used whenever pure 
white colors are desired. The Copra oil is naturally yellow 
or gray and furnishes soaps of corresponding colors. Ex- 
periments have repeatedly been made to render this oil 
serviceable for the production of cold stirred soaps, and 
also to use palm oil for this purpose. These experiments 
were successful to a certain extent, but the soaps pro- 
duced from them did not meet the requirements of a fancy 
soap in color and odor. Especially if palm oil was used 
the odor of this oil persisted in spite of all perfumes that 
were added. The use of the first two oils for the pro- 
duction of cold stirred soaps therefore is compulsory. 
There is no choice. The two available oils also lack sta- 
bility in regard to color and odor. This fact is probably 
explained by the presence of the unsaponified parts which 
cause the soap to hecome rancid and then to turn yellow or 
gray. 

Nevertheless it is possible to produce cocoanut-oil soaps 
by cold stirring which retain their color and odor un- 
changed for years. In my younger years, during my activ- 
ity as chief of the department for pilated fancy and cold 
stirred soaps of a large factory in a German seaport town, 
I had a chance to observe this fact and I also made large 
quantities of such soaps for export to foreign countries, 
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or: directed their production. These soaps were produced 
from the very best and most carefully selected Cochin 
cocoanut-oil, and the latter was carefully prepared in every 
case. The soaps were neither perfumed nor pressed, but 
only stamped by hand. They were shipped as pure white 
cocoanut-oil soaps and often had to stand months of trans- 
portation by sea. This certainly proves their great stability. 

The production of these soaps necessitates an extremely 
careful selection of the oils to be used. The owner of the 
factory, an expert of long experience, personally took 
samples from the barrels of Cochin oil in the market. 
After comparing these samples he picked out those least 
objectionable in regard to color and odor and bought the 
barrels from which they had been taken at once. A whole 
barrel of this oil was immediately placed in a boiler in- 
stalled expressly for this purpose. The boiler was heated 
from below and the oil dissolved very carefully. As soon 
as the oil had become entirely liquid a certain quantity of 
sodium chloride solution was added, together with a quan- 
tity of caustic soda solution of 38 degrees. Then the mix- 
ture: was gradually heated to the boiling point. This had 
to be done with the utmost care, to prevent the oil from 
boiling over. After the mixture had been boiling for some 
time it became more quiet and only a light froth continued 
to rise to the top. Then the fire was put out and the oil 
permitted to remain quiet. During this time a certain sa- 
ponified part settled to the bottom, while the entirely puri- 
fied oil floated on top. The oil, however, was not clear 
and transparent, as might be expected, but of a pure white 
color, somewhat like milk, 

The oil prepared in this manner was weighed out into 
certain quantities on the following morning and simulta- 
neously stirred with lye in as many stirring vessels as 
were required. Every vessel was attended by a woman 
who had to work unceasingly. On account of the great 
purity of the oil the stirring required much time. It took 
four, five and sometimes even six hours until the soap 
showed the necessary characteristics and was ready for 
forming. After it had reached this-state the substance 
was placed in frames, covered with well-fitting lids and 
bags and left to self-heating and saponification. 

No perfume was used in the manufacture of this soap, 
as already mentioned. When cut the soap appeared white 
like snow, but not transparent, as the pure cocoanut-oil 
soaps generally are. The soap was treated as a specialty 
and had a large market, especially overseas. As it had to 
make long journeys its stability was subjected to the most 
severe tests while in transportation. During the many 
years of my activity in the factory I never heard of even 
a single objection to a shipment by a purchaser. 

This proves that it is possible to produce cocoanut-oil 
soaps of great stability by cold stirring. in spite of a cer- 
tain content of unsaponifiable matter. Naturally a soap 
manufactured according to this method would be more 
expensive than the ordinary kinds, and for this reason it 
would have to bring a higher price in the market.—Seifen- 
sieder-Zeitung. 


Soap Combine Reported in Bohemia 

With the co-operation of the German Agrar und Indus- 
triebank of Prague, Messrs. Johann Karl Wunsche, . of 
Schluckenau and the Ascher of Seifenfabriks Gesellschaft 
m. b. H. of Asch, have been amalgamated. The capital 
will amount to 5,000,000 crowns, one-half of which will be 
contributed by the amalgamated firms and the other half 
by the bank. pe " 
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GERMAN POTASH SITUATION 


W. Forthman, of the German Potash Syndicate, has 
arrived in New York and is studying conditions in the 
American market. 

In conformity with a decision of the Reichskalirat, with- 
out a dissenting voice, an advance averaging 35 per cent 
has been made. Crude salts for industrial, bathing and 
clearing purposes show an increase of 30 per cent, so that 
carnallit may be charged at 1.29 marks; kainit like crude 
salts with 12 and 15 per cent. K,O are charged at 1.52 
marks per 1 per cent potash (K,O) in 100-kilogram quan- 
tities; moreover, a carrying fee to station of 1.25 marks per 
100 kilograms is allowed to be gathered. Orders received 
up to August 20, inclusive, were to be carried out at the 
former and lower prices, 

The laborers are partaking in these advances at an av- 
erage rate of 12 per cent and other employes at 33 per cent. 

The German Reichsrath is now considering a bill propos- 
ing the closing of unprofitable potash mines. This measure 
it is expected will lead to a considerable reduction in the 
production costs of the profit-making concerns, according 
to an article in the Deutsche Allgemeine Zeitung. It cannot 
yet be said whether a further increase of the domestic prices 
for the purpose of covering the cost of production will be 
necessary, as the sale of potash up to the middle of July 
this year has not been great enough to show the effect of 
the increased home prices. Neither is there any reliable 
means of judging whether an increase in the cost of pro- 
duction will take place in the autumn. The large orders 
already received for autumn delivery raise hopes that the 
sales during the second half of the year will be more 
satisfactory than during the first half. 

The Deutsche Bergwerks Zeitung, commenting on a re- 
cent article in the Temps, in which the writer says that 
France must make every effort to prevent Germany from 
regaining the position she held on the world’s potash 
market before the war, says that it is evident that the 
future of their potash industry is causing the French some 
apprehension. The remark that France must make ef- 
forts to sell her potash more cheaply if possible than 
Germany should give food for thought to all those Ger- 
man potash interests who up to the present have striven 
to obtain the highest possible prices for their products 
abroad, 


CANADA’S OUTPUT OF SOAPS 


Canada spends approximately fourteen million dollars a 
year on soap according to a report issued from the 
Dominion Bureau of Statistics relating to the manufacture 
of soap in Canada during 1918. Thirteen of the twenty- 
eight plants engaged in this industry are located in Ontario. 
During the year 108,316,748 pounds of soap was manu- 
factured in Canada and the quantity sold by the producers 
was worth $13,047,893. In addition to this there was im- 
ported into Canada something over $1,000,000 worth of 
soap produced in other countries. 

The report states that exports of soaps amounted to 
only slightly over $100,000. The bulk of the imported 
soap is of the common or laundry variety, there being some 
5,000,000 pounds imported during 1918. Over 800,000 
pounds of soap powders was also imported. The quantity 


of toilet soap imported is not stated, but the value is 
$592,000. 


Features to Be Found on Other Pages. 


Readers of. the Soar Section may find items of. interest 
to them .in our Trade Notes pages, as. well as in Patents 
and Trade Marks and Foreign Correspondence. 





has 
the 


vith- 
cent 
and 
that 
rude 
1.52 
uan- 
; per 
‘ived 
. the 


av- 
cent. 
)pos- 
sure 
. the 
ding 
nnot 
rices 
I be 
July 
t of 
iable 
pro- 
‘ders 
: the 


more 


| re- 
that 
from 
ytash 
the 
some 
ef- 
than 
Ger- 
riven 
ducts 


irs a 

the 
cture 
enty- 
ario, 
janu- 
icers 
| im- 


h of 


d to 
orted 
some 
0,000 
ntity 
1e is 


THE PREPARATION OF FATTY ACIDS BY THE OXIDATION 
OF PARAFFINES 


By M. R. FABRE 


On account of the scarcity of fats, numerous chemists in 
Germany occupied themselves during the War with the 
problem of the synthetic preparation of fatty acids, that is 
to say, monobasic acids of high molecular weight, capable 
of producing soda or potash soaps. Quite a number of solu- 
tions were proposed, and we have deemed it of interest to 
compile the results thereby obtained. 


For a long time past this has been an alluring problem 
for investigators, and the raw material which they took up 
by preference has been paraffine or the different products 
obtained from the distillation of mineral oil. In 1884, Schall 
patented diie.ent proces.es' admitting of the oxidation of 
petroleum and hydrocarbons produced from the distillation 
of coal, in an acid condition, with a view to the preparation 
of soap or ethers from these acids. He proposed to pass a 
current of oxygen or air through them under pressure at a 
relatively high temperature, in the presence of different 
catalysers, such as pumice stone, copper salts—mixing them 
with alkalis or using them with chloride of lime. He also 
investigated the chlorinated or sulphonated combinations of 
petroleum, using the process of fusing them with caustic ai- 
kalis. The separation of the fatty acids obtained was ef- 
fected by utilizing their difference in soluble qualities in 
petroleum or different solvents, 


These methods do not yield very satisfactory results, for 
along with the saturated fatty acids sought after, there ap- 
pears in the reaction a notable quantity of unsaturated 
acids, of aldehydes, ketones and products of polymerization. 
Then, too, the object of the researches that have been made 
of late years has been to increase the output in fatty acids 
by the use of suitable catalysers or varied operating condi- 
tions, and to render their separation a practical process 

F. Fischer and W. Schneider’ heat paraffine with a di- 
luted solution of carbonate of soda to a temperature of 1/0 
degrees in a steel autoclave by forcing a current of com- 
pressed air through the mixture. The yields which they 
have obtained amount to as much as 90 per cent of superior 
fatty acids—this when care was taken to carry the process 
along to an approximately complete neutralization of the 
alkali, rather than to stop when total oxydation of the 
paraffine was reached. Copper, iron, and manganese will 
increase the process of reaction. If care be taken to stir 
it constantly, the operation can be finished in about 12 
hours. 


The presence of water seems to play an important role in 
obtaining a good output, for if this be eliminated during 
the corresponding process and pending the reaction, a poly- 
merization of the products is obtained. 

The fatty acids thus produced are monobasic, soluble in 
light petroleum. It has been found possible to separate 
them by effecting a fractional part of the distillation of 
their ethylic ethers in a vacuum. The authors were able to 
identify: CHO, (Point of fusion 65°-66°); C,H;,O, 
(Point of fusion 58°-59°) ; CisH»~O, (Point of fusion 50°- 
51°); CsHwO, (Point of fusion 38°). The paraffine that 
is unaffected can be eliminated by solution in acetone. 

In the absence of water, anhydrides of fatty acids have 


1German patent ‘No. 32,705. 
*Ber. LIIT, p. 922-925, 1920. 


been obtained at an ordinary air pressure of 135 to 145°. 

Green oxidizes’ pure paraffne or mixtures of vaseline 
and petroleum under the action of air or of oxygen diluted 
to as much as 1%; and he found that at 160° lime, baryta 
and wood carbon are inactive, whereas stearic acid, as well 
as various compounds, are active factors under an acid re- 
action. 

It is a rather difficult operation to carry out, for it is pos- 
sible to obtain important quantities of formic or carbonic 
acids by vigorous oxydation of the molecule. Then, on the 
other hand, the formation of peroxydes may result in ex- 
plosions, and if the reaction be incomplete, one discovers 
considerable quantities of unsaponifiable substance and of 
superior alcohols among the products resulting from the 
experiment. 

One operation carried out at 150° to 200° admitted of the 
separation of acids in Cy. to Cy», and one at 200° to 300° 
yielded C, to C,,. Alcoholic acids have been found, as sec- 
ondary products, at a high molecular weight, and are de- 
hydrated in non-saturated acids. 

Gieen explains this reaction on the hypothesis that the 
oxydation is preceded by a “cracking” of the hydrocar- 
burets, which underwent an oxydation at the end of the 
non-saturated chains at the moment the same were formed. 

C. Kleber* obtains from oxidation of the paraffine at 
150° a yellowish mass showing traces of iodine—i. e., of 
1 to 2; of saponification 25 to 200; and of acidity, 200. He 
separated therefrom 40% to 50% of fatty acids insoluble in 
water, but soluble in petroleum ether, and 5% to 10% of 
fatty acids insoluble in water and petroleum ether. The 
separation of the acids constituting these diverse portions 
is effected by transformation into ethyl ethers and distilla- 
tion under reduced pressure. The following-mentioned 
acids have been identified: caproic, myristic, palmitic, hep- 
tonedecanoic, stearic, arachic, and an isomeri acid of 
palmitic acid. 

According to the English patent 131,401 of the Pardu- 
bitzer Fabrik (Pardubitzer Factory), one can obtain sub- 
stitutes for vegetable grease acids and volatile acids by 
directing a current of air for a very long period against 
paraffine heated to a temperature of 115° to 125°, the ad- 
mission of the air being controlled in such a way as to 
maintain a constant temperature. These acids, after having 
been etherized, are serviceable for perfumery purposes. 
When the oxydation is carried to a very profound limit, it 
yields a brown mass which is used in the preparation of 
varnishes. 

Loff® mentions the results which he obtained in the sepa- 
ration of fatty acids obtained by the oxidation of paraffines. 
Beginning with a fractional product that has been well 
washed, he obtains a fatty acid having a fusion point of 
68°, and which yields an average output of 106% to 110% 
from the paraffine that is being worked up. These 110 
parts contain 20% water, 25% to 30% of inferior acids sus- 
ceptible to at least 200° temperature. The rest of them 
(78 to 50) consist of a mixture of solid, superior fatty 
acids, 15% of which are unsaponifiable. The separation 


*Ber. LITT. p. 987-966, 1920. 


‘Ber. LITI, p._ 1566-1567, 1920. 
Chem. Zeit.. XCE: p. 29-70, 1920. 
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and purification of the acids are effected by precipitations 
of fractional parts of them by means of mixtures having 
variable preparations of alcohol, ether and acetic ether. 
We can sum up the results of this essay in the table given 
below, which enables one to take account of the composi- 
tion of the oxydation product obtained. 

Raw material—paraftine 

Oxydation products obtained 

Vanished through distillation in the form of vapor. 165 “ 
part: 107 “ 
198 “ 
160 “ 
iz.“ 


, : ¢ Ast fractional 
Fat acids 


: 2nd - :; 
obtained 4 3rd “ “ 


fw see 
F= 33° @.... 

4th e (Ful w ..; . 
Residue (traces of iodine 


Loss 


Quite a number of processes have been proposed which 
do not differ from the ones which we have indicated, except 
in the way of variables. For example, the German patent 
314,745 of Koetsch, Harries and Albrecht, uses the alcohol 
like manner. Still more complicated methods 
have also been highly spoken of, but they do not command 


fusion in a 


any practical interest in this respect. 

the industrial production of fatty acids 
has not as yet been entirely solved. The efforts of the 
chemists along this line have nevertheless yielded some very 
encouraging results, and the realization of better operating 


To sum up, then 


conditions will prove to be a matter of great interest, if it 
will result in the preparation of soaps that shall be satis- 


factcry, both on account of their quality and their cost. 


AFFINITY OF SOAPS FOR WATER. 


BY M. E. FISCHER, 


The affinity for water of the alkali soaps is much greater 
than that of the soaps of the bivalent metals, and it in- 
creases with the molecular weight of the fatty acid. For 
Mol (= molecular weight in grams) of the 
sodium salt of caprylic, lauric, myristic, stearic, palmitic 


instance, one 
or arachic acid will absorb %, 4, 12, 20, 27 and 37 1, water, 
while the water binding power of the magnesium, calcium, 
mercury, lead or barium salt of stearic acid is 225.4, 132.6, 
1258 81.9 and 668% (against % for stearate of 
sodium ). 

In mixtures of different soaps belonging to a homologous 
chain the physical state is determined by the soap with the 
lower affinity. A n/10 solution of sodium stearate, for in- 
stance, is solidified, but it remains liquid with an addition 
of caprylate or oleate of sodium. 

Soaps which are produced by precipitating an alkali soap 
solution with the aid of a metal salt solution show a dif- 
than those obtained by direct 
neutralization of the fatty acid with the oxide. This is 
explained by the fact that the alkali soap content is smaller. 
Accordingly a physical change of the metal soaps takes 
place at once, if they are treated with normal potash lye. 
They swell up and become covered with a gelatinous layer. 
The transformation into oleate of potassium is especially 
rapid with oleate of magnesium and lead. It takes place 
even in the cold state and is, of course, accelerated by 
heating: and stirring. Metallic stearates- are also changed 
so much by an addition of soda lye that. jellies of. free 
stearates are formed. The mentioned phenomena resemble 
those observed with other colloids, especially globulin — 
Scifensieder-Z citung, vol. 48, No. 19, May 12, 1921. 


ferent physical condition 
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AMERICAN SOAP IN NICARAGUA 


Consul Henry S. Waterman, at Corinto, reports that the 
laundry soap which attains the largest sale in Nicaragua 
is a variety that contains its own bluing mottled through 
the cakes. Before the war, English companies supplied 
over 82 per cent of the imported soap. During the war 
American soap interests were able to supply 64 per cent of 
the imports and English imports dropped to 24 per cent. 
However, in 1919 English imports rose to 43 per cent and 
this trade is constantly increasing. 

The English soap which has secured the greatest volume 
of trade has the competition of not only the American 
soaps but also the product of-the local factories, which 
have recently begun making an imitation of the English 
soap. In recent years these local factories have been able 
to supply about one-half of the total market. The pleasing 
odor of the English soap, the fact that it lathers well, 
and keeps well in a warm climate are probably the reasons 
for its success. 

The English method of developing the business in Cen- 
tral America is rather interesting. One English soap com- 
pany has opened an office in one of the countries and has 
sent out highly trained representatives to cover the whole 
territory. These men do no selling, but appoint and aid 
their agents and visit them at least twice a year. They 
endeavor to make friends, lavishly distribute samples of 
high-grade soaps, powders, perfumes, etc., and make con- 
nections with financially strong importers. 


RUSSIAN SOAP OUTPUT MEETS SNAGS 


The production campaign for soap in 1921, says an offi- 
cial Russian paper, was based on the operations of the last 
three months of 1920, keeping in mind the available supplies 
of raw material. The total production for the first three 
months of this year is given as 193,496 poods factory 
production of household soap and 90,728 poods of washing 
soap or powder; small quantities of substitute soap and 
soft soap are also reported to have been made. In 
case only half the quantity 
This was due mostly 


any 
estimated for was produced. 
to the scarcity of fatty materials 
at the soap factories, a scarcity which in its turn was 
mainly due to faulty shipping arrangements at Kuhan, 
resulting in the goods being shipped several months late. 

It is stated by the organ quoted that the process of 
hydrogenation was carried out during the period named 
on a very limited scale for want of raw material. But 
prospects for succeeding months were more favorable. 
Salomas, an artificial compound (which, it will be remem- 
bered, was largely produced before the war) and oil have 
for some time been more regularly shipped from Kuban; 
the result was that in April considerable quantities of fat 
or oil reached Moscow, Nizhni-Novgorod and Petrograd, 
and it was expected that it will be found that the pro- 
gram of soap making for the second quarter of the year 
would be completely carried out. 


Brisk Demand for Soap in Mexico 


At present there is a brisk demand throughout a part 
of Mexico for perfumed soaps and other toilet preparations. 
Perfumes and powders are also in great request. Highly 
scented and medicinal toilet soaps are most popular, con- 
sequently are enjoying an especially good sale. Of late 
French and Spanish products have been selling in large 
quantities, as they were cheaper than American and other 
sorts which commanded the market during the war. It is 
thought necessary that prices should now be cut so as to 
adapt them to French and Spanish competition; it is also 
necessary that these goods should be packed in wooden 
boxes and case lined with tropical proof linings, as soaps 
have mostly to pass through five or six hands before reach- 
ing the actual consumer. 


Synthetic Resin from Benzylaniline 


The production of a new synthetic resin from benzylani- 
line is reported in Austria. The product is described as 
soluble in the cold in benzol and also in trichlor-ethylene. 
Its solutions are very stab!e and well adapted for use in 
lacquers, 
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U. S. SOAP EXPORTS FOR JULY. 


The Department of Commerce, Bureau of Foreign and 
Domestic Commerce, at Washington, furnishes the follow- 
ing statistics of exports of soap from the United States to 
all countries in July, the figures given first being for toilet 
and fancy soaps, the second set of figures (in parenthesis) 
in each item being for all other soaps: 


Azores and Madeira Islands, $3; (....); Belgium, $31; 
(....); Denmark, $2,090; (....); Germany, $20; ($349) ; 
Italy, $....; ($280); Netherlands, $1,387; ($....); Nor- 
way, $13; ($3,055) ; Spain, $190; ($....); Sweden, $....; 
($45); Turkey in Europe, $....; ($94); England, $46,173; 
($18,558); Scotland, $ ; ($11,240); Bermuda, $85; 
($530) ; British Honduras, $370; ($3,058); Canada, $17,- 
200; ($67,548); Costa Rica, $1,139; ($201;) Guatemala, 
$331; ($471); Honduras, $772; ($15,797); Nicaragua, 
$285 ; ($1,516) ; Panama, $8,269; ($27,608) ; Salvador, $126; 
($....); Mexico, $17,843; ($327,681) ; Newfoundland and 
Labrador, $585; ($759); Barbados, $49; (....); Jamaica, 
$346; ($228); Trinidad and Tobago, $990; ($....); Other 
British West Indies, $274; ($2,810) ; Cuba, $20,496; ($46,- 
237); Virgin Islands of United States, $392; ($2,841); 
Dutch West Indies, $203; ($350) ; Haiti, $1,283; ($79,849) ; 
Dominican Republic, $922; ($27,750); Argentina, $6,830; 
($25); Bolivia. $120; ($..); Brazil, $49; ($290); Chile, 
$4,457; ($510) ; Colombia, $2,248; ($1,148) ; Ecuador, $120; 
($170) ; British Guiana, $222; ($700); Dutch Guiana, $61; 
($....); French Guiana, $12; ($18); Peru, $1,524; ($862) 
Uruguay, $1,398; ($....); Venezuela, $908; ($....) 
China, $289; ($119): Kwantung, leased territory, $....; 
($58) ; Chosen, ($....) ; $10; British India, $1,194; (....); 
Straits Settlements, $875; ($....); Other British East 
Indies, $85; ($....); Hongkong, $560; ($....); Japan, 
$5,518; ($....); Siam, $....; ($13); Turkey in Asia, 

; ($15); Australia, $2,545; ($57); New Zealand, 
4,021; ($173); French Oceania, $....; ($4) ; Other Oceania, 
$11; ($....); Philippine Islands, $12,543; ($313); Belgian 
Kongo, $....; ($39) ; British South Africa, $1,580; ($531) ; 
Canary Islands, $60; ($163); French Africa, $ 
Liberia, $....; ($7); Portuguese Africa, $ 
Egypt, $29; ($112) ; total $169,180; ($644,762). 


British Soap Trade Still Depressed 


During the three months in the period reviewed at the 
quarterly meeting of the Pritish Co-operative Wholesale 
Society just held, the supplies of soap for the society’s three 
works at Irlam ( Manchester), Dunston-on-Tyne and Silver- 
town showed a decrease of 19 per cent, as compared with 
the corresponding period of last year. The value was 
£887,453. a decline of £212,515 in value. The average weight 
of the soap sent out to the distributive societies was 814 
tons per week, a decrease of 125 tons, or 13 per cent—thus 
indicating a greater drop in value than in vo!ume. 


Oil Trades Association of New York 


Members of the Oil Trades Association of New York 
will hear from a representative of both sides of the ques- 
tion of a tariff on oils at the quarterly meeting and dinner 
September 27. At the last meeting of the Board of Direc- 
tors at 24 State street, several new members were admitted. 
Frederick J. Snyder presided 


Fats and Oils Stored in Jersey Decrease 


There were only 64,815 pounds of edible fats and oils 
in cold storage warehouses in New Jersey on August 31, 
1921, as compared with 86,023 on July 31, 1921, according 
to a report issued by the Bureau of Foods and Drugs of 
the State Department of Health. 


French Vegetable-Oil Trade Active 


Consul Wesley Frost, Marseille, reports that the pro- 
nounced stagnation of the last few months in the vegetable- 
oil trade at Marseille has terminated and prices are mov- 
ing upward vigorously. Even at higher prices supplies 
have been scarce. 


FEATURES OF SOAP MATERIAL MARKET 
(Continued from next page.) 


Coast, delivery being over the remainder of the year. 
Manila coconut oil for October delivery was quoted at 8% 
cents asked in tanks f. o. b. the Coast, while for January 
March shipment 8% cents was asked sellers tanks f. o. b. 
the Coast. Domestic Ceylon oil is held at 834 cents for 
nearby shipment while Ceylon style is held at 10 cents 
and Cochin at 1034 to 11% cents as to brand. Operators 
in soya bean oil on the Pacitic Coast have raised their views 
to 7 @ 7% cents a pound sellers tanks f. o. b. the Coast 
the uplift being in sympathy with cottonseed oil. For re- 
fined edible soya bean oil the quotation is 10 @ 10% cents. 
Holders of corn oil raised their ideas along with the rise 
in cottonseed although 74 cents was said to represent the 
market in the West though the refined oil here was quoted 
at 10% cents a pound in barrels, while put up in cases of 
10 gallons the price was $11.13 per case. Smaller offerings 
have brought out firmer tendencies in Oriental peanut oil 
but not before sales had been effected at 8 cents sellers 
tanks on the Coast. Domestic crude was held at 8 @ 8% 
cents f. o. b. mills. According to the Department of Agri- 
culture the condition of the peanut crop on September 1 
indicated a yield of 32,500,000 bushels, as against 37,600,000 
bushels on August 1 and 36,000,000 bushels a year ago. 
Edible olive oil continues rather easy with offerings made 
freely at from $1.80 to $2.20 a gallon in barrels as to 
brand quality, etc. Leading importers were asking from 
7% to 7% cents for palm oil, while imported palm kernel 
has advanced to 954 cents c. i. f. New York. 


Soapmakers’ Chemicals 


Encouraging reports of an expanding volume of trade 
are had from practically every branch of the industrial 
chemical market. While buying on the whole is con- 
servative, individual transactions are showing a large in- 
crease and if the stability of prices is maintained it is ex- 
pected that large buying will be seen here in the course 
of the next few months. The predominance of small lot 
transactions for the time being is taken as evidence that 
consumers’ shelves are pretty well cleared. From all 
reports too it is clear that producers have also been able 
to work off heavy surplus stocks. The export situation 
has taken a turn for the better with some fairly large sales 
noted for Latin American account, while inquiries in the 
market from Italy and Japan have involved some rather 
satisfactory amounts. Some of the foreign industrial chem- 
icals have also met an enlarged buying movement. Busi- 
ness is being placed in light soda ash at $2.05 @ $2.15 per 
100 pounds in single bags ex-store, while dealers quote 
$2.40 @ $2.50 per 100 pounds in barrels. Caustic soda 
is holding around a level of $3.90 @ $4.00 ex-store with 
producers quoting $3.25 basis of 60 degrees for solid; 
4% @ 4% cents for ground, and 4% @ 5 cents for flake 
f. o. b. the works. Prospects for the future in sulphuric 
acid have improved, although demand for the time being 
is light at $11 @ $12 for the 60 degrees and $18 per ton 
for the 66 degrees. Offerings of imported caustic potash 
are not as free as they were a month ago as continued 
heavy buying principally for the account of soap makers 
has absorbed a very large quantity of foreign material. 
There are reports in evidence also that production abroad 
has been restricted on account of the low prices prevailing. 
Easy conditions continue to prevail in carbonate of potash 
which is offered at 5 @ 6 cents for the 80 to 85 per cent, 
with sales of small lots occasionally reported at these 
figures. 

° Other Soap Materials 


Naval stores markets have framed a rather substantial 
come-back spirits of turpentine having moved up to 72 cents 
a gallon ex-yard New York in sympathy with the advance 
to 65% cents at Savannah. New York dealers have been 
active purchasers of turpentine in the Southern primary 
markets where the tactics of the principal factors in hold- 
ing back receipts seem to have been successful. Rosins 
have improved to some extent following the appearance of 
heavier buying in soap makers grades. Stocks in Savannah 
and Jacksonyille continue large, however, which operates 
to prevent any runaway market at this time. 
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MARKET REVIEW ON TALLOW, ETC. 


(Written Specially for This Journal) 


TALLOW 
(Written Specially for This Journal.) 

Market values have strengthened considerably with the 
choice grades of tallow selling at a larger premium than 
usual compared with medium grades; while N. Y. Special 
tallow is closely held at 6% cents, at which figure business 
seems certain to result very soon. 

Some of the large soapers who several months ago laid 
in large stocks at the low prices then prevailing, have since 
bought in spasmodic fashion; thereby helping to relieve 
buying pressure, or prices would have reacted upward 
much faster; but it follows that sooner or later buying on 
a considerable scale must take place; as it is generally re- 
ported that the soap business has been quite fair, and they 
undoubtedly must have drawn heavily on their supplies on 
hand. 

Foreign markets for tallow, especially England, have 
ruled considerably higher than heretofore, thereby diverting 
shipments from Australasian ports which would have come 
to this country, and which is not a bearish factor. Yet 
the English market is now duller. 

In the meantime, exports of low grade fats continue in 
good volume; all of which tends to steady conditions; and 
everything points not only to sustained values, but also to 
a somewhat higher range of prices. White greases are, 
however, slower of sale; and oleo stearine somewhat easier 
in price from recent top. 

September 15, 1921. Topras T. PERGAMENT. 


GLYCERINE 
(Written Specially for This Journal.) 


Since our letter of August 16, Chemically Pure Glycerine 
has weakened and strengthened again. From 15 cents, the 
price declined to 14 cents, but is now 14% cents, in the 
East, and held firm, at that figure. In the Middle West, 
the same strength does not exist, and for carload lots, 
there have been quotations around 13 cents. The demand 
for Glycerine, as a whole, has been very disappointing, 
although the Powder trade seems to have been consuming 
slightly more of late, and some improvement is anticipated. 
The producers of Glycerine are attempting to show that 
higher prices should rule, on account of the advance in 
Tallow, City Special being, at the present time, 6% cents 
per pound loose, but it will be difficult to satisfy the 
trade, generally, that there should be any betterment in 
the market for Glycerine, while the consumption is at 
such a low point, and production greater than the de- 
mand, With conditions surrounding business such as they 
are, and with no prospective improvement to any extent, 
we do not anticipate that there will be any advance in 
Glycerine that can be maintained for a long time to come. 
The refiners are having the same difficulty that they have 
been experiencing for some time past, viz: inability to 
obtain Crude, but they are able to get what Dynamite they 
need from time to time, and the Crude producers are 
faced with the necessity of holding their stocks, for an 


indefinite period, unless they are willing to sell them 
at a price proportionate to that of Dynamite. As we have 
stated before, we are of the opinion that prices, in a year 
from now, will show but little change over those ruling 
today. 


Sept. 14, 1921. W. A. Sroprorp. 


VEGETABLE OILS 


In sympathy with the stronger tendencies shown in cot- 
tonseed and linseed oils there has developed a decidedly 
stronger situation in a number of the important vegetable 
oil products utilized by the soap trade. There have been 
sales of snow-flake coconut oil on the Coast at 8 cents a 
pound for immediate shipment and bids have been made 
for round lots at 8 cents per pound buyers tanks f. o. b, 


(Continued on preceding page.) 


SOAP MATERIALS 
Tallow and Grease 


Tallow, New York, Special 6%c.; edible, New York, 
7H%4@8e. Yellow grease, New York, 44@S5c. Choice house 
grease, New York, 434@5c. 

Rosin, Savannah, September 19, 1921. 


Common to good.... 
D 


Starch, Pearl, per 100 Ibs 

Starch, powdered, per 100 Ibs 

Stearic acid, single pressed, per Ib. 
Stearic acid, double pressed, per Ib 
Stearic acid, triple pressed, per Ib. 
Glycerine, C. F., per Ib 

Glycerine, dynamite, per lb 

Soap lye, crude, 80 per cent, loose, per Ib.. 
Soap lve, saponification, 80 per cent loose, 


Coconut, edible, per Ib 
Coconut, Cochin, Dom., per Ib 
Coconut, Ceylon, Dom., per Ib 
Palm, Lagos, per Ib 

Palm, kernel, per Ib 

Cotton, crude, per Ib., f.o.b, 
Cotton, prime, summer yellow 
Soya Bean, per lb. (edible) 
Corn, crude, per gal 

Corn, refined, per Ib 

Castor, No. 1, per Ib 

Castor, No. 3, per Ib 

Peanut, crude, per Ib 

Peanut, refined, per lb 

Olive, denatured, per gal , 
Olive Foots, prime, green, per Ib S@ 8i\c. 


Chemicals 


Soda, caustic, 76 per cent, per 100 Ibs 

Soda, ash, 58 per cent, per 100 Ibs 

Fotash, caustic, 88@92 per cent, per Ib., f.o.b. 
works 

Potash, caustic, 70@75 per cent, per Ib., f.0.b. 
works 

Potash, carbonate, 88@92 per cent, per Ib. 
New York 

Salt, common, fine, per ton 

Sulphuric acid, 60° per cent, per ton 

Sulphuric acid, 66° per cent, per ton 

Borax, crystals, per Ib. 

Borax, granular, per Ib 

Zinc oxide, American, lead free, per Ib. 


20@ 4.00 
2.10@ 2.50 
4%4@ 4%c. 








